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Equalia  pom  Vichy 

Exclusive  to  Pharmacies. 


A  proven  answer  to  excessive  water  loss  from  the  skin. 
The  biggest  ever  single  product  launch  in  the  UK 

skin  care  market. 


SPECIAL  SUPPLEMENT 


Good  response 
to  arbitration 
petitions 


AGM  debate  on 
Miss  Tomison's 
resignation? 


Irish  report  on 
wider  role  for 
pharmacists 


Protection  of 
medicines 
from  light 


She  needs  something  for  period  pains... 
don't  give  her  aheadache  tablet. 


Give  her  Femin; 

A  tablet  specially 
formulated  for  relievi 
period  pains.  Feminax 
effective  for  her -an 

profitable  for  you 


Feminax  is  a 
registered  trade  mark. 


I 


Consumers  have  purchased 
30%  more  Feminax  tablets  in 
the  last  year.  So  make  sure 
you  have  plenty  in  stock. 

And  when  your  customers 
I  want  something  for 
period  pains  -  give  them 
Feminax. 


feminax 

[Specially  formulated  for  period  pains. 
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One  step  ahead 


With  publication  of  the  report  "The  role  and  responsibility 
of  the  pharmacist"  (p740),  Irish  pharmacy  has  perhaps 
moved  one  step  ahead  of  the  rest  of  the  British  Isles — 
if  only  on  the  grounds  that  Irish  Department  of  Health 
representatives  were  involved  in  its  preparation. 

However,  the  section  of  greatest  interest  to  UK 
pharmacists,  namely  distribution  of  pharmacies,  is  the  one 
to  have  caused  the  Irish  Minister  for  Health  the  greatest 
difficulty.  And  it  is  not  surprising  that  he  has  postponed 
any  approval  or  rejection  until  further  research  has  been 
carried  out,  for  there  are  some  very  fundamental  decisions 
to  be  taken  on  the  far-reaching  proposals. 

These  proposals  include  much  more  than  the  oft-quoted 
calls  for  geographical  or  population-based  controls,  and 
incentives  and  subsidies  for  those  practising  in  under- 
pharmacied  areas.  For  a  start,  it  is  argued  that  subsidies 
might  be  derived  from  the  profession  itself  through  the 
licensing  scheme  so  that  the  profession's  traditional 
independence  can  be  maintained.  Then  there  are 
suggestions  as  to  how  the  phasing  out  of  existing 
pharmacies  might  be  accomplished  where  surpluses  exist 
— retirement  inducement,  amalgamations,  etc. 

Other  points  of  interest  include  the  proposals  that  an 
applicant  wishing  to  establish  a  community  pharmacy 
must  have  a  minimum  experience  in  that  field  and  that 
the  premises  and  the  equipment  must  be  suitable.  But 
there  will  be  a  quid  pro  quo  for  the  profession — both  the 
working  group  and  the  Minister  stress  that  the  public 
interest  will  need  to  have  its  say — Mr  Haughey  warning 
that  it  may  need  to  be  on  the  Pharmaceutical  Society  of 
Ireland's  Council. 

Working  parties  have  also  been  considering  planned 
distribution  of  pharmacies  in  Great  Britain  and  it  is 
probable  that  some  fruits  of  these  deliberations  will  be 
made  "public"  in  the  near  future.  Ireland's  document 
should  make  a  welcome  contribution  to  the  discussion,  but 
the  profession's  membership  will  be  looking  for  a  large 
measure  of  joint  consultation  between  the  various 
authorities.  Clearly  it  would  not  be  in  anyone's  interest  for 
Ireland  and  the  UK  to  have  greatly  differing  systems, 
particularly  as  EEC  harmonisation  and  rules  begin  to  bite. 
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C  &  D  in  Ireland 

With  the  acquisition  of  the  Irish  Pharmacy  Journal  by 
the  Pharmaceutical  Society  of  Ireland  earlier  this  year, 
Chemist  &  Druggist  has  ceased  to  be  the  Society's 
official  organ.  C&D  has  had  this  close  relationship 
with  both  Irish  Societies  since  the  1890s  (we  remain 
the  official  organ  of  the  Pharmaceutical  Society  of 
Northern  Ireland)  and  in  paying  tribute  to  C&D's 
record  of  service  to  pharmacy  in  Ireland,  Mr  M.  F. 
Walsh,  FPSI,  president  of  the  Society,  says:  "I  hope 
C&D  will  always  be  available  to  and  appreciated  by 
a  wide  readership  on  this  side  of  the  Irish  Sea." 

For  our  part,  the  publishers  and  staff  of  C&D  wish 
the  Society  every  success  with  its  new  venture  and 
hope  we  may  continue  to  reflect  the  members' 
interests  and  activities  to  a  wider  audience  of 
sympathetic  professional  colleagues  in  the  UK  and 
beyond. 
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Petition  response 
is  'fantastic' 


The  petition  on  chemists'  case  for  arbi- 
tration (last  week,  p695)  was  receiving  a 
"fantastic  response",  said  Mr  A.  J.  Smith, 
chief  executive,  Pharmaceutical  Services 
Negotiating  Committee,  on  Tuesday. 
Over  200  pharmacies  had  requested  more 
signature  forms  from  PSNC  (suggesting 
each  had  obtained  about  200  signatures) 
having  received  the  initial  supply  only 
a  few  days  previously.  To  those  phar- 
macists who  were  not  participating  in 
the  scheme,  Mr  Smith  warned  that  with- 
out wholehearted  support  their  own 
position  and  that  of  the  negotiating  com- 
mittee would  be  considerably  weakened 
in  future  representations  to  the  Depart- 
ment of  Health. 

Pharmacists  contacted  by  C&D  re- 
ported good  response.  In  the  London 
area  one  pharmacist  had  collected  100 
signatures  on  the  first  day. 

The  number  of  MPs'  signatures  on  the 
"early  day"  motion  calling  for  more 
funds  for  pharmacy  was  268  by  Tuesday. 
Mr  David  Ennals,  Secretary  for  Social 
Services,  said  this  week  that  he  had 
received  407  letters  from  pharmacists 
since  March  14. 

Closure  rate  shows 
'rapid  reduction' 
says  Minister 

The  rate  of  closure  of  pharmacies  has 
shown  a  "rapid  reduction",  claimed  Mr 
Roland  Moyle,  Minister  for  Health,  when 
the  Government  was  again  pressed  in  the 
Commons  this  week  to  improve  chemists' 
remuneration.  He  told  Mr  Stephen  Ross, 
who  maintained  that  pharmacies,  particu- 
larly in  rural  areas  were  still  closing  far 
too  rapidly,  that  he  was  under  a  mis- 
apprehension. 

Mr  Moyle  said  the  recent  offer  made 
to  pharmacists  had  been  designed  to  pro- 
tect small  pharmacies  in  danger  of  clos- 
ing. "We  are  watching  and  monitoring 
the  outcome  carefully",  he  said. 

Mr  R.  Hodgson  attacked  the  Govern- 
ment's "clumsy"  handling  of  the  Medi- 
cines (Prescription  only)  Order  1977, 
claiming  it  had  caused  further  problems 
for  pharmacists.  There  was  laughter  when 
Mr  Moyle  replied  that  the  Government 
had  been  "remarkably  sensitive  to 
Government  opinion".  Arrangements 
had  been  made  to  ensure  that  the  pro- 
fessions, including  pharmaceutical,  could 
discuss  the  issues  involved.  Replying  to 
Mr  M.  Shrewsby,  he  denied  that  because 
of  the  Order  it  would  be  necessary  for 
fluoride  products  to  carry  a  "poison" 
label. 

Liberal  MPs  have  tabled  a  motion 
calling  for  improved  payment  for  de- 
livery service  of  prescriptions  in  rural 


areas.  The  motion  states:  This  House 
believes  that  in  view  of  the  fact  that 
many  residents  in  rural  areas  are  facing 
transport  and  other  difficulties  in  ob- 
taining a  prescription  dispensing  service, 
financial  help  at  present  accorded  in 
Scotland  by  Circular  22/1970  'Payment 
for  collection  and  delivery  service'  should 
be  extended  to  England  and  Wales."  Mr 
K.  Lomas  (Labour)  has  also  signed  the 
motion. 

Case  pressed  for 
BASIS  exemption 

Pharmaceutical  Society  representatives 
last  week  emphasised  the  case  for  phar- 
macists' exemption  from  a  new  scheme 
to  control  distribution  of  crop  protection 
products.  Under  the  British  Agro- 
chemicals  Supply  Industry  Scheme 
(BASIS)  launched  recently  {C&D,  March 
25,  p418),  distributors  would  have  to 
subject  their  premises  to  inspection  and 
pay  an  annual  retention  fee.  Failure  to 
do  so  could  mean  manufacturers  refusing 
to  supply  products. 

The  Society's  view — that  pharmacists 
are  already  adequately  controlled  by 
legal  and  professional  requirements — 
was  put  to  representatives  of  the  British 
Agrochemicals  Association  at  a  meeting 
last  week.  Representatives  of  British  Dis- 
tributors of  Animal  Medicines  Ltd,  who 
support  pharmacists'  exemption,  also 
attended  the  meeting.  A  report  is  now 
being  prepared  for  submission  to  the 
BASIS  organisers. 

Compensation  for 
obsolete  drugs  plea 

The  president  of  the  Irish  Pharma- 
ceutical Union,  Mr  Tim  O'Malley,  has 
asked  wholesalers  and  manufacturers  to 
compensate  pharmacists  fully  for 
obsolete  or  out-of-date  drugs. 

He  told  the  IPU's  recent  annual  meet- 
ing that  pharmacists  were  suffering 
"grave  financial  loss"  as  a  result  of  new 
and  better  drugs  coming  on  to  the 
market  and  others  going  out  of  favour. 
The  pharmacist  had  no  control  over  the 
use  of  these  preparations,  he  merely  held 
them  in  anticipation  of  prescription 
demand. 

The  meeting  passed  a  resolution  that 
the  IPU  recommend  pharmacy  pro- 
prietors to  employ  only  pharmacists  who 
are  members  of  the  union.  A  motion 
seeking  an  increase  in  the  membership 
fee  from  £8  to  £20  was  defeated  in 
favour  of  an  amendment  that  the  fee 
should  be  increased  in  line  with  the  cost 
of  living  index. 


Mr  Ron  Jackson  looks  on  as  customer  Mr 
Ray  Dixon  of  Itford,  Essex,  signs  the 
arbitration  petition  at  his  pharmacy  in 
Theobalds  Road,  London,  on  Tuesday. 
The  same  day,  Mr  Jackson  had  the 
misfortune  to  be  called  by  the  police  at  4 
am  and  told  that  his  pharmacy  had  been 
broken  into.  The  entire  contents  of  his 
Controlled  Drugs  cabinet — including  500g 
of  sodium  cyanide — were  stolen 

Patients  to  blame 
for  drug  waste? 

Patient  non-compliance  rather  than 
doctors'  overprescribing  is  blamed  for 
the  large  quantities  of  unconsumed 
medicines  by  several  regions  taking  part 
in  the  recent  Returned  Medicines  Cam- 
paign for  London  (DUMP).  If  so,  says 
the  chairman,  Mr  E.  A.  Cross,  regional 
pharmaceutical  officer,  South  West 
Thames  Regional  Health  Authority, 
every  assistance  should  be  given  to  those 
health  education  officers  who  have 
organised  education  campaigns  to  en- 
courage the  correct  use  of  medicines. 

In  his  report  Mr  Cross  says  more 
time  should  be  allocated  to  any  future 
campaigns  of  such  size.  Health  education 
officers  need  to  know  proposals  suf- 
ficiently in  advance  to  be  able  to  in- 
clude them  in  annual  plans,  and  the 
report  suggests  18  months  as  advisable. 
The  use  of  posters  and  leaflets  would 
continue  to  be  the  most  effective  medium 
because  insufficient  funds  would  prob- 
ably be  available  for  radio  and  television 
and  coverage  in  the  national  media  was 
subject  to  the  priority  of  other  concur- 
rent newsworthy  events. 

The  report  says  it  was  difficult  to 
assess  the  overall  effect  of  the  campaign, 
the  weight  of  medicines  returned  not 
being  a  realistic  guide.  It  was  found  that 
in  areas  where  campaigns  had  been  held 
previously  there  was  found  a  continuing 
custom  of  medicines  return.  Perhaps,  the 
report  notes,  it  could  become  accepted 
as  national  practice  that  medicine  cup- 
boards should  be  cleared  out  during 
spring-cleaning  and  might  be  triggered 
by  a  nationwide  radio  or  television 
announcement.  The  total  expenditure  to 
date  on  the  campaign  was  £7,866  of 
which  £7,205  was  spent  on  posters  and 
leaflets,  etc. 
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Council  discusses  Miss 
Tomison's  resignation 


As  C&D  went  to  press  on  Wednesday  it 
was  learnt  that  the  Pharmaceutical 
Society's  Council  at  its  meeting  this  week 
discussed  the  question  of  Miss  Maureen 
Tomison's  resignation  as  head  of  pub- 
licity. A  few  days  earlier,  two  of  the 
Society's  branches  had  submitted  emer- 
gency resolutions  on  the  matter  for  dis- 
cussion at  the  annual  meeting  on  May  17. 

The  motion  from  the  West  Metro- 
politan Branch  reads:  "That  it  is  the 
opinion  of  this  meeting  that  the  resig- 
nation of  the  head  of  publicity  is  a 
matter  of  deep  regret.  In  appointing  a 
successor  Council  should  choose  a  person 
likely  to  achieve  a  standard  of  publicity 
as  high  as  that  achieved  by  Miss 
Tomison". 

A  motion  with  similar  wording  has 
been  submitted  by  the  North  Metro- 
politan Branch,  and  the  Enfield  Branch 
has  agreed  to  support  these  moves. 

By  the  time  C&D  went  to  press  this 
week  the  Society  had  not  confirmed 
whether  or  not  these  motions  would  be 
accepted  on  the  AGM  agenda.  However, 
Mr  Ron  Jackson,  West  Metropolitan 
Branch  chairman,  told  C&D  that  if  not 
accepted,  the  matter  could  still  be  raised 
during  discussion  of  the  annual  report 
of  Council,  which  includes  a  section  on 
publicity. 

Somerset  Branch  has  withdrawn  a 
similar  emergency  motion  submitted  for 
the  branch  representatives  meeting 
scheduled  for  the  day  after  the  annual 
meeting  (last  week  p694).  Instead  the 
branch  asked  Council  members  to  raise 
the  issue  at  the  May  Council  meeting 
held  this  week. 

President's  statement 

After  the  Council  discussion  Mrs  Estelle 
Leigh,  the  Society's  president,  issued  a 
statement  saying  that  queries  had  been 
raised  about  the  reasons  for  Miss 
Tomison's  departure :  "Clearly  only  Miss 
Tomison  can  explain  her  resignation.  It 
does  appear  that  she  found  it  difficult  to 
work  with  the  staff,  but  I  can  say  that 


No  more"  rises  in  the  price  of  Lil-lets 
tampons  should  take  place  until  late  in 
December  1978  once  an  increase  of 
3.17%,  which  is  now  allowed,  has  been 
implemented;  the  increase  was  first 
notified  in  December  1977.  This  is  the 
main  recommendation  of  the  Price  Com- 
mission's investigation  report  on  in- 
creases proposed  by  Southalls  (Birming- 
ham) Ltd  in  the  prices  of  sanitary 
protection  and  other  hygiene  products 
published  on  Tuesday. 

The  Commission  recommends  that 
there  should  be  no  restriction  on  the 
overall  average  increase  of  4.31  %  sought 
by  the  company  across  the  range  of  its 


I  and  the  officers  of  the  Society  have 
complete  confidence  in  the  secretary  and 
registrar,  Mr  D.  F.  Lewis,  and  the  other 
members  of  staff  in  the  conduct  of  the 
Society's  affairs.  Miss  Tomison's  resig- 
nation was  accepted  because  she  had 
asked  to  be  relieved  of  her  contract  of 
employment  as  soon  as  possible.  It  is 
understood  that  she  wished  to  do  so  in 
order  to  take  another  appointment."  She 
continued:  "A  successor  to  Miss  Tomi- 
son of  a  high  calibre  and  ability  will  be 
appointed  and  steps  have  already  been 
taken  so  that  publicity  for  the  Society 
shall  continue." 

NCT  still  pressing 
for  single  VAT  rate 

The  National  Chamber  of  Trade  will 
continue  to  press  for  a  return  to  a  single 
positive  rate  of  VAT  and  higher  levels 
of  exemption  from  registration,  promised 
Miss  Mildred  Head,  the  NCT's  president, 
this  week. 

The  NCT  will  seek  further  concessions 
on  Capital  Gains  and  Capital  Transfer 
Taxes.  "We  were  grateful  to  the  Chan- 
cellor of  the  Exchequer  for  making  the 
first  £50,000  of  capital  gain  tax-free  on 
the  sale  of  a  business  at  retirement,  but 
shall  be  urging  him  to  allow  at  least  a 
proportion  of  that  to  people  who  fail  to 
achieve  the  qualification  of  having  owned 
the  asset  for  a  full  ten  years." 

The  most  important  event  this  year  is 
likely  to  be  a  general  election,  Miss  Head 
continued.  "And  it  is  our  bandwagon 
that  looks  like  being  a  key  factor  in  the 
campaign  platforms  of  all  the  political 
parties.  No  matter  what  the  political  out- 
come may  be,  the  prestige  and  import- 
ance of  the  smaller  business  will  have 
been  firmly  established;  and  it  would  be 
a  foolish  politician  indeed  who  turns 
his  back  on  that  sector  subsequently."  She 
added,  "We  have  witnessed  the  edifying 
spectacle  of  leading  politicians  and  other 
opportunists  fighting  each  other  to  be 


products,  including  3.17%  for  Lil-lets.  In 
reaching  this  conclusion,  the  Commission 
says  that  Southalls  have  incurred  in- 
creased costs  which,  without  price  in- 
creases would  reduce  significantly  the 
level  of  profits  below  that  earned  in 
recent  years. 

The  Commission  is,  however,  con- 
cerned at  the  "markedly  high  level  of 
profitability  of  tampons  in  the  market 
where  there  is  only  one  other  supplier 
and  where  there  is  little  competition  on 
price."  Price  Commission  investigation 
report  no.  14;  Southalls  {Birmingham) 
Ltd — sanitary  protection  and  other 
hygiene  products,  HC436,  HMSO,  £0.80. 


recognised  as  the  champions  of  small 
business." 

The  specialist,  independent  retailer 
could  remain  a  significant  force  in  dis- 
tribution despite  competition  from  the 
"giants".  But  in  a  competitive  situation, 
everyone  had  to  become  productivity- 
conscious.  "How  often  does  the  shop- 
keeper look  at  his  buildings,  the  decor, 
the  presentation  and  the  customer- 
appeal?  Do  we  deserve  consideration  if 
we  allow  our  shops  to  become  shabby, 
dirty,  untidy  and  our  staff  disinterested? 
Do  we  deserve  to  retain  our  place  in  our 
trading  community  if  we  neglect  our  duty 
to  the  environment  and  present  a  less 
attractive  face  to  the  world?  Multiples 
employ  special  staff  to  go  round  check- 
ing on  these  things,  looking  at  the  scene 
as  if  through  the  eyes  of  the  customer. 
The  single  unit  trader  must  do  that  job 
for  himself,  so  should  he  not  take  time 
out  simply  to  look  at  his  shop  with  a 
stranger's  eye  to  make  sure  that  it  is  not 
merely  satisfactory  but  that  it  sets  a 
standard  for  the  street  to  emulate.  Every 
street  has  its  focal  point,  which  need 
not  necessarily  be  the  largest  store." 

Sunday  closing 

The  National  Chamber  of  Trade  is  to 
join  with  the  Institute  of  Shops'  Inspec- 
tors in  its  sponsorship  of  the  Shops  Act 
(Amendment)  Bill  which  attempts  to  re- 
lax the  restriction  on  Sunday  trading. 
This  was  decided  at  the  NCT  annual 
meeting  and  conference. 

Mr  B.  Tennant  secretary  of  NCT,  told 
C&D  that  sponsorship  would  be  subject 
to  acceptance  by  the  Institute  of  such 
amendments  made  by  the  NCT  after 
consultation  with  members  of  the  Trade 
and  Professional  Alliance. 

However  members  of  the  Union  of 
Shop,  Distributive  and  Allied  Workers, 
passed  a  resolution  at  their  conference 
at  the  beginning  of  May  deploring  Sun- 
day opening.  The  conference  called  upon 
its  executive  council  to  do  "all  in  its 
power"  to  ensure  continued  closure  of 
wholesale  and  retail  outlets  and  to 
attempt  to  impose  restrictions  on  Sunday 
work  in  the  distributive  industry  through- 
out the  British  Isles — Scotland  in  par- 
ticular. The  conference  also  passed  a  re- 
solution deploring  the  attempt  by  em- 
ployers to  "buy  off"  holidays  at  Christ- 
mas and  New  Year  and  called  for  shops 
to  be  closed  on  December  25,  26  and 
lanuary  1,  but  a  move  to  add  January 
2  was  defeated.  It  was  also  decided  to 
press  for  a  minimum  basic  wage  of  £55 
for  a  35  hour  week  but  still  maintaining 
differentials  for  skills  and  responsibility. 

Toothpaste  prices 

The  Price  Commission  is  to  investigate 
the  prices,  costs  and  margins  in  the 
production  and  distribution  of  tooth- 
pastes, Mr  Roy  Hattersley,  Secretary  for 
Prices  and  Consumer  Protection,  said 
last  week.  Although  it  is  probable  the 
larger  companies  will  be  examined,  Mr 
Hattersley  said  the  examination  would 
not  necessarily  be  confined  to  them. 


Price  Commission  verdict  on  Lil-lets 
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Irish  Minister  approves 
wider  role  for  pharmacy 


"There  has  perhaps  been  some  failure 
to  appreciate  the  role  of  the  pharmacist 
and  his  importance  in  the  supervision 
of  the  wide  range  of  medicines  and  drugs 
now  on  the  market."  That  is  the  con- 
sidered opinion  of  the  Irish  Minister 
for  Health,  Charles  J.  Haughey,  who 
has  now  evaluated  a  25-page  report  on 
"The  role  and  responsibility  of  the  phar- 
macist" prepared  by  a  joint  Department 
of  Health  and  pharmaceutical  profession 
working  group. 

On  one  of  the  report's  major  recom- 
mendations— controlled  distribution  of 
pharmacies — the  Minister  will  make  no 
commitment  until  further  research  has 
been  undertaken,  but  he  has  given 
general  approval  for  disciplinary  powers 
for  the  Pharmaceutical  Society  of  Ire- 
land; continuing  postgraduate  education 
for  the  pharmacist  and  improved  roles 
for  the  pharmacist  in  health  education, 
first  aid,  prevention  of  drug  abuse  and 
in  wholesale  distribution. 

The  working  group  was  set  up  in 
October  1976  and  reported  in  May  1977 
(publication  has  awaited  the  Minister's 
response).  It  was  required  "to  examine 
the  role  and  responsibility  of  the  phar- 
macist in  the  three  major  sections  in 
which  he  is  involved,  that  is,  community 
(retail  pharmacy),  industry  and  distri- 
bution, and  hospital  and  to  make  recom- 
mendations, where  necessary,  on  how  the 
practice  of  pharmacy  might  develop  so 
as  to  maximise  professional  satisfaction 
for  the  pharmacist  and  provide  the 
public  with  a  guarantee  of  the  quality 
and  efficiency  of  the  pharmaceutical  ser- 
vice." 

Localisation  of  pharmacies 

Probably  the  working  group's  most 
fundamental  proposals  relate  to  localisa- 
tion of  pharmacies.  If  the  pharmacist's 
role  in  the  delivery  of  community  health 
care  and  health  education  is  to  be  ex- 
panded then  it  is  desirable  that  his  ser- 
vices should  be  readily  available  to  all 
members  of  the  public.  "A  logical  way 
of  achieving  this  would  be  that  some 
form  of  central  control  should  be  exer- 
cised over  the  geographic  distribution 
of  pharmacies." 

The  group  considers  that  there  is  an 
over-concentration  of  pharmacies  in 
areas  of  high  population.  "The  resultant 
increased  involvement  with  commodities 
other  than  drugs  and  medicines  tends 
to  increase  commercial  competitiveness 
between  members  of  the  profession 
which  manifests  itself  in  a  diminution 
of  professional  standards  and  practice." 

Once  a  decision  in  principle  on  the 
desirability  of  localisation  is  taken,  the 
group  considers  that  a  new  group  repre- 
sentative of  the  profession  and  the  De- 
partment should  be  constituted  imme- 
diately to  determine  its  feasibility. 
Among  points  for  consideration  are:- 
Planned  distribution.  There  would  be  a 
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need  to  consider  an  incentive  scheme 
to  encourage  pharmacists  to  establish  in 
areas  which  lack  attraction  for  social 
and/or  economic  reasons.  One  solution 
to  be  examined  would  be  a  subsidy  for 
otherwise  unviable  pharmacies  to  the 
extent  that  the  pharmacist  can  be 
assured  of  a  realistic  income  in  return 
for  his  professional  services.  This  would 
have  to  be  developed  against  the  back- 
ground of  factors,  such  as  "realistic 
income,"  the  basis  of  calculation  and  the 
ratio  of  pharmacists  to  population.  "The 
profession  has  a  tradition  of  indepen- 
dence which  the  group  feels  as  far  as 
possible  should  be  maintained.  There- 
fore, the  issue  of  how  subsidisation 
should  be  funded  should,  as  a  first  step, 
be  examined  to  determine  the  feasi- 
bility of  setting  up  a  self-sufficient  fund 
financed  through  the  licensing,  for  a 
determined  fee,  of  all  community  phar- 
macies." 

Rationalisation.  The  opening  of  new 
pharmacies  should  be  controlled  by  a 
system  of  licensing.  The  determination 
of  an  optimum  ratio  of  pharmacies 
to  the  population  of  a  given  town  or 
community  would  be  followed  by  a  pro- 
gressive phasing  out  and/or  amalgama- 
tion of  pharmacies  where  surpluses  exist. 
A  retiral  inducement  scheme  is  suggested 
as  an  incentive  towards  phasing  out. 
Increased  efficiency,  improved  standards 
and  extended  hours  of  service  would 
result  from  two  or  more  pharmacies 
amalgamating  in  a  single  practice  centre. 

A  prerequisite  for  obtaining  a  licence 
to  establish  a  community  pharmacy 
should  be  that  the  applicant  has  a  mini- 
mum specified  experience  in  the  practice 
of  community  pharmacy.  A  further  pre- 
requisite should  be  that  the  premises  and 
equipment  are  suitable. 
Implementation.  The  constitution  of  the 
licensing  authority  would  need  to  take 
account   both  of   the   profession's  and 


the  public's  interest.  The  group  feels 
that  the  public  interest  would  be  taken 
care  of  by  representation  from  the  De- 
partments of  Health  and  Agriculture. 

A  programme  of  planned  distribution 
and  rationalisation  would,  of  necessity, 
be  implemented  progressively  to  take 
account  of  the  rights  of  existing  phar- 
macists and  should  be  sufficiently  flexible 
to  adapt  itself  to  the  needs  of  those  who 
will  be  directly  involved. 

In  his  reply  on  this  section,  the  Minis- 
ter stresses  that  taking  control  over  the 
geographic  distribution  of  pharmacies 
would  be  a  major  step  which  would  raise 
questions  of  public  policy.  It  would  re- 
quire ultimately  legislation  to  give  effect 
to  it  and  many  other  interests  would  be 
affected.  "My  predecessor  as  Minister, 
at  the  centenary  banquet  of  the  Phar- 
maceutical Society  of  Ireland  in  1975, 
made  the  point  that  if  there  were  to  be 
new  legislation  with  one  of  its  aims 
being  to  regulate  the  spread  of  phar- 
macies and  to  license  new  openings  then 
the  very  direct  public  interest  involved 
in  the  availability  of  pharmacies  might 
require  that  the  constitution  of  the 
Society  be  looked  at,  perhaps  with  the 
idea  of  having  consumer  representation 
on  the  council.  Since,  however,  the 
profession  feels  that  it  would  be  desir- 
able to  embark  on  a  more  detailed  study 
of  the  implications  of  localisation  I  would 
be  willing  to  make  available  any  assis- 
stance  in  regard  to  the  study  which  could 
be  provided  by  officers  of  my  Depart- 
ment." 

Among  the  other  topics  considered  by 
the  working  group  were:  — 
Disciplinary  powers.  The  Pharmaceutical 
Society  should  be  provided  with  a  scale 
of  penalties  up  to  and  including  "striking 
off"  to  deal  with  malpractice  and 
breaches  of  discipline.  It  is  considered 
that  the  Society  should  have  primary 
responsibility  for  maintaining  acceptable 
standards  of  practice  and  ethics.  The 
Minister  has  undertaken  to  consider 
making  provision  for  such  penalties  as 
part  of  its  current  comprehensive  review 

Continued  on  p743 


Mr  H.  G.  Moss,  chairman  of  E.  Moss  Ltd,  being  presented  with  a  Victorian  silver  salver 
by  Mrs  N.  Davies,  manageress  of  the  company's  most  recently  acquired  branch  at  Send, 
near  Woking,  at  the  dinner  celebrating  his  50  years  both  with  the  company  and  on  the 
register  of  the  Pharmaceutical  Society  (see  People,  p745) 
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EVER  READY 


are  pleased  to  announce  that  they 
have  been  granted  the 

Queen's  Award  for  Export  Achievement. 


12% 


19  7  8 

THE   QUEEN'S   AWARD  FOR 
EXPORT  ACHIEVEMENT 


Ever  Ready  believe  that 

this  award  reflects 
the  efficiency  of  the 

company  and  the  high  quality 

of  its  products. 
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Beatson  Clark- 
confidence  in  glass. 


Beatson  glass 
containers  provide 
the  necessary  protection 
for  packaging  pharmaceutical 
products,  in  white  flint  and  amber 
glass. 

Beatson  Clark  have  been  making 
glass  for  two  centuries  and  today 


serve  the 
pharmaceutical 
world  with  most  types  of 
medicinal  glass  containers. 

Ask  your  wholesaler. 
Beatson,  Clark  &  Co.  Ltd.,  yvi 
Rotherham,  S.Yorks.S60  2AA  0\ 
Tel:  0709  79141  Telex:  54329 
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Irish  pharmacy  role 


Publicity,  not  sanctions, 
for  present,  says  PSNC 


Continued  from  p740 

of  the  law  governing  pharmacy,  poisons 
and  medicines. 

Postgraduate  education.  The  Minister 
agrees  that  a  formal  process  of  continu- 
ing education  is  necessary  both  for  the 
development  of  the  pharmacist  and  the 
maintenance  of  the  quality  of  service  to 
the  public.  It  is  however  noted  that  the 
Post-graduate  Education  Committee's 
efforts  in  this  direction  "have  not  met 
with  a  good  response  from  the  profes- 
sion." Mr  Haughey  accepts  that  respon- 
sibility should  remain  with  the  Society 
and  concurs  in  the  recommendation  that 
the  form  and  source  of  financial  support 
for  educational  activities  might  be  fur- 
ther considered  in  conjunction  with  a 
scheme  to  fund  a  programme  of  rationa- 
lisation and  planned  distribution. 
Health  education.  The  pharmacist's 
potential  in  seminars  and  lectures  given 
under  the  Health  Education  Bureau  is 
not  being  used  to  any  great  extent.  The 
community  pharmacy  is  "a  ready-made 
logical  centre"  for  the  display  and  dis- 
tribution of  health  promotional  material. 
Ideally  also  it  should  be  a  repository 
for  information  on  the  Health  Services, 
such  as  eligibility  criteria,  range  of 
services  available,  etc.  Particular  em- 
phasis is  placed  on  public  education  in 
the  use  of  OTC  medicines  and  con- 
trol of  sale  of  these  others  which 
do  not  warrant  prescription  only  status. 
The  Minister  accepts  the  importance  of 
the  role  and  is  to  ask  the  HEB  to  con- 
sider how  the  potential  "might  be  em- 
ployed to  better  effect." 
First  aid.  The  pharmacist  should  have 
formal  training  in  first-aid  procedures. 
The  Minister  agrees  that  the  Society's 
Post-graduate  Education  Committee 
would  be  the  appropriate  body  to  make 
the  arrangements. 

Wholesale  distribution.  The  pharmacists 
of  the  group  pointed  out  that  having 
regard  to  the  large  number  of  licensed 
wholesalers  handling  medicines  and  the 
diversity  of  their  operations,  there  is  the 
danger  of  a  weakness  developing  in  the 
safety  link  in  the  chain  of  controls.  "This 
link  could  be  strengthened  by  a  specific 
requirement  that  where  a  wholesaler  is 
engaged  to  any  significant  extent  in  dis- 
tribution a  pharmacist  should  be  involved 
in  that  operation."  While  that  may  not 
be  possible  for  every  wholesaler  in  the 
present  state  of  the  trade,  it  should  be 
the  long-term  objective.  The  Minister 
will  draw  these  views  to  the  National 
Drug  Advisory  Board. 

Membership  of  the  working  group  was 
as  follows:  Pharmacists'  representatives 
R.  J.  Power,  chairman,  Irish  Pharmaceu- 
tical (Joint)  EEC  Committee;  M.  F. 
Walsh,  president,  Pharmaceutical  Society 
of  Ireland;  M.  J.  Cahill,  registrar  and  Sec- 
retary PSI;  A.  O'Shea,  president,  Irish 
Pharmaceutical  Union;  G.  Ledwith, 
secretary  IPU;  J.  P.  Burke,  H.  Corrigan, 
S.  McElroy,  T.  R.  Miller,  Department 
of  Health,  P.  W.  Flanagan,  C.  Keogh, 
S.  O'Neill,  J.  McArdle. 
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The  Pharmaceutical  Services  Negotiating 
Committee  has  agreed  not  to  contemplate 
sanctions  at  present. 

The  decision  followed  a  lengthy  dis- 
cussion, at  the  PSNC's  meeting  on  April 
26,  on  the  possibility  of  taking  industrial 
action  over  the  claim  for  an  increase  in 
the  profit  margin.  Instead,  the  committee 
is  urging  pharmacist  contractors  to  sup- 
port the  current  publicity  campaign  and 
to  obtain  as  many  signatures  on  the 
petition  forms  as  possible. 

ACAS  has  said  there  are  no  grounds 
for  deferring  reference  of  PSNC's  claim 
for  an  increase  in  the  notional  salary  to 
the  Central  Arbitration  Committee,  so  it 
was  agreed  that  counsel  should  be  briefed 
to  present  PSNC's  case. 

It  was  agreed  to  seek  an  extension 
of  the  special  container  allowance 
arrangements  which  enable  pharmacists 
to  make  claims  for  additional  or  more 
expensive  containers  than  the  BSI  medi- 
cal used  during  the  medicine  bottle 
shortage.  The  present  arrangements  ex- 
pired at  the  end  of  April,  but  it  is  hoped 
they  can  be  extended  on  a  month  to 
month  basis  until  the  supply  position 
becomes  satisfactory. 

LPC  representatives 

A  suggestion  from  the  London  Group 
Pharmaceutical  Executive  that  PSNC 
members  should  not  be  allowed  to  speak 
on  motions  even  though  present  at  con- 
ferences as  official  representatives  of 
LPCs  was  considered.  The  committee 
agreed  that  it  was  not  desirable  for 
PSNC  members  to  speak  at  LPC  confer- 
ences, even  when  attending  as  representa- 
tives of  their  own  LPC  but  that  it  was 
unfair  that  LPCs  could  then  have  a 
representative  unable  to  speak  to  the 
conference.  It  was  decided  therefore  that 
PSNC  members  shall  not  appear  at  con- 
ferences as  representatives  of  LPCs. 

The  committee  could  not  agree,  how- 
ever, to  a  suggestion  from  City  and  East 
London  LPC  that  the  right  of  the 
Secretary  to  reject  resolutions  should  be 
removed  from  the  procedure  suggested 
at  committee's  January  meeting.  The 
committee  accepted  that  the  purpose  was 
to  prevent  inappropriate  resolutions  ap- 
pearing on  the  conference  agenda. 

The  committee  agreed  to  the  mounting 
of  a  pilot  scheme  to  demonstrate  the 
contribution  pharmacists  could  make  to 
post-marketing  surveillance  of  drugs.  The 
financial  implications  of  pharmacist  par- 
ticipation in  such  schemes  would  have 
to  be  considered  in  detail  by  the  nego- 
tiating subcommittee. 

The  committee  agreed  that  the  Depart- 
ment be  told  that  there  should  be  strong 
PSNC  representation  on  the  steering 
committee  set  up  to  consider  the  com- 
puterisation of  NHS  prescription  pricing. 

It  was  agreed  that  representations  be 


made  to  the  Department  that  the  design 
of  Form  FP34  (Part  B)  should  be  stan- 
dardised along  the  lines  of  the  draft 
form  presented  to  the  committee  and 
should  be  used  throughout  England  and 
Wales. 

A  meeting  had  been  arranged  with 
representatives  of  the  GMSC  to  consider 
the  possible  use  of  stock  order  forms 
under  the  NHS. 

Clothier  accepted 

The  committee  issued  the  following 
statement  on  the  Clothier  Committee's 
report:  "The  PSNC  accept  the  recom- 
mendation of  the  Clothier  Committee, 
as  the  basis  on  which  a  joint  approach 
can  best  be  made  to  the  DHSS  by  the 
medical  and  pharmaceutical  professions 
to  initiate  legislation  which  will  improve 
the  situation  in  rural  areas.  The  Com- 
mittee considers  it  of  great  importance 
that  there  should  be  no  further  losses 
of  a  full  pharmaceutical  service  in  such 
areas. 

The  PSNC's  belief  is  that  dispensing 
in  all  areas  should  be  the  responsibility 
of  pharmacy,  and  will  continue  to  work 
to  this  end.  It  will  also  try  to  ensure 
that  pharmacists  in  rural  areas  should 
not  be  at  a  disadvantage  in  providing 
the  service,  and  matters  such  as  collec- 
tion of  charges,  and  signing  of  option 
forms,  will  continue  to  be  discussed  with 
the  relevant  authorities." 

Fifty-two  LPCs  had  indicated  accep- 
tance of  the  report's  recommendations 
either  with  or  without  reservations, 
seven  recommended  rejection  and  two 
recommended  neither  acceptance  nor 
rejection. 

Mrs  Marion  Rawlings,  FPS,  is  to  be 
nominated  for  a  vacancy  on  the  Welsh 
Pricing  Committee. 

A  letter  was  received  from  an  LPC 
indicating  that  as  a  result  of  its  pressure 
on  a  city  planning  department,  planning 
permission  had  been  refused  to  a  pros- 
pective drug  store  which,  if  established, 
would  have  adversely  affected  the  overall 
pharmaceutical  service  in  the  area.  It 
was  agreed  that  a  suitable  note  be  sent 
to  contractors  advising  them  of  the  use- 
fulness of  such  approaches  to  planning 
departments. 

Part-time  pharmacies 
to  be  in  ESPS? 

Agreement  in  principle  has  been  received 
from  the  Department  of  Health  to  the 
committee's  suggestion  that  part-time 
pharmacies  should  be  included  in  the 
Essential  Small  Pharmacies  Scheme  and 
that  payments  should  be  made  on  a  pro- 
rata basis  according  to  the  hours  worked. 
It  was  agreed  that  the  Department  be 
pressed  to  agree  to  immediate  discussions 
with  a  view  to  including  payments  for 
these  pharmacies  later  this  year. 

Chemist  &  Druggist  743 


NEW  FOR  ME!  \ 

3Milupa 
Savouries. 

Mixed  Vegetable  Variety. 
Carrot  &T6mato  Variety. 
Cauliflower  Variety. 

Mothers  and  their  medical  advisers  want 
more  savouries  for  babies. 

That's  why  Milupa  are  introducing  three  new 
savoury  infant  foods. 


1 


Provides  up  to  12  servings 

Infant  Food 

MlKad  Vegetable  Variety 


Provides  up  to  12  servings 


Infant  Food 

Carrot  and  Tomato  Variety 


Provides  up  to  12  servings 

Infant  Food 

Cauliflower  Variety 


wra  "Swot  age 


*<>«  about  4 


MILUPA  SAVOURIES  have  a  natural  good  taste. 

They  are  based  on  rice  or  wheat  with  added  vegetables,  modified 
milk,  vitamins,  calcium  and  iron. 

They  are  satisfying  and  easy  to  digest. 

The  easy-mix  granules  are  made  just  by  adding  water. 

The  price  is  a  nutritional  bargain  -  4.5p  a  portion  (RRP)  with  up 
to  12  servings  per  pack. 

Meet  the  demands  of  your  mothers  by  stocking  these  New 
Milupa  Infant  Foods.  Join  in  the  big  sell-out  campaign.  Call  your 
wholesaler  or  see  your  Milupa  representative  for  details. 

fftfllipfl  A  new  generation  of  savoury  infant  foods. 

Milupa  Limited,  Milupa  House,  High  Road,  Cowley  Peachey,  Uxbridge, 
Middlesex  UB8  2J A.  Telephone :  West  Drayton  48286 
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PEOPLE 


TOPICAL  REFLECTIONS 

by  Xrayser 


A  double  for  Mr  Moss 

On  May  3  some  130  pharmacist  man- 
agers and  guests  of  E.  Moss  Ltd  attended 
a  dinner  at  the  Civic  Centre,  Hounslow, 
in  honour  of  the  chairman,  Mr  H.  G. 
Moss,  OBE  FPS.  The  occasion  was  a 
double  celebration  for  Mr  Moss  who 
qualified  as  a  pharmacist  50  years  ago 
in  January  1928  and  in  May  of  the 
same  year  joined  the  firm  which  was 
founded  by  his  father  in  1915.  It  now 
has  50  pharmacies  in  West  Middlesex 
and  Surrey  and  Buckinghamshire. 

The  toast  to  the  guest  of  honour  was 
proposed  by  Mr  G.  J.  Harvey,  DFC, 
MPS,  joint  managing  director.  He  said 
that  Mr  Moss  had  been  managing  direc- 
tor for  40  years,  from  the  formation  of 
the  company  in  1934  until  1974,  and 
had  subsequently  been  a  very  active 
chairman.  He  had  also  played  a  leading 
part  in  national  pharmaceutical  matters. 
He  had  been  chairman  of  the  National 
Pharmaceutical  Association  and,  at  an 
important  time  in  the  development  of  the 
whole  of  pharmacy  in  the  NHS,  chairman 
of  the  Central  NHS  (Chemist  Contrac- 
tors) Committee. 

Mr  John  W.  Ruddock,  MPS,  72  Clifton, 
York,  has  retired  after  40  years  there. 
He  was  apprenticed  to  Oliver  Colbert. 
Fishergate,  York,  in  1930  and  qualified 
in  1935  at  Leeds  School  of  Medicine. 
After  working  in  Hull  and  Harrogate 
he  opened  the  pharmacy  at  Clifton  in 
1938.  For  the  past  four  years  he  has 
been  vice-chairman  of  the  North  York- 
shire Family  Practitioner  Committee, 
and  before  local  government  re-organisa- 
tion was  vice-chairman  of  the  Executive 
Council. 

Deaths 

Cohen:  Suddenly  in  London  on  April  30, 
Mr  Percival  Lionel  Cohen,  MPS.  Mr 
Mervyn  Madge  writes:  "The  sudden 
death  in  London  of  'Percy'  will  come 
as  a  shock  to  his  many  friends  in 
Plymouth  and  the  South  West.  Quali- 
fying in  1942  from  the  former  School  of 
Pharmacy,  Plymouth,  he  spent  several 
years  in  general  practice  before  becom- 
ing a  proprietor  at  Crownhill,  Plymouth, 
where  for  many  years  he  gave  an  un- 
stinting service  to  the  community.  A 
keen  and  conscientious  pharmacist,  he 
worked  hard  for  his  profession  becoming 
chairman  of  the  branch  and  treasurer  of 
the  regional  committee.  He  will  be 
remembered  by  his  many  friends  for  his 
unproclaimed  acts  of  kindness  and  help, 
always  willing  to  do  a  good  turn  for  his 
colleagues  and  the  community.  He  had 
also  a  rare  understanding  of  the  other 
fellow's  point  of  view  and  problems.  The 
Plymouth  branch  regrets  his  passing  and 
gives  sincere  condolences  to  his  family." 
Ramsden:  On  May  8,  Mr  Peter  Rams- 
den,  representative  of  Arthur  H.  Cox 
and  Co  Ltd  for  20  years  in  Yorkshire. 


Weight  of  numbers 

In  my  training  days  in  pharmacy  there  was  endless  discussion  among 
the  students  as  to  the  population  needed  to  support  a  pharmacy.  The 
figure  was  argued  as  being  between  3,000  and  5,000,  and  on  this  basis 
many  of  us  dared  timorously  to  dream  of  finding  some  place  with  a 
vacant  5,000,  where  we  might  open  our  shop  and  be  assured  of 
a  modest,  or  better  still,  an  immodest  income.  In  my 
case  the  5,000  probably  does  represent  the  gross  population 
which  might  use  my  pharmacy.  But  of  that  number  those 
who  might  be  called  regular  customers  must  be  less  than  1 ,000,  of 
whom  perhaps  two  or  three  hundred — mainly  older  people  who  care 
and  have  the  time — would  possibly  be  interested  in  doing  something 
positive  to  help  their  local  pharmacy  to  continue  serving  their  needs. 

Today  I  received  my  poster  and  forms  from  the  PSNC  and  must  admit 
to  a  sense  of  anticlimax.  As  vital  publicity  effort  it  looks  a  trifle  insipid 
to  me.  However,  we  have  put  the  document  out  and  are  already  taking 
signatures  with  some  success  since  pharmacists  are  held  in  high 
esteem.  But  I  regret  I  am  unconvinced  of  the  effectiveness  of  petitions 
since  they  seem  non-specific  documents,  and  by  weight  of  signatures, 
almost  anonymous.  By  this  I  mean  that  being  addressed  to  someone  who 
is  not  directly  accountable  to  those  who  sign,  petitions  can,  after 
suitable  waffle  from  politicians,  be  safely  ignored. 

I  shall  do  my  best  to  gather  many  signatures  for  we  need  this 
arbitration,  but  I  agree  with  a  previous  contributor  to  C&D  who  suggested 
asking  those  special  two  or  three  hundred  customers  each  of  us  has, 
if  they  would  personally  write  to  their  MP  asking  what  steps  he  was 
taking  to  ensure  that  their  pharmacist  was  able  to  stay  in  business.  We 
could  provide  the  information  needed  in  a  pamphlet.  If  we  only  managed 
50  to  100  letters  per  pharmacy,  the  effect  on  MPs  could  be  profound. 

What  do  we  mean? 

I  took  the  editor  of  the  Pharmaceutical  Journal  to  task  recently.  My 
comment  on  his  reply  (April  29,  p683)  was  unavoidably  delayed  because 
of  postal  difficulties  over  the  Bank  Holiday  weekend,  but  having  studied 
his  letter  I  am  glad  to  accept  that  his  phrase  regarding  wholesaler 
fortunes  was  only  a  verbal  aside,  although  it  did  acquire  a  singularly 
disparaging  connotation  in  cold  print. 

He  suggests  I  misunderstood  him  by  careless  misquoting,  but  how  can 
you  misunderstand  the  apparently  simple  English  of,  "If  as  consequence 
of  wholesaler  pressure,  the  advertising  of  professional  services  were  to 
be  permitted,  etc"?  What  else  can  this  mean  except  that  Mr  Blyth  thinks 
certain  wholesalers  may  press  us  to  advertise — specifically  or  by  direct 
implication — our  dispensing  services,  our  advisory  services,  our  hours  of 
duty,  and  so  on,  an  absurd  conclusion  since  their  aim  is  to  help  us  as 
competitive  retailers. 

If  he  doesn't  mean  this,  the  only  other  way  to  make  sense  of  the 
statement  is  to  accept  that  he  actually  believes  that  any  use  whatever 
of  the  word  "chemist"  irrespective  of  context  constitutes  such  an 
advertisement!  This  incredible,  narrow  rigidity  of  view  I  find  totally 
unacceptable,  since  it  is  the  retail  members  of  the  Society  who  provide 
the  bulk  of  the  finance  for  the  white  castle  at  Lambeth,  and  in  my  opinion 
it  is  this  membership  itself  which  wants  a  limited  freeing  of  the  word 
chemist,  "wholesaler  pressure"  merely  being  the  response  to  or 
reflection  of  it. 

We  can  follow  Mr  Blyth's  reasoning  that  large  chains  would  have  an 
advantage  in  advertising  to  the  detriment  of  individual  shops  but  with  the 
one  giant  chain  which  no  longer  needs  to  say  "the  chemists"  now 
advertising  on  a  national  scale,  and  most  of  the  surviving  independents 
having  joined  one  or  more  of  the  symbol  groups  the  argument  is  hardly 
valid.  With  the  loss  of  4,000  pharmacies  over  the  past  few  years  without 
using  the  word  in  advertising,  Mr  Blyth  is  saying  that  its  use  now  will 
accelerate  closures. 
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Herbissimo  for 
all  the  family 


Herbissimo,  an  all  over  splash  of  herbal 
toilet  water,  has  been  lanuched  by  Dana 
Perfumes  Ltd.  The  toilet  water  comes 
in  clear  dark  green  flagon-shaped  bottles 
(335  ml,  £2.50)  in  lavender,  verbena,  sage 
and  African  green  orange  formulas. 
Dana  think  that  Herbissimo,  introduced 
as  an  all-purpose  freshener,  will  lead  to 
the  replacement  of  the  traditional  use 
of  talcum  powder.  It  can  be  used  by 
all  the  family — for  bodies,  baths,  babies, 
as  an  aftershave  and  for  linen. 

A  tiered  wooden  display  unit  holds 
three  bottles  of  each  formula  and  is 
topped  by  a  header  board  describing 
Herbissimo  as  an  "elixir  of  pure  herbs." 
An  advertising  campaign  during  the  rest 
of  the  year  will  carry  the  message  "Feel 
fresh  as  the  morning.  All  day  long.  Her- 
bissimo. An  elixir  of  pure  herbs."  Dis- 
tributors, Dendron  Ltd,  94  Rickmans- 
worth  Road,  Watford,  Herts. 

The  world  belongs 
to  Charlie 

This  spring  is  the  fifth  anniversary  of  the 
launch  of  Charlie  fragrance,  and  Revlon 
are  celebrating  with  "The  world  belongs 
to  Charlie"  promotions  throughout  the 
country — teaming  new  colours  from  the 
cosmetic  range  with  fashion  accessories. 

There  are  three  new  shades  of  Real 
Live  Blush  (£0.95):  silverfrost  peach, 
gold  apple,  frosty  finish  highlighter. 
Lips  and  nails  match  in  Charlie  extra 
shine  lipstick  (£0.80)  and  Charlie  nail 
gleamers  (£0.69):  true  tangerine,  gold- 
frost  apple,  sure  fire  red.  Eyes  are 
coloured  with  two-toned  eyeshadows, 
new  to  the  Charlie  cosmetic  range 
(£0.80):  wheat  with  blue  shimmer,  blue 
with  green  shimmer,  pink  with  rose 
shimmer. 

Charlie  customers  will  also  be  able  to 
buy  the  following  accessories:  Charlie's 
Love  Letter — solid  perfume  in  a  silver 
coloured  necklet  (£3.50);  airmail  canvas 
shoulder  bag  (£1.95)  and  matching  air- 
mail cosmetic  purse  (£1.95);  Charlie  eau 
de  Cologne  packaged  in  a  "cabin  trunk" 
style  box  (£1.75).  Any  one  of  these  four 
can  be  obtained  with  one  purchase  from 
the  Charlie  fragrance  or  cosmetic  range. 
Revlon,  86  Brook  Street,  London  Wl. 

Molsnard's  Concreta 

Molinard  are  introducing  Concreta, 
small  hand-painted  pots  filled  with  solid 
floral  essence  (£2.50).  Described  as  "one 
of  the  most  original  and  natural  per- 
fumed products  in  the  world"  the  wax 
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of  flowers,  perfume  and  colour  is  formed 
during  one  of  the  many  processes  in 
perfume  manufacture.  The  idea  was 
patented  by  Molinard  in  the  late  twen- 
ties. Each  pot  contains  the  equivalent 
of  one  ounce  of  perfume,  the  perfume 
is  strong  and  fresh  and  if  the  pots  are 
kept  tightly  closed  after  use  they  can 
last  up  to  five  years.  There  are  18  frag- 
rances including  lily  of  the  valley,  rose, 
mimosa,  lavender,  violet,  jasmine  and 
carnation.  The  pots  are  hand-painted 
with  the  floral  motif  depicting  the  frag- 
rance. Distributors,  Diversalon  Ltd,  14 
Mill  Street,  Bradford,  Yorkshire. 


Petalclub's 
second  promotion 

Three  bathroom  offers  in  Bowater-Scott's 
second  "Petalclub"  promotion  give  the 
consumer  added  value  for  money  when 
buying  Petal  toilet  tissue.  Zorbit  hand 
and  bath  towels,  Salter  bathroom  scales 
and  a  unisex  towelling  robe  are  currently 
featured  on-pack  to  consumers  giving 
proof  of  purchase  of  Petal.  Four-roll 
packs  carry  all  the  bathroom  items,  while 
two-roll  packs  offer  the  towels  with 
either  the  robe  or  scales. 

The  Zorbit  towels  are  a  hand  towel 
(£1.45)  and  bath  towel  (£2.65)  in  spice 
brown,  sugar  pink  or  sky  blue.  A  free 
matching  face  flannel  is  given  on  pur- 
chase of  both  towels.  The  Salter  scales, 
which  also  give  metric  weight  are  £3.55 


in  tan,  black  or  blue,  and  the  unisex 
towelling  robe,  suitable  for  beach  and 
bath,  is  white  and  in  one-size  at  £8.99. 
Bowater-Scott  Corporation  Ltd,  Bowater 
House,  68  Knightsbridge,  London  SW1. 

Gillette's  instant 
cash  prizes 

Most  of  Britain  is  set  to  go  "World  Cup" 
crazy  and  Gillette  are  offering  the 
country's  15  million  wet  shavers  the 
chance  to  win  instant  cash  prizes — for 
the  price  of  a  packet  of  razor  blades. 
For  three  months  they  are  arranging 
for  Ladbrokes  to  exchange  a  Cashcade 
lottery  ticket  for  the  backing  card  from 
either  packs  of  Platinum  or  Super  Silver 
blades,  Gillette  Gil  or  Techmatic  cart- 
ridges or  the  new  disposable  razor. 

Each  ticket  conceals  a  football  match 
score  which  offers  the  holder  a  chance 
to  win  prizes  from  £0.50  to  £1,000. 
Winning  £0.50,  £1  and  £5  tickets  can  be 
exchanged  instantly  for  their  prize  value 
at  any  Ladbrokes  Cashcade  agents — £50 
and  £1,000  tickets  must  be  sent  direct 
to  Ladbrookes.  Win  or  lose,  every  con- 
sumer who  qualifies  for  a  ticket  will 
be  helping  charity  because  Gillette  have 
agreed  to  give  lOp  to  the  Royal  National 
Institute  for  the  Blind  for  every  ticket 
applied  for.  Leaflets  will  be  available 
at  point  of  sale.  Gillette  Industries  Ltd, 
Great  West  Road,  lsleworth,  Middlesex. 

Geminesse  collection 

A  palette  containing  20  selected  Gemi- 
nesse pressed  powder  eye  shadows  and 
four  extendable  sponge-tipped  applicators 
comprise  the  Geminesse  shadow  collec- 
tion (£4.75)  which  will  be  available  from 
June  while  stocks  last  with  any  Gemi- 
nesse purchase.  Max  Factor  Ltd,  10  Old 
Bond  Street,  London  W1A  3 'AH. 

Vichy  on  radio 

This  month  Vichy  are  launching  their 
first  national  radio  campaign  for  the 
cleansing  preparations  in  their  skin  care 
range.  £60,000  will  be  spent  on  the  five 
week  campaign  which  will  cover  all 
independent  radio  stations  in  the  UK  and 
also  Radio  Luxembourg.  In  addition  to 
the  main  campaign  Vichy  sun  tan 
preparations  are  being  promoted  in  a 
competition  on  Radio  Luxembourg  in 
which  the  first  prize  is  a  £500  holiday 
for  two  in  the  Greek  Islands,  with  con- 
solation prizes  of  Vichy  sun  tan  products. 
Vichy  (UK)  Ltd.  1  Hay  Hill,  London 
W1X  7LF. 
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Just  because  weYe  a  computer 
company,  doesn't  mean  we've  forgotten 

cash  registers. 


As  a  company,  NCR  have  grown  to  become 
one  of  the  largest  computer  companies  in  the 
world.  But,  as  you'll  see  from  our  new  2115,  we 
certainly  haven't  forgotten  the  retailer. 

We've  combined  our  experience  in  data 
processing  and  our  unrivalled  experience  in  cas 
registers  to  produce  in  the  NCR  2115a  superior 
and  very  sophisticated  retail  system.  At  a 
surprisingly  low  price. 

These  are  just  some  of  the  features: 

*  10  key  buffered  keyboard  for  maximum 
throughput 

*  Fast  sales  analysis  over  four  departments 

*  Choice  of  positive  repeat  of  same  price 
articles -quantity  key  or  recall  department 
key 

*  Fast  secure  method  of  handling  wrong 
registrations  and  customer 
overspends 

*  Second  to  none  security  through  printed 
reset  and  no  sale  counters  for 
simplified  audit,  department  totals  that 
accumulate  to  nine  digits,  coupled  with  a  non- 
resettable  group  total  of  twelve  digits.  False  returns 
brought  about  by  departmental  ring  round  is  now 
a  thing  of  the  past. 

So,  with  the  211 5,  you'll  be  able  to  give  better 
and  faster  customer  service  and  get  improved 
security  and  management  reporting  into  the 
bargain.  In  fact,  it'll  provide  you  with  a  complete 
system,  designed  to  take  you  well  into  the  '80's. 

For  more  details,  post  the  coupon. 

NCR  Computers. 
Designed  to  grow  with  you. 

NCR  Limited,  206  Marylebone  Road,  London,  NW1  6LY. 
Telephone:  01-723  7070. 


115  electronic 
cash  register 

To:  Mike  Croneen,  NCR  Limited,  206  Marylebone 
London  NW1  6LY.  Telephone:  01-723  7070. 
Please  send  me  more  information  on  the  NCR  21 
Please  arrange  for  a  demonstration  □ 

Name  


Road, 
15  □ 


Position. 


Company. 
Address_ 


Tel: 


L. 


NCR 
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RED  KOOGA 

the  Ginseng  they're  all  talking  about 


^tODUQg 


GINSENG 


600mg  tablets, 
strip  packed,  one-a-day, 
1  month  plus  five  days  supply. 


Outers  10  x  36  cost  E1 5.00  plus  VAT, 
sell  at  £2.46  each  inc.  VAT. 


Enquire  from  your  usual  wholesaler  or  direct  from  the  manufacturers. 

RED  KOOGA 

KING  OF  GINSENG 

Manufactured  by:  PANAX  GINSENG  CO.  (U.K.) 
A  division  of  English  Grains  Ltd. 

Park  Road,  Overseal,  BurtononTrent.  Staffs.  Telephone  0283  221616. 


a 


Selsun 


Selsun  has  always  been  effective. 
We  have  not  changed  that.  But  we  have 
improved  the  bouquet.  Now  that  Selsun 
is  more  pleasant  to  use,  more  people  will  be 
looking  for  it,  so  make  sure  they  see  it  and 
recommend  it  with  confidence— Doctors  do! 

a  moving  experience. . . 

This  neat  little  display  unit  takes  up  no  more 
room  than  the  stock,  yet  it  really  moves 
Selsun  fast.  Your  Abbott  representative  has 
one  for  you.  If  you  haven't  received  it  yet 
let  us  know.  We'll  get  one  to  you! 


Abbott  Laboratories  Ltd..  Queenborough,  KentME11  5EL.  Phone  Sheerness  3371 


® 


The 
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Agfamatic  4008  Ideal 
for  day  and  night' 


Agfa-Gevaert  have  introduced  three  new 
Agfamatics;  Agfamatic  4008,  an  up- 
dated version  of  the  Agfamatic  4000 
that  now  incorporates  the  top  flash 
facility,  fully  automatic  exposures  from 
30  seconds  down  to  1/500  sec,  Sensor 
shutter-release  and  Repitomatic  quick 
wind-on  system.  This  camera  is  said  to 
be  ideal  for  day  and  night  photography. 

The  Agfamatic  5008  &  6008  Makro 
represent  "the  most  up-to-date  pocket 
camera  features  available,"  according  to 
the  company.  Both  incorporate  a  built-in 
close-up  facility  that  enables  the  photo- 
grapher to  shoot  a  subject  from  a 
distance  of  only  10  in.  Shutter  speeds 
are  set  from  15  seconds  to  1/1000  sec 
automatically  by  electronic  exposure 
control  system  and  the  Sensor  shutter- 
release  system  reduces  the  risk  of  camera 
shake. 

Model  6008  Makro  features  include 
focusing  symbols  in  view-finder,  self- 
timer,  multi-coated  lens  and  light 
emitting  diode  for  time  exposures  and 
self-timing  check.  Agfa-Gevaert  Ltd, 
27  Great  West  Road,  Brentford,  Middx. 

Sally  Hansen  offer 
scarves  to  consumers 

A  fashion  scarf  is  being  offered  to  cus- 
tomers for  £0.50  when  they  buy  one  of 
the  three  shades  of  basic  Hard  as  Nails 
from  Sally  Hansen — clear,  natural  and 
silver  frost.  The  scarf  will  be  available 
in  a  choice  of  colours — blue,  pink,  yellow 
and  beige — and  would  normally  retail 
at  about  £0.90.  The  offer  is  reinforced  by 
a  selfasta  unit  which  displays  six  of  each 
of  the  three  shades,  a  sample  scarf  and 
a  leaflet.  To  apply,  consumers  complete 
the  application  form  on  the  leaflet  and 
send  this  off  with  £0.50  and  a  backing 
card  from  a  Hard  as  Nails  shade  as  proof 
of  purchase.  The  offer  is  open  until 
August  31.  Sally  Hansen  Ltd,  Hook  Rise 
South,  Surbiton,  Surrey  KT6  7LU. 

Enny  bags  in 
Harmony  draw 

All-leather  Italian  Enny  handbags  are  the 
main  prizes  in  a  point-of-sale  "happy 
birthday  draw"  organised  by  Elida  Gibbs 
for  their  Harmony  hairspray,  styling 
lotion  and  hair  colour  ranges.  The  draw 
is  open  to  everyone  who  fills  in  their 
date  of  birth  on  the  Harmony  "happy 
birthday  draw"  entry  form  and  sends  it 
in  before  September  29,  1978.  One  date 
will  then  be  drawn  by  an  independent 
person  and  all  applicants  whose  birthday 
falls  on  the  chosen  date  will  be  sent  a 


brown  Enny  handbag  with  a  retail  value 
of  approximately  £70.  "There  could  be 
10  winners  or  1,000  winners,"  says 
marketing  manager  David  Knight.  "They 
will  all  get  an  Enny  bag!  " 

By  attaching  a  cap  or  piece  of  cap 
from  any  Harmony  product  to  their 
entry  form,  entrants  will  also  be  eligible 
for  a  free  Harmony  birthday  guide. 
Harmony  "Happy  Birthday  draw"  dis- 
play material,  including  dump  bin  head- 
boards, shelf  strips  and  entry  forms,  is 
available.  It  is  the  first  time  that  Elida 
have  mounted  a  combined  point-of-sale 
promotion  for  Harmony  and  it  celebrates 
the  introduction  of  new  Harmony  styling 
lotion,  new  Harmony  hairspray  and  the 
repackaged  Harmony  colourant  range. 
The  packs  have  been  redesigned  to  in- 
clude instructions  for  use  on  two  sides 
of  the  triangular  carton.  Elida  Gibbs  Ltd, 
PO  Box  1DY,  Portman  Square,  London. 

Summer  relaunch 
for  Car  Airbal 

In  time  for  the  summer  peak  period, 
Temana  UK  Ltd  are  relaunching  their 
car  version  of  the  Airbal  slow  release  air 
freshener  (£0.65).  It  is  in  matt  black  with 
a  domed  grill  and  will  fit  into  any  vehicle 
by  means  of  a  clip-on  self-adhesive  foot 
which  allows  it  to  be  fastened  securely 
to  the  dashboard  or  parcel  shelf. 

With  14  million  car  owners  on  Britain's 
roads,  and  summer  being  a  peak  period 
for  high  density  holiday  traffic,  Car  Air- 
bal is  being  promoted  strongly  once 
more.  There  was  a  national  television 
advertising  campaign  in  March,  and  a 
further  burst  is  planned. 

Car  Airbal,  claimed  to  be  the  only 
air  freshener  for  which  refills  are  avail- 


able (£0.35),  has  all  the  advantages  of 
the  regular  version.  It  can  be  regulated 
to  control  the  amount  of  ingredients 
(oils  of  cedarwood,  rosemary,  orange 
and  balsam)  released  into  the  car.  Each 
refill  lasts  for  eight  weeks.  Temana  UK 
Ltd,  Sealand,  Chester  CHI  6BA. 

Hermesetas  gift 

A  week's  supply  of  Hermesetas  is  moun- 
ted on  the  cover  of  this  week's  issue  of 
Woman's  Weekly.  The  pellets  are  in  a 
small,  decorative  container  which  is  said 
to  be  ideal  for  carrying  in  a  purse  or 
handbag.  The  magazine  also  contains  an 
eight-page  pullout  supplement  called 
"eat  your  way  to  health  and  beauty" 
which  includes  specially  prepared  recipes, 
several  using  Hermesetas  sweetening 
drops  or  Sprinkle  Sweet.  Advertising 
support  for  the  issue  will  be  given  in 
a  nationwide  television  campaign. 

The  Hermesetas  "one-by-one"  dispen- 
ser has  been  awarded  first  prize  as  "the 
most  outstanding  consumer  pack  of 
1977",  by  the  Swedish  Consumer  Asso- 
ciation. Crookes-Anestan  Ltd,  PO  Box 
94,  1  Thane  Road  West,  Nottingham. 

Kodak  copy-print 
service  extended 

Kodak  are  extending  their  copy-print 
service.  Copy  enlargements  up  to  13cm  x 
18cm  are  now  available  direct  from 
instant  pictures  and  "enprint"  sizes. 
Each  enlargement  will  be  returned  in  a 
white  folder.  Counter  cards  are  being 
sent  to  dealers  to  announce  the  extended 
service  and  announcement  leaflets  will 
be  inserted  in  completed  Kodak  D&P 
orders.  The  suggested  retail  price  per 
enlargement,  including  VAT,  is  £1.25. 

Kodak  are  also  offering  a  service  for 
making  prints  and  enlargements  from 
110  size  transparencies.  Service  times  will 
be  approximately  three  days  for  prints 
and  five  for  enlargements.  Kodak  Ltd, 
PO  Box  66,  Kodak  House,  Station  Road, 
Heme!  Hempstead,  Herts  HP1  1JU. 

Holiday  check-list 
with  Alka  Seltzer 

The  latest  counter  display  unit  for  Alka 
Seltzer  contains  a  supply  of  holiday  check 
lists.  These  are  designed  so  that  customers 
can  tick  the  appropriate  box  and  hand 
the  lists  back  to  the  chemist  for  "dispen- 
sing". Miles  Laboratories  feel  that  these 
will  "take  the  headaches  out  of  holi- 
days". Miles  Laboratories,  Stoke  Court, 
Stoke  Poges,  Bucks. 
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Denim  to  'make  mark' 
in  splash-ons 


Denim  is  about  to  "make  its  mark  on 
the  profitable  splash-on  sector  of  the 
market,"  according  to  Elida  Gibbs.  They 
say  that  the  introduction  of  Denim  splash- 
on  in  a  deep  blue  plastic  pack  showing 
graphics  of  the  denim  "baton"  is  expec- 
ted to  "create  problems  with  brands  well 
established  in  this  area."  Approximately 
£300,000  will  be  spent  on  a  national 
television  campaign  starting  in  June,  to 
back  the  launch.  There  will  be  an  intro- 
ductory offer  of  £1.29  for  this  product, 


and  launched  together  with  it  will  be  the 
new  roll-on  deodorant,  featuring  a  one 
inch  roll  ball  £0.73  (introductory  offer  of 
£0.63).  Elida  Gibbs  Ltd,  PO  Box  1DY, 
Portman  Square,  London  W1A  1DY. 

Chanel  19  addition 

Chanel's  new  edition  to  the  Chanel  No 
19  range  is  an  eau  de  toilette  (60ml 
£6.00).  Chanel  Ltd,  2  Old  Bond  Street, 
London  W14  STB. 


Non-ergotamine 

"  bwb  is  the 


one  anti-migraine 
specific  you  may 
sell  over  the 
counter 


Sales  (and  prescriptions) 

are  still  rapidly  rising. 

So  check  your  stocks  now. 

Over  half  a  million 
prescriptions  for 
Migraleve  speak  for 
themselves. 


International  Laboratories  Ltd.  Lincoln  Way.  Windmill  Road.  Sunbury-on-Thames.  TW16  7HN. 


Sizing  up  with 
Faberge's  Brut 

Faberge  are  making  the  Brut  33  hair 
control  extra  hold  spray  in  a  new  larger 
size.  The  300ml  can  will  be  available  at 
£1.10.  Brut  33  after  shave  is  also  going 
up  in  size;  a  200ml  version  is  being 
introduced  in  a  new  bottle  (£2.10).  The 
company  will  be  introducing  a  smaller 
size  of  the  Brut  33  balsam  plus  protein 
shampoo  (£0.75)  especially  for  the 
holiday  season.  A  handy,  unbreakable 
250ml  pack  with  an  easy  to  pour  polytop 
closure  is,  say  Faberge,  ideal  for  packing 
away.  Faberge  Inc,  Ridgeway,  Iver, 
Bucks. 

Orlane  lipgloss 

Orlane  have  introduced  a  new  range  of 
lipgloss  (£2.75).  These  are  presented  in  a 
small  tube  with  an  automatic  felt-tipped 
applicator  and  come  in  six  colours — 
natural,  rose,  red,  sanguine,  copper  and 
brown.  Orlane  Cosmetics  (UK)  Ltd,  125 
High  Holborn,  London  WC1V  6QX. 


Fidji  du  Soir 
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Guy  Laroche  will  be  adding  a  fragrance 
called  Fidji  du  Soir  to  their  range  in  the 
autumn.  Available  for  sale  from  Septem- 
ber, Fidji  du  Soir  is  a  concentrated  form 
of  their  current  fragrance  Fidji  and  is 
recommended  for  evening  wear.  Further 
details  later  in  the  year.  Distributors, 
Parim  Ltd,  14  Grosvenor  Street,  London. 

Hay  fever  bonus 

Ciba  Laboratories  point  out  that  the 
bonus  offer  on  Otrivine-antistin  eye  drops 
(last  week  p723)  is  also  available  on 
the  nasal  forms.  Ciba  Laboratories, 
Horsham,  Sussex. 

Linden  Voss  price 

Linden  Voss  regret  that  the  price  of  their 
aerosol  given  on  the  insert  in  C&D  April 
15  is  incorrect.  It  should  read  £1.49  and 
not  £1.85  as  stated. 

ON  TV 
NEXT  WEEK 

Ln — London;  M — Midlands;  Lc — Lancashire;  Y — 
Yorkshire;  Sc — Scotland;  WW — Wales  and  West; 
So — South;  NE — North-east;  A — Anglia;  U — Ulster; 
We — Westward;  B — Border;  G — Grampian; 
E — Eireann;  CI — Channel  Island. 

Anadin:  All  except  U,  E 

Aspro  Clear:  All  except  E 

Complan:  M.  U 

Earth  Born:  All  except  E 

Foster  Grant:  All  areas 

Johnson's  baby  shampoo:  All  areas 

Norsca:  All  areas 

Polaroid  sunglasses  &  model  1000:  All 

except  U,  E, 

Slender:  All  except  U,  E,  CI 
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BerkeyCC®^@ft®[ni(i:  pocket 
cameras  you  can  afford  to  sell! 


You  know  how  it  is  with  a  lot  of 
popular  cameras — you're  expected 
to  stock  them  but  you're  always 
being  undercut.  With  Berkey 
Keystone  it's  different. 

Our  pricing  and  distribution 
policy  gives  you  a  really  fair  mark 
up. 

You  sell  a 
first-class  product. 

Berkey  Keystone  are  the  most 
advanced  popular  cameras  in  the 
world. 

The  first  with  built-in  electronic 
flash  (we  invented  it!)  and  the  first 
with  a  2:1  zoom  lens  (the  new  306). 
They  have  neutral  density  filters, 
allowing  the  full  benefit  of  a  fast 
(400  ASA)  film.  This  extends  its  use 


in  daylight, 
doubles  the 
flash  range  and  encourages  your 
customers  to  take  more  shots,  so  you 
sell  more  film  and  processing! 

All  this,  coupled  with  superb 
reliability  (we  have  far  fewer 
'customer  returns'  than  anyone 
else),  means  you  can  afford  to  sell 
Berkey  Keystone  in  every  sense. 

Ask  your  film  processor  or 
wholesaler,  or  contact: 

Bill  Painter  at 
Berkey  Keystone  (UK)  Ltd, 
P.O.  Box  5,  Burrell  Way,  Thetford, 
Norfolk  IP24  3RB.  Tel:  (0842)  2484 

Ireland:  Olraine  Agencies,  Unit  13, 
Abbey  Shopping  Centre,  West 
Street,  Drogheda.  Tel:  7481.  I 


Special 
Sales  Offer! 

We  will  allow  you  £1.50  to 
make  a  special  offer  of  free 
processing  to  everyone  buying 
a  106  or  306. 

Point  of  sale  available  to 
help  you  put  this 
offer  over. 


BerkeyCCd^toin] 

BRITAIN'S  BEST-SELLING  POCKET  EVERFLASH  CAMERAS. 
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Slender  backs  sponsored 
slim  with  prizes 


Carnation  Foods,  are  putting  up  the 
prize  money  for  the  purchase  of  two 
diamond  rings  in  the  "sponsored  slim" 
being  organised  by  the  Huddersfield 
Round  Table  on  behalf  of  the  "Candle- 
lighters";  an  organisation  set  up  by 
parents  of  children  suffering  from  leu- 
kaemia who  are  financing  the  establish- 
ment of  a  Cancer  Research  Unit  at  the 
Seacroft  Hospital,  Leeds. 

The  sponsored  slim  began  late  last 
month.  Local  radio  and  television  have 
given  a  great  deal  of  air  time  to  the 
event,  with  the  promise  of  much  more 
and  the  local  Press  has  been  enthusiastic 
in  its  editorial  support.  Actor  Ian  Car- 
michael,  as  the  weighing-in  master  of 
ceremonies,  weighed  in  over  300  people 
who  had  found  sponsors  to  back  the  loss 
of  each  pound  in  weight  with  a  suitable 
sum  in  sterling.  One  ring  will  be  given 
to  the  slimmer  who,  in  the  opinion  of 
the  judges  has  lost  most  weight  during 
either  of  the  two  14  day  slims,  and  the 
second  ring  will  be  given  to  the  slimmer 
who  has  raised  most  money  through 
sponsorship.  Slender  are  also  offering  a 
portable  television  set  to  the  slimmer 
who  loses  the  most  weight  incorporating 
the  product  in  the  calorie  controlled  diet. 
Retail  pharmacists  who  are  participating 
by  enrolling  slimmers  and  by  issuing 
sponsorship  cards  can  win  prizes  for  dis- 
plays and  the  number  of  slimmers  en- 
rolled. Carnation  Foods  Co  Ltd,  11  High 
Road,  London  W2  8  AW. 

Un waxed  Oral  B 

Oral-B  have  added  an  unwaxed  dental 
floss  to  their  range  of  products.  45  metres 
will  sell  for  £0.59  (trade  £4.38  ex  VAT 
per  dozen).  Knox  Laboratories  Ltd, 
The  Firs,  Whitchurch,  Aylesbury,  Bucks. 

Dentesive's  apple 

The  latest  point  of  sale  material  from 
Miles  Laboratories  for  Dentesive  fixa- 
tive cream  features  a  Granny  Smith 
apple  to  reflect  the  difficulties  which 
denture  wearers  frequently  experience. 
Bonus  terms  on  this  product  are  avail- 
able through  many  wholesalers.  Miles 
Laboratories,  Stoke  Court,  Stoke  Poges, 
Bucks. 

World  Cup  warmth 

Deep  Heat  Rub  and  lotion  are  the 
only  muscular  rubs  to  have  been  selec- 
ted by  the  Scottish  Football  Associa- 
tion to  be  taken  to  Argentina  for  use 
by  the  Scottish  football  team  during  the 
World  Cup.  The  makers,  Mentholatum 
Co,  say  that  Deep  Heat  is  popular  with 


soccer  players  for  sporting  injuries,  while 
rugby  players  find  it  a  valuable  "warm- 
up"  treatment  before  the  game.  Trials 
have  also  been  carried  out  by  inter- 
national athletes  and  Deep  Heat  will 
accompany  the  England  athletics  team 
when  they  visit  Canada  for  the  1978 
Commonwealth  Games.  Mentholatum  Co 
Ltd,   Longfield  Road,   Twyford,  Berks 

PRESCRIPTION 
SPECIALITIES 

DITHROCREAM  cream 

Manufacturer  Dermal  Laboratories  Ltd, 
Tatmore  Place,  Gosmore,  near  Hitchin, 
Herts 

Description  Pale  yellow  cream  containing 
dithranol  0.25  per  cent 
Indications  Topical  treatment  of  quies- 
cent psoriasis  including  psoriaris  of  the 
scalp 

Method  of  use  To  be  applied  sparingly 
to  lesion,  preferably  at  night.  In  morn- 
ing a  bath  should  be  taken  to  remove 
surplus  cream  which  will  have  become 
coloured  red-brown.  To  be  applied  to 
scalp  after  shampooing.  Treatment  to  be 
continued  until  skin  completely  clear 
Precautions  If  initial  treatment  produces 
excessive  soreness  or  lesions  spread,  fre- 
quency of  applications  should  be  reduced 
or  stopped.  Not  to  be  used  for  acute 
psoriasis.  To  be  kept  away  from  eyes 
and  hands  washed  after  use 
Side  effects  Margins  of  lesions  become 
stained  purple-brown  as  treatment  pro- 
gresses, but  colour  disappears  after 
cessation  of  treatment 
Storage  Not  to  be  exposed  to  excessive 
heat 

Packs  50g  tube  (£1.65  trade) 
Supply  restrictions  Pharmacy  only 
Issued  May  1978 

PELLICOL  suspension 

Manufacturer  Dermal  Laboratories  Ltd, 
Tatmore  Place,  Gosmore,  near  Hitchin, 
Herts 

Description  Yellow  aqueous  suspension 
containing  benzalkonium  chloride  dibro- 
mide  4  per  cent,  benzalkonium  chloride 
0.5  per  cent 

Indications  Topical  treatment  of  acne 
vulgaris  in  which  comedones,  papules  and 
pustules  are  predominant.  Pellicol  is  an 
antiseptic  with  mild  keratolytic  and 
exfoliative  properties 
Method  of  use  To  be  applied  at  night, 
using  cotton  wool,  and  washed  off  in 
morning.    In    resistant    cases   may  be 


applied  twice  daily  under  directions  of 
doctor 

Precautions    If    excessive    burning  or 

soreness  occurs  frequency  of  treatment 

should  be  reduced  or  stopped 

Side  effects  Slight  erythema 

Storage  In  cool,  dark  place.  Shake  well 

before  use 

Packs  50ml  (£1.53  trade) 

Supply  restrictions  Pharmacy  only 

Issued  May  1978 

Tavegil  now  white 

Wander  Pharmaceuticals  are  now  issuing 
white  Tavegil  tablets.  The  yellow  colour- 
ing, tartrazine,  has  been  omitted  from 
the  formulation  in  view  of  its  known 
allergenic  potential  in  a  few  susceptible 
patients.  Wander  Pharmaceuticals  divi- 
sion of  Sandoz  Products  Ltd,  PO 
Horsforth  Bo.x  4,  Calverley  Lane,  Hors- 
forth,  Leeds  LS18  4RP. 

Alcin  shortage 

Reckitt  &  Colman  apologise  to  phar- 
macists inconvenienced  by  the  current 
shortage  of  Alcin.  This  was  caused  by 
the  sudden  interruption  of  the  normal 
source  of  supply  of  an  essential  ingre- 
dient, and  the  impossibility  of  obtaining 
the  required  grade,  at  short  notice,  else- 
where. Although  every  effort  is  being 
made  to  resolve  the  situation,  it  may  be 
some  weeks  before  supplies  can  be 
brought  back  to  normal.  Reckitt  & 
Colman  Products  Ltd  pharmaceutical 
division,  Dansom  Lane,  Hull  HU8  7DS. 

Tenormin  for  angina 

Stuart  Pharmaceuticals  Ltd  say  that 
Tenormin  is  now  available  for  use  in 
angina  pectoris  as  well  as  hypertension. 
Tenormin  is  presented  in  a  28-day  calen- 
dar pack.  The  usual  dose  for  angina  is 
one  tablet  daily.  Stuart  Pharmaceuticals 
Ltd,  Carr  House,  Carrs  Road,  Cheadle, 
Cheshire  SK8  2 EG. 

Ativan  supplies 

Supplies  of  Ativan  in  blister  packs  are 
now  back  to  normal,  following  a  tem- 
porary shortage,  say  Wyeth  Laboratories. 
Stocks  can  be  ordered  through  the  usual 
channels.  Wyeth  Laboratories,  Hunter- 
combe  Lane  South,  Taplow,  Maidenhead, 
Berks. 


Nuelin  liquid 


Owing  to  a  printer's  error,  the  new 
Nuelin  product  from  Riker  was  entitled 
Nuelin  injection  instead  of  Nuelin  liquid 
(last  week,  p703). 
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Seven 
Seas 


Supplement  to  Chemist  and  Druggist  -  13th  May,  1978 


Quote  Manchester  chemist  wholesaler 

Weeks  sales  sold  hours 


By  sheer  weight  of  consumer  demand 

\il  Seven  Seas  Cherry 
W^r1  Flavoured  Cod  Liver  Oil 

\*  Polyunsaturated  Dietary  Supplement 

Has  had  to  go  na  tional! 

Chemists  in  three  major 
TV  areas  report  sales  of 
this  CHEMIST  ONLY  PRODUCT 
Unbelievable,  in  fact  a  sell  out! 


EXTRA  TV  advertising  on  Thames 
Television  starts  in  one  week 

STOCK  UP  NOW 

with  Cherry  Flavoured  and  other  Seven  Seas  Products 
Order  sheet  for  your  wholesaler  on  reverse  side 


Seven  Seas  Range 

Dozens 

25  50  100  500 

Capsules 

170ml  450ml 

Pure  Cod  Liver  Oil 


170ml 

Cherry  flavoured 

150ml 

Orange  syrup  and 

Cod  Liver  Oil  '  

150ml 

Vitrite  multi-vitamin  syrup 


Please  deliver  ASAP 


Chemist  stamp 


<$D  SUPPLEMENT 

Haircare 
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758  Taking  the  heat  off  hair 
760  Wherefore's  of  colouring 
762  Accessory  market  grows 
768  A  new  wave  forecast 
770  A  balanced  view  of  hair  dyes 
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Read 
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about 

It 


TheWella  Fact  File 
Starts  Inside. 

Beginning  in  this  issue: 
a  new  series  of  technical  fact  sheets 
which  you  will  want  to  cut  out  and 
keep  for  reference. 

Each  instalment  helps  you  to 
help  your  customers,  by  explaining 
when  and  why  hair  needs 
treatment,  and  how  it  should  be 
treated. 

Wella  Fact  Files  are  problem 
solvers,  thorough  and  informative. 
They  will  be  covering  subjects  of 
practical  everyday  importance  to 
you  and  your  job.  Build  them  into 
your  very  own  hair  beauty 
encyclopedia,  beginning  now 
with  Conditioners.  ^5^2^222 

D  o  you  rsel  I  ■  ^^^*Mt 
agoodtur,Tum  ffifUA 

we  know  about  hair. 
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Just  big  bottles.  Just  great  things  in  them. 
Just  sweet  success. 

Just  making  our  competitors  uneasy  in 
their  bubble-baths.  Just  a  matter  of  time  for 
the  rest  of  the  range. 

Just  how  was  it  done? 

Nice  prices  for  beautiful  products, 
out-classing  many  pricier  ones. The  crafty 
secret:  not  a  penny  wasted  in  the  making 
or  the  marketing. 

We  simply  put  our  all  into  JUST.  And 
that's  all  you  and  your  customers  pay  for. 

Just  JUST.  Lots  of  JUST. 

Just  put  JUST  on  show  and  watch  it 
take  off. 

Just  miraculous. 

JUST  Bubble  Baths:  Pink,  Blue  or  Green  JUST  Cream  Bath  JUST  Herbal  Baths:  Pine  or  Cologne 
JUST  Shampoos:  Egg  &  Protein,  Beauty,  Family,  Lemon,  Herb,  Cream-Conditioner 
JUST  Herbal  Hair  Spray  JUST  Herbal  Deodorant  JUST  Herbal  Anti-Perspirant 

Fleur  Beauty  Products,  Butterly  Hill,  Ripley,  Derbyshire.Telephone:  44031/2/3 
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Haircare 


A  chemist-dominated  market 


by  A.  F.  L.  Deeson  MA  PhD  DSc 

The  hair  care  market  is  massive,  al- 
though fragmented  into  a  number  of 
different  types  of  products,  with  plenty 
of  products  in  each  category.  And  chem- 
ists still  dominate  most  sectors. 

"Massive"  means  a  forecast  £100  mil- 
lion-plus, at  RSP  in  1978 — rising  from 
£63m  in  1971.  And  although  most  of  the 
increases  of  the  past  two  or  three  years 
have  been  due  to  rising  prices  it  is  still 
a  buoyant  product  sector  with  a  good 
deal  of  growth  potential.  The  major 
problem  for  the  chemist  is  to  choose 
rightly  those  products  that  move  most 
quickly  among  his  particular  customers. 

Hairsprays  and  shampoos 

Hairsprays  are  still  the  largest  single  sec- 
tor of  the  market  by  RSP  (estimated  at 
£46m  for  1977)  although  growth  has 
slowed  down  drastically  when  compared 
with  other  sectors,  no  doubt  partly  be- 
cause of  the  rise  in  popularity  of  setting 
lotions.  This  has  been  in  part  offset  by  the 
growth  in  the  use  of  the  products  by 
men.  Estimates  of  male  usage  range  from 

12  to  20  million  aerosols  annually.  For 
the  whole  sector  by  far  the  most  popular 
packaging  is  aerosols  and  they  are  used 
more  for  hairsprays  than  any  other  single 
consumer  product. 

Large  though  the  market  is,  it  has  had 
a  somewhat  chequered  history.  In  1964 
there  was  a  30  per  cent  women's  user- 
ship  which,  according  to  GB  Marketing, 
rose  to  a  1970  peak  of  60  per  cent,  fell 
to  30  per  cent  by  1974  and  by  1976  had 
risen  again  to  49  per  cent.  In  1977  it  rose 
again,  to  about  51  per  cent  for  women, 
and  it  seems  that  although  users  may  be 
still  numerically  well  below  1970  the 
average  user  consumes  more — about  10 
cans  per  head  in  1976. 

The  IPC  Cosmetics  and  Toiletries 
Survey  gives  Sunsilk  clear  brand  leader- 
ship on  a  "brand  last  used"  basis,  fol- 
lowed by  Silvikrin,  Harmony,  Elnett  and 
Supersoft  together,  Boots  own,  Bristows, 
Adorn  and  Get  Set/V05  all  even,  Cori- 
mist  and  Bellair.  In  the  men's  sector 
Cossack  is  claimed  by  Reckitt  &  Colman 
as  brand  leader. 

Midland's  women  seem  to  be  margin- 
ally the  greatest  users,  closely  followed 
by  the  South  West  and  Wales,  and  Lon- 
don and  the  South  East,  with  Scotland 
at  the  bottom  of  the  league.  Surprisingly, 
perhaps,  women  in  the  45  to  54  age 
group  appear  to  be  the  most  constant 
users,  closely  followed  by  the  55  to  64 
group. 

About  46  per  cent  of  hairsprays  are 
bought  from  chemists,  followed  by 
grocers  and  supermarkets  at  23  per  cent. 
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It  is  reckoned  that  over  90  per  cent  of 
the  UK  population  uses  a  proprietary 
shampoo  regularly.  In  terms  of  unit  sales 
shampoos  are  the  biggest  sellers  in  the 
hair  care  market  and  while  unit  sales 
have  fallen  away  slightly  in  recent  years 
it  is  only  because  there  has  been  a  trend 
towards  multi-packs  rather  than  individ- 
ual sachets.  Johnson  &  Johnson  estimate 
the  total  market  size  as  £40m  at  RSP. 

Whereas  brand  loyalty  in  hairsprays  is 
said  to  be"fair"  shampoo  manufacturers 
agree  that  brand  loyalty  in  their  sector 
is  "very  low" — or  as  one  put  it,  "one  of 
the  most  fickle  consumer  markets." 
Medicated  shampoos  account  for  about 
25  per  cent  total  sales — a  figure  that 
appears  to  be  slowly  diminishing.  In  the 
early  70s  natural  ingredient  shampoos 
did  well  but  they  too  have  been  dropping 
away. 

TPC  Cosmetics  and  Toiletries  Survey 
for  1977  is  not  quite  as  high  on  product 
usage  as  other  sources,  suggesting  87  per 
cent  regular  usage,  which  according  to 
their  figures  has  climbed  from  83  per 
cent  in  1974-5. 

Most  popular  brands  are  suggested  as 
Sunsilk  with  Silvikrin  and  Vosene  tying 
for  second  place,  followed  by  Boots  own, 
Head  and  Shoulders  and  Pears  also  level 
pegging.  Bristows  is  followed  by  super- 
markets' own,  and  then  altogether  Super- 
soft,  Avon,  Johnsons  baby  shampoo, 
Wella,  Vaseline,  Corimist  and  Get  Set/ 
V05.  Some  idea  of  the  fragmentation  of 
this  market  can  be  obtained  from  the 


fact  that  after  this  impressive  list  17  per 
cent  of  the  sample  interviewed  used 
"other  brands." 

In  direct  contrast  to  hairsprays,  sham- 
poos are  used  most  by  teenage  girls 
in  the  13  to  15  age  group  where,  accord- 
ing to  the  IPC  survey  they  score  100  per 
cent  usage,  with  no  less  than  24  per  cent 
using  shampoo  "more  than  twice  a  week" 
and  57  per  cent  using  shampoos  "about 
twice  a  week."  They  are  followed  closely 
by  the  16  to  24  age  group  and  between 
16  and  18,  45  per  cent  wash  their  hair 
with  a  shampoo  more  than  twice  a  week. 
Again,  in  direct  contrast  to  hairsprays, 
the  Scots  and  the  Midlanders  use  most 
shampoos,  closely  followed  by  all  other 
regions  but  with  a  slight  fall-off  in  the 
North  West. 

In  1977  33  per  cent  of  women  used  a 
"normal  hair"  shampoo,  20  per  cent  used 
shampoos  for  greasy  hair,  16  per  cent 
dry  and  23  per  cent  medicated  or  anti- 
dandruff.  Other  surveys  indicate  about 
32  per  cent  for  medicated  shampoos. 
Chemists  can  claim  about  51  per  cent  of 
the  shampoo  market  and  grocers  and 
supermarkets  24  per  cent.  This  compares 
with  about  57  per  cent  for  chemists  in 
1970. 

Conditioners  and  dressings 

This  sector  of  the  market  is  said  to  ac- 
count for  8  to  10  per  cent  of  total  hair 
care  and  has  been  the  most  successful 
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growth  sector  during  the  last  decade 
with,  it  is  claimed,  sales  rising  about  70 
per  cent  per  annum  by  RSP  between 
1974  and  1976.  There  was  probably  some 
levelling  off  in  1977  but  it  is  still  a  very 
buoyant  market  with  a  good  deal  of 
growth  before  it.  In  1971  RSP  sales  were 
estimated  at  £3. 4m  and  at  £9m  in  1975; 
manufacturers  in  this  sector  claim  sales 
of  £14m  (RSP)  in  1977.  Elida  claims 
brand  leadership  in  conditioners  with  18 
per  cent  of  the  market. 

The  IPC  Survey  gives  the  following 
brands  on  the  "last  used"  basis  for  1977: 
Alberto  Balsam,  Wella  (Creme  Rinse  and 
Lifetex),  Cream  Silk,  Avon,  Boots  own, 
then  Estolan,  Sunsilk,  Vitapointe  and 
Corimist  altogether,  Nice  n'  Easy, 
L'Oreal  Golden  and  Silvikrin  together, 
followed  by  Countess.  There  are  indica- 
tions here  of  a  slow  consolidation  of  the 
market  towards  the  brand  leaders,  which 
have  increased  their  percentages  consist- 
ently with  "other  brands,"  having 
dropped  from  22  per  cent  in  1973/4  to 

13  per  cent  in  1977. 

Biggest  market  by  age  group  is  19  to 
24  (56  per  cent)  closely  followed  by  16 
to  18  (48  per  cent).  Regionally,  London 
and  the  South  East  and  the  Midlands  are 
the  biggest  users,  closely  followed  by  the 
South  West  and  Wales  and  the  North 
West  with  a  considerable  growth  poten- 
tial in  Scotland.  By  far  the  largest  part 
of  the  market  lies  in  conditioners  and 
cream  rinses.  "Hairdressings"  account 
only  for  an  average  of  3  per  cent  with 
the  most  numerous  users  in  the  45  to  64 
age  group. 

Chemists  have  about  59  per  cent  of 
total  sales,  without  any  significant  com- 
petition— all  others  are  very  small.  As 
yet,  there  is  very  little  competition  from 
grocers  or  supermarkets,  no  doubt  be- 
cause conditioners  are  considered  to  be 
specialist  hair  care  products  rather  than 
"commodities." 

i 

Setting  lotions  and  geis 

One  in  five  women  use  setting  lotions, 
with  the  biggest  sales  to  the  middle 
classes.  A  growth  sector  of  the  market, 
it  is  believed  to  be  actively  taking  busi- 
ness away  from  hairsprays.  Brand  leader 
is  Amami  with  17  to  18  per  cent,  fol- 
lowed by  Sunsilk  and  Wella,  each  with 

14  per  cent.  Other  named  brands  in 
order  of  preference  are  Boots  own  and 
Corimist,  each  with  6  per  cent  and 
Harmony  5  per  cent.  Twice  as  Lasting/ 
Quick  Set  and  Eugene  are  even  pegging, 
followed  by  Avon,  Polyset/Poly,  Get  Set 
and  Silvikrin,  each  with  3  per  cent. 
Setting  lotions  are  mostly  popular  in  the 


age  group  45  to  54  at  23  per  cent,  closely 
followed  by  55  to  64.  Basically  still  a 
middle-aged  women's  product,  usage  de- 
clines steadily  through  the  age  groups  to 
10  per  cent  at  13  to  15.  Throughout  the 
country  usage  is  very  even  and  a  satis- 
factory 59  per  cent  of  this  sector  is  sold 
through  chemists.  About  2  per  cent  of 
total  sales  go  to  lotions  and  gels  which 
add  colour. 

Colourants 

In  1977  the  total  market  for  hair  colour- 
ants was  £19. 2m  and  35.1  million  units, 
according  to  TCPI.  Permanent  colour- 
ants accounted  for  54.1  per  cent  of  this 
sector,  semi-permanents  for  28.2  per  cent 
and  bleaches  for  17.7  per  cent. 

The  market  development  over  the  last 
three  years  has  shown  a  distinct  move- 
ment towards  permanent  colourants,  with 
this  sector  increasing  approximately  60 
per  cent  in  value  terms  and  23  per  cent 
in  unit  terms  over  this  period.  Con- 
versely, the  semi-permanent  market  has 
remained  static  at  about  £3. 5m,  declining 
20  per  cent  in  unit  terms.  The  bleach- 
lightener  market  is  fairly  static  also,  if 
anything  showing  a  slight  drop  in  1977 
as  compared  with  the  year  before.  TCPI 
and  Nielsen  data  both  emphasise  that  the 
growth  of  hair  colouring  is  in  the  per- 
manent colourant  sector. 

In  the  sector  overall.  Harmony  is  the 


brand  leader  with  Nice  n'  Easy  as  runner 
up.  In  permanent  colourants,  Nice  n' 
Easy  leads  with  the  two  L'Oreal  brands, 
Recital  and  Belle  Colour  second  and 
third.  In  the  bleach-lightener  market, 
Born  Blonde  is  the  dominant  brand,  fol- 
lowed by  Wood  Nymph  and  Poly 
Blonde. 

Colourants  overall  are  most  used  by 
women  of  35  to  44  (26  per  cent)  and  are 
particularly  popular  in  the  North  West, 
followed  by  London  and  the  South  East. 
This  is  very  strongly  a  chemist's  product 
— 68  per  cent  of  the  total  sales  going  to 
pharmacies. 

Home  perms 

After  the  interest  they  aroused  in  the 
60s,  there  is  now  a  dearth  of  hard  in- 
formation on  the  home  perms  market, 
although  manufacturers'  reports  indicate 
that  it  is  probably  worth  £2  to  £3m  a 
year  at  RSP. 

Usage  is  concentrated  among  middle 
to  upper  age  women.  By  a  short  lead 
Toni  has  the  field  with  Richard  Hudnut 
a  close  second,  followed  by  Elida  Pin-up 
and  Twink.  Again,  chemists  have  the 
majority  of  sales. 

All  surveys  and  statistics  point  to  the 
fact  that  the  hair  care  market  is  essen- 
tially one  worth  cultivating  and  taking  a 
good  deal  of  trouble  over.  It  is  large, 
and  in  spite  of  the  recession  it  has  plenty 
of  life  in  it.  In  most  sectors  there  is  a 
considerable  potential  growth.  Most  im- 
portant of  all,  perhaps,  it  is  one  that, 
given  a  little  attention  can  stay  in  the 
chemists'  hands  because  so  many  of  the 
products  demand  the  personal  advice 
which  can  be  given  only  in  a  pharmacy. 


Mr  Peter  Batter,  sales  director  of  Wella  Great  Britain  Ltd,  presenting  Sue  Jauncey  with 
the  keys  of  the  TR7  she  won  following  her  entry  in  the  "Get  set  with  Wella"  competition 
featured  in  Woman's  World  magazine.  Sue  also  received  a  bonus  of  £250  of  petrol 
for  including  a  proof  of  purchase  label  with  her  entry. 
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Something 

Simply  Sensational 
is  happening 
all  over  Britain, 


Simply  Sensational  Southern  launch 

Since  Poly  launched  Simply  Sensational 
in  May  1977  in  the  Southern  half  of 
England,  it's  become  the  fastest  growing 
hair  colourant  on  the  UK  market.  And 
now  we've  launched  Simply  Sensational 
in  the  North. 

Simply  Sensational  National  TV 
Campaign 

We've  gone  National  on  Television 
with  a  heavy  campaign,  featuring  the 
30-second  commercial  that  was  so 
successful  last  year. 


Simply  Sensational  product  and 
packaging 

Simply  Sensational  looks  different 
and  is  different.  Your  customers  will 


really  appreciate  the  unique  non-drip 
formula  of  our  11  great  colours.  And 
you'll  really  appreciate  our  unique 
round  packaging  that's  crushproof  and 
stacks  easily  on  your  shelves. 

Mind  you,  Simply  Sensational  won't 
be  on  your  shelves  for  long,  once  your 
customers  catch  sight  of  our  highly 
attractive  display  unit. 

Place  an  order  now  and  you're  simply 
on  to  the  most  sensational  hair 
colourant  success  story  of  the  year. 
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TAKING  THE  HEAT  OFF  HAIR 

by  Joy  West,  marketing  manager,  Braun  Electric  (UK)  Ltd 


There  is  a  growing  concern  amongst 
women  that  their  hair  can  be  damaged 
through  excessive  or  improper  use  of 
many  types  of  hair  products,  including 
bleaches  and  colourants,  steel  combs  and 
harsh  brushes  and  over-hot  hair  appli- 
ances. Dull  hair,  split  ends  and  frizziness 
are  frequent  complaints,  but  there  is  still 
a  great  deal  of  ignorance  about  why  and 
how  damage  occurs.  This  article  sets  out 
to  explain  hair  damage  through  heat, 
and  how  modern  technology  has  pro- 
vided a  solution. 

The  most  important  part  of  a  hair  is 
the  root,  where  it  is  still  alive.  The  cells 
of  the  papilla  (base  of  hair  root)  divide 
and  push  the  hair  shaft  upward.  Com- 
pared with  other  body  cells,  the  growth 
rate  of  hair-forming  cells  is  extremely 
high.  Clearly  the  slightest  internal  or 
external  disturbance  can  influence  this 
growth.  Even  before  hair  emerges  from 
the  scalp  its  cells  become  keratinised  and 
so  are  no  longer  "living". 

Upon  closer  examination  two  main 
components  of  the  hair  are  visible,  the 
outer  protective  cuticle  and  the  cortex 
(stem  tissue).  The  cortex  is  composed  of 
bundled  fibre-like  formations,  similar  to 
a  hemp  rope.  However,  the  cuticle  is  the 
most  visible  part  of  the  hair.  It  encircles 
the  cortex,  forming  up  to  ten  layers  in 
human  hair.  These  layers  lie  like  fish 
scales,  overlapping  each  other.  They  can 
be  damaged  or  even  destroyed  by  rough 
handling  or  applying  too  much  heat. 

More  vulnerable 

Excessive  heat  applied  to  the  cuticle 
will  lift  the  "scales"  or  tear  them  back 
exposing  the  cortex  which  can  become 
unravelled  like  frayed  rope.  Natural  oils 
secreted  from  the  hair  follicle  are  there 
to  protect  the  cuticle,  making  it  lie  flat 
and  allowing  it  to  shine.  However, 
women's  hair  habits  have  changed 
dramatically  over  the  last  six  years 
leaving  the  hair  more  vulnerable  than 
ever  before.  Consumption  of  shampoo 
has  doubled,  indicating  that  women  wash 
and  dry  their  hair  at  home  more  fre- 
quently. This  means  that  the  normal 
protective  film  of  oil  never  reaches 
through  to  the  hair  ends.  The  concentra- 
tion of  too  much  heat  when  the  hair  is 
in  this  state  increases  the  risk  of  damage 
leaving  the  hair  dull,  unmanageable  and 
eventually  with  split  ends.  The  forked- 
tongue  effect  of  split  ends  cannot  be 
properly  mended.  Treatment  condition- 
ers attempt  to  coat  the  hair  with  a 
bonding  substance  but  the  split  is  never 
truly  healed. 
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In  order  to  prevent  hair  damage  from 
over  heating,  we  must  establish  under 
what  circumstances  does  it  take  place — 
at  what  temperature  does  damage  occur? 
Since  everyone's  hair  is  as  different  as 
their  fingerprints,  absolute  precision  is 
impossible.  A  woman  with  coarse,  oily 
hair  is  less  at  risk  than  a  peroxide  blonde 
with  weakened  hair  structure. 

Many  experimental  tests  have  been 
conducted  by  Braun  AG  in  West  Ger- 
many using  electron  microscopes  and 
lasers  to  watch  heat  build  up.  At  100°  C 
the  water  in  the  hair  actually  boils,  and 
some  dryers,  especially  the  extremely 
high  wattage  dryers  recently  introduced 
to  the  UK,  can,  if  used  unadvisedly, 
reach  and  exceed  this  frightening  tem- 
perature. For  the  vast  majority  of  people, 
90°  C  can  be  accepted  as  a  "safe"  level 
to  eliminate  hair  damage  but  in  measur- 
ing the  output  of  many  models  of  hair- 
dryers we  hit  upon  a  technical  problem. 

If  an  ordinary  dryer  is  held  at  a  dis- 
tance from  the  hair,  the  effects  of  heat 
are  not  serious.  But  when  it  is  brought 
right  up  close  to,  or  touching  the  hair  the 
heat  begins  to  build  up.  Additionally,  the 
nature  of  a  hairstyler  with  an  attached 
brush  or  comb  means  that  whilst  in  use, 
hair  can  restrict,  or  block  the  entry  of 
air  through  the  in-take  grille.  In  this  case, 
there  is  an  insufficient  quantity  of  air  to 
cool  the  heating  element  and,  again,  the 


The  Braun  electronic  sensor  hairstyling  set. 
Top  circle  shows  the  triad,  electronic 
switch  and  smaller  circle  the  heat  sensor. 
The  integrated  circuit  is  in  the  handle  grip. 


air  coming  out  of  the  dryer  nozzle  is  too 
hot.  So  heat  builds  up  in  the  dryer,  and 
on  the  hair.  Taken  to  the  extreme  the 
dryer  will  automatically  cut  off.  This  is 
a  protective  measure  for  the  dryer,  but 
by  this  time,  damage  to  the  hair  may 
well  have  been  done,  leaving  the  hair 
rough,  dull  and  with  tell-tale  split  ends. 

Braun  AG  of  West  Germany  have 
found  a  solution  to  this  age-old  problem 
in  the  world  of  electronics.  The  new 
Braun  electronic  sensor  hairstyling  set, 
SDE  850,  is  the  first  styler  dryer  that  can 
claim  to  eliminate  the  danger  of  hair 
damage  through  heat  build-up. 

Temperature  range 

How  is  this  possible?  On  a  variable 
temperature  range  between  45°  C  (cool) 
and  90°  C  (ideal  styling  temperature)  the 
consumer  can  choose  any  temperature 
for  the  particular  styling  job  in  hand  or 
that  is  suitable  for  comfortable  and  easy 
styling  and  drying.  The  electronic  watch- 
dog effect  ensures  that  the  particular 
temperature  is  maintained  under  all 
working  conditions.  A  heat  sensor  in  the 
outlet  grill  of  the  drying  unit  measures 
the  temperature  of  the  air  passing  out. 
Should  the  airflow  become  reduced, 
which  can  easily  happen  during  styling 
and  drying,  so  that  the  temperature  of 
the  air  rises,  the  sensor  sends  an  impulse 
to  the  integrated  circuit  notifying  it  of 
the  potential  increase  in  temperature.  At 
the  speed  of  light  the  integrated  circuit 
instructs  the  electronic  switch  to  reduce 
current  going  into  the  heating  element  to 
match  the  reduced  air  flow  at  that  time, 
thereby  guaranteeing  that  the  particular 
temperature  the  consumer  has  selected  is 
the  actual  temperature  of  the  air  that  is 
leaving  the  dryer. 

That  is  the  electronic  explanation  of 
the  rapid  process  that  takes  place  inside 
the  highly  advanced  unit;  simply  ex- 
plained the  consumer  can  dry  and  style 
her  hair  without  any  worry  or  discom- 
fort, knowing  that  whatever  the  particu- 
lar drying  or  styling  situation,  the  tem- 
perature will  never  rise  above  the  level 
she  has  selected.  All  danger  of  discom- 
fort and  hair  damage  is  eliminated. 
Furthermore,  for  the  first  time  ever  the 
stepless  temperature  range  and  the  two 
airflow  settings  are  independently  adjust- 
able. This  means  that  the  consumer  can 
select  a  high  airspeed  and  lower  the  tem- 
perature for  faster  drying  or  conversely 
lower  the  speed  and  select  a  high  tem- 
perature for  optimal  styling — another 
first  for  the  Braun  electronic  sensor  hair- 
styling set. 
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Why's  and  wherefore's  of  colouring 


by  David  Knight,  marketing  manager,  Elida  Gibbs  Ltd 


It's  a  strange  phenomenon  that  practic- 
ally no  woman  is  happy  with  the  colour 
of  her  hair.  In  fact,  ever  since  the  days 
of  Cleopatra  and  her  raven  locks,  I 
wonder  how  many  women  have  risen 
to  fame  without  the  help  of  a  hair 
colourant? 

Sales  of  home  hair  colourants  in  the 
last  10  years  have  risen  steadily,  thanks 
largely  to  the  availability  of  a  much 
wider  range  of  shades  and  to  greatly 
improved  products  which  are  easier  to 
use,  and  which  achieve  excellent  results 
at  a  mere  fraction  of  the  cost  and  of 
the  time  of  a  salon  tint. 

Before  recommending  a  home  hair 
colourant,  however,  there  are  a  number 
of  points  to  bear  in  mind.  First,  what 
is  the  customer's  natural  hair  colour? 
Hair  colour  is  determined  by  the  pig- 
ments melanin,  which  produces  all 
shades  of  brown  from  yellow  to  nearly 
black,  and  pheomelanin  which  is  the 
substance  that  gives  red-heads  hair  from 
auburn  to  flaming  red.  Red  and  black 
hair  are  the  most  difficult  to  change  as 
the  natural  colour  is  so  strong  within 
the  hair.  Blonde  and  brown  hair  is 
easier  to  change,  particularly  the 
"mousier"  shades  which  can  he  en- 
hanced, darkened  or  lightened.  An  im- 
portant point  to  remember  though,  is 
that  a  radical  hair  colour  change — more 
than  three  shades  lighter  or  darker — 
will  look  odd  unless  make-up  and  clothes 
are  also  changed,  and  a  woman  should 
consider  this.  Also  will  a  complete 
colour  change  suit  her  personality? 

Choosing  a  hair  colour 

Second,    does   your  customer  'want  a 
permanent,    semi-permanent    or  tem- 
porary effect  to  her  hair  colour?  If  she 
only  wants  a  temporary  effect  her  choice 
is  restricted  to  colour  rinses  or  colour 
setting  aids  such  as  Wella  colour  set 
which  lie  on  the  outside  of  the  hair 
and  will  wash  off  with  the  next  shampoo. 
Obviously  they  only  have  a  very  slight 
effect  on   the   hair   colour.   Her  next 
possibility  is  to   try  a  semi-permanent 
such   as  Elida's  Harmony,   Melody  or 
Clairol's  Loving  Care.  Harmony  is  com- 
posed  of  direct  dyes  which  penetrate 
some  way  into  the  hair  but  which  slowly 
wash  out,  say  in  six  to  eight  shampoos.  j3 
Melody  is  composed  of  direct  and  oxi-  5 
dation    dyes   which   penetrate   a    little  « 
further  into   the  hair  but   which   also  in 
slowly  wash   out   through  eight  to   10  Sr 
shampoos.   Tn  both  cases  no  root  re-  5 
touching  is  necessary.  2 
For  a  timid  customer  products  such  f 
as  Harmony   and  Melody  are  a   safe  £ 
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recommendation  as  they  really  are  fool- 
proof. Her  hair  colour  will  be  gently 
and  softly  enhanced  by  the  simple  pro- 
cess of  shampooing  the  colourant  into 
her  hair.  Harmony  only  adds  to  the 
basic  colour  of  hair  so  it  needs  a  base 
colour  on  which  to  work.  For  this  rea- 
son alone  it  should  not  be  used  by 
women  with  more  than  a  sprinkling  of 
grey  hair  or  with  bleached  hair.  The 
Harmony  pack  has  recently  been  re- 
designed to  include  information  on  two 
sides  of  the  triangular  carton,  thus 
dispensing  with  the  instruction  leaflet. 
It  is  now  possible  to  find  out  all  there 
is  to  know  about  the  product  simply  by 
reading  the  pack.  Melody  is  specially 
formulated  for  use  on  greying  or 
bleached  hair  and  can  be  safely  recom- 
mended for  these  conditions. 

Finally  there  are  permanent  colours 
such  as  Elida's  Sea  Witch  colourant 
and  Wood  Nymph  range  of  hair  light- 
ened and  L'Oreal's  Recital.  Sea  Witch 
is  formulated  to  give  a  complete  change 
of  hair  colour  if  wanted.  It  penetrates 
through  the  cuticle  and  into  the  cortex 
where  it  is  trapped  thus  making  the 
colour    permanent.    But    unlike  most 


permanent  colours  Sea  Witch  is  formu- 
lated to  be  shampooed  all  over  the  head 
when  regrowth  appears. 

The  only  natural-looking  way  to 
lighten  hair  is  by  removing  some  of  the 
natural  colour  with  a  bleaching  agent 
and  then  putting  back  the  desired  shade 
with  a  toner.  Lighteners  such  as  Wood 
Nymph  inevitably  demand  some  root 
retouching  and  this  should  always  be 
pointed  out  to  prospective  users. 

Do's  and  don'ts 

There  has  always  been  something  of  a 
mystique  about  hair  colouring,  but  with 
today's  greatly  improved  products  there 
shouldn't  really  be  any  trouble  as  long 
as  a  few  basic  rules  are  adhered  to: 

a)  The  most  important,  and  one  which 
should  be  continually  stressed,  is  the 
need  to  read  the  instructions  very 
carefully.  Each  brand  of  home  hair 
colour  varies  slightly  in  its  formula- 
tion or  its  application  and  these 
differences  must  be  heeded. 

b)  Most  products  recommend  doing  a 
patch  test  the  day  before  use.  This 
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There's  much  more  to  hair  care 
than  shampoos  and  conditioners  and  in 
the  rapidly  growing  accessory  market 
Lady  Jayne  is  far  and  away  the  biggest 
and  fastest  selling  brand. 

Most  chemists  are  well  aware  that 
brushes,  curlers  and  combs  along  with 
all  the  other  items  that  make  up  the 
accessories  business  represent  rapid 
turnover  and  profit.  That's  why  most 
chemists  display  Lady  Jayne  along  with 
all  the  other  leading  hair  care  products. 

Almost  everything  your 
customers  need  for  beautiful  hair  is 
available  from  the  Lady  Jayne  display 
stand.  Rollers,  curlers,  grips,  pins,  clips, 
brushes,  combs  and  a  wide  range  of 
ornaments.  They're  all  there;  beautifully 
packaged,  beautifully  displayed. 

When  your  customers  ask  for  hair 
care  products  give  them  the  best . . .  the 
Brand  Leader. 


UDYJMNE 

Simply  beautiful  hair 


Laughton  &  Sons  Limited  Warstock  Road  Birmingham  B14  4RT.  Tel:  021-474  5201 


ircare 


ACCESSORY  MARKET  GROWS 


The  hair  accessory  market — brushes, 
combs,  rollers,  slides — in  chemists  is 
bigger  even  than  the  shampoo  market 
in  both  volume  and  value.  So 
Laughton,  who  make  the  Lady  Jayne 
range,  believe  from  their  own  research 
although  they  could  give  no  figures  as 
they  say  this  is  a  fragmented  area. 

However  Addis  say  the  overall  hair- 
brush market  is  valued  at  £12m,  at 
consumer  prices,  of  which  £8m  at 
least  goes  through  chemists.  An  addi- 
tional £lm  slice  of  the  £3. 2m  combs 
market  is  also  channelled  through 
chemists. 

And  the  market  is  growing.  In  the 
first  two  months  of  this  year  Laugh- 
ton  say  sales  were  substantially  up  on 
the  corresponding  months  in  1977,  in 
spite  of  the  fact  that  January  and 
February  are  not  known  to  be  peak 
times.  The  main  growth  areas,  rather 
surprisingly,  were  rollers  and  curlers; 


Colouring 
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entails  dabbing  a  little  of  the  mixed 
product  on  the  inside  of  the  elbow 
and  leaving  for  24  hours.  As  long 
as  there  is  no  redness,  pricking  or 
irritation  it  is  perfectly  safe  to  use 
the  product.  A  patch  test  should 
always  be  done  before  using  the 
product.  It  is  possible  to  become 
sensitised  even  after  several  success- 
ful applications. 

c)  It  is  important  to  leave  a  week  be- 
tween colouring  and  perming.  Colour- 
ing is  best  carried  out  after  a  perm 
rather  than  before  as  perming  does 
remove  a  lot  of  semi-permanent 
colour  from  the  hair  and  it  can  also 
fade  a  permanent  one  and  leave 
lighteners  looking  brassy. 

d)  Never  use  a  hair  colourant  as  an 
eyelash  or  eyebrow  dye. 

e)  If  hair  is  greying,  bleached  or 
lightened,  only  use  colourants  re- 
commended for  those  hair  conditions. 

Questions  and  answers 

Over  the  years  the  most  frequent  four 
questions  put  to  Jane  Lindsay  of  the 
Elida  Advice  Bureau  have  been: 
a)  "Is  colouring  bad  for  hair?" 

Quite  the  opposite.  Most  home  hair 
colourants  have  a  built-in  conditioner 
and  actually  leave  the  hair  in  better 
condition  than  it  was  before.  What 


also  sales  of  brushes,  especially 
radials,  and  hair  ornaments,  parti- 
cularly side  combs,  were  up. 

The  Lady  Jayne  range  has  place- 
ments in  64  per  cent  of  chemists, 
excluding  Boots.  But  the  correct  loca- 
tion of  the  stand  in  the  store  is  vital 
for  successful  marketing,  the  company 
says.  Sales  figures  show  that  when  the 
stand  is  next  to  other  hair  care  pro- 
ducts— shampoos,  hair  sprays,  colour- 
ants— sales  of  the  accessories  in- 
crease. All  too  often,  however,  the 
stand  is  placed  for  the  shop's  con- 
venience alone.  Department  stores  are 
the  worst  offenders  where  hair  acces- 
sories often  end  up  in  the  haber- 
dashery department.  Laughton  are 
trying  to  put  across  this  marketing 
concept  in  their  trade  advertising  by 
emphasising  the  idea  of  hair  care  and 
all  its  associated  products  as  one 
entity. 


is  bad,  is  doing  anything  in  excess. 
Using  a  product  more  often  than 
is  recommended,  for  instance. 

b)  "My  grey  hair  has  gone  an  unnatural 
colour  as  I  used  a  product  which  was 
not  recommended  for  use  on  grey 
hair.  Can  I  do  anything  about  it?" 
Try  and  wash  as  much  of  the  product 
out  of  your  hair  as  possible.  (Pro- 
ducts not  recommended  for  use  on 
grey  hair  are  always  the  kind  that 
shampoo  out).  Then  apply  a  product 
suitable  for  grey  hair,  such  as 
Melody.  This  advice  also  applies  to 
bleached  hair. 

c)  "Can  I  keep  any  left-over  lightener 
or  colourant  from  one  treatment  to 
the  next?" 

Not  if  you  have  mixed  the  compo- 
nent parts.  Once  this  has  been  done 
the  lightener  or  colourant  becomes 
ineffective. 

d)  "How  can  I  tell  exactly  what  colour 
my  hair  will  be?" 

Without  doing  a  strand  test  it  is  not 
easy  to  be  absolutely  certain  but  the 
photographs     on     most  colourant 
packs   give   some    indication.    It  is 
important,  however,  to  check  that  the 
shade  chosen  is  suitable  for  use  on 
the  customer's  base  colour. 
Hair    colouring    these    days    is  big 
business  with  30  per  cent  of  all  women 
using  a  colourant,  and  this  figure  rises 
to  39  per  cent  in  the  34  to  54  age  group. 
The  advent  of  summer  always  sees  in- 
creased interest  in  the  subject,  and  with 
the  wide  range  of  easy-to-use  products 
now  on  the  market  this  should  mean 
increased  trouble-free  business. 


Addis  believe  that  chemists  could 
sell  even  more  hairbrushes  if  they 
follow  Addis'  "golden  rules."  The  first 
is  that  a  comprehensive  range  should 
be  stocked.  Hair  types  and  styles  vary 
so  widely  that  different  brushes  are 
always  needed. 

The  second  rule  is  to  put  up  a  good 
display.  Addis  claim  that  hairbrushes 
warrant  valuable  display  space  be- 
cause, with  so  many  different  types, 
customers  need  to  examine  and  com- 
pare them,  and  the  high  profit  margin 
earns  them  their  share  of  space.  Third 
Addis  rule  is  that  retailers  should  buy 
directly  from  manufacturers  to  get  the 
full  profit  margin  and  professionally 
produced  display  stands. 

Colson  &  Kay,  who  distribute  the 
Mistral  range  of  combs,  say  that  as 
brushes  and  combs  are  increasingly 
available  at  very  low  quality  and  low 
price  in  supermarkets  the  chemist 
should  not  attempt  to  compete  with 
these  outlets  but  should  aim  for  a 
higher  quality  market.  They  also  say 
many  hair  care  accessories  are  im- 
pulse purchase  lines — another  reason 
for  placing  the  accessories  stand  with 
the  other  hair  products. 

Latest  products 

Maws  are  launching  a  new  range  of 
Miss  Muffet  children's  hair  decora- 
tions. The  whole  range  has  been  re- 
packaged into  seven-colour  rainbow 
bordered  blister  packs.  Each  pack 
(£0.26)  features  a  colourful  illustra- 
tion of  the  Miss  Muffet  nursery  tale. 
New  designs  include  "liquorice  allsort" 
pony  tail  holders  and  "soldier"  hair 
slides.  There  is  a  free  Christmas-tree 
style  stand  supplied. 

Ravine  say  they  were  proved  cor- 
rect when  they  said  1977  would  be  the 
year  of  the  side  comb.  They  expect 
the  trend  to  continue  in  1978  with 
the  added  attraction  of  artificial  flow- 
ers. Consequently  they  have  brought 
out  a  range  of  floral  hair  decorations. 

The  newly  introduced  range  of 
Lady  Jayne  brushes  are  doing  well, 
say  Laughton.  The  nylon — natural 
bristle  mixture  has  been  carefully 
selected  to  provide  maximum  penetra- 
tion from  the  nylon  bristles,  while 
the  natural  bristles  leave  the  hair 
smooth  and  glossy.  Laughton  acknow- 
ledge the  strong  fashion  element  of 
hair  accessories.  They  are  to  start 
consumer  advertising  at  the  end  of 
June  in  Honey,  19  and  She  and  on 
Radio's  Birmingham,  Manchester  and 
Luxembourg.  They  will  concentrate 
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Jaquelle's  range  of  "professional"  hair  brushes 


A  new  range  of  Royal 
Sweden  brushes  from 
Jackel  &  Co  Ltd. 
Each  brush  has  a 
five-year  guarantee. 
Available  in  a  variety 
of  styles  (£1.55  to 
£1.75),  they  are  made 
in  'unpolished  wood 
with  bristle  and 
nylon  filling 


on  brushes  and  rollers  for  the  holiday  season  and  slides  and 
hair  ornaments  pre-Christmas  for- the  party  season. 

Jacquelle  have  •  produced  a  range  of  four  "professional" 
hair  brushes,  each  designed  to  do  a  different  job.  The  well- 
spaced  quills,  rounded  at  the  ends,  are  mounted  on  rubber 
cushion  bases,  available  as  the  radial  (£1.15),  five  row  (£0.49), 
seven  row  (£0.99)  and  nine  row  (£1.15). 

Kent  have  their  new  Headhog  which  they  say  is  the  ideal 
tool  to  comb  through  any  length,  texture,  or  style  of  hair. 
With  its  rubber  cushion  base  pad  and  round-ended  quills,  the 
Headhog  is  designed  to  penetrate,  shape  and  style  the  "new 
look"  without  brushing  it  out.  Kent  say  that,  unfortunately, 
customers  with  long  thick  hair,  needing  a  good  bristle  brush, 
have  to  pay  more  than  those  with  fine  hair.  Potential  customers 
should  be  told  that  the  right  investment  in  the  first  place  will 
pay  enormous  dividends,  say  Kent. 

Addis  are  marketing  a  new  hair  brush  for  professional  and 
consumer  use.  The  Venturi  (£1.25)  is  specifically  designed  for 
blow  styling.  The  40  air  vents  in  the  body  of  the  brush  allow 
the  warm  air  to  pass  more  easily  and  thereby  avoid  over- 
heating of  the  hair.  It  is  lightweight  and  easy  to  hold  while 
drying  hair.  This  brush  is  one  of  Addis'  range  of  65  brushes. 


for  the 
Brand  Leader 

Over  £400  worth  of  the  fastest  selling 
lines  at  R.S.R  in  only  2.5sq,ft.  of  floor 
space.  To  get  your  Lady  Jayne  display 
stand  and  increase  your  turnover,  contact 
your  nearest  franchised  dealer  now. 
He  will  offer  you  a  great  deal. 

Franchisee!  Chemist  Distributors 


England  &  Wales: 

D.  J.Britton  (Bristol)  Ltd., 
8,  Roman  Road, 
Easton.  Bristol  BS56DH. 

C  R.  Crosskill  &  Sons  Ltd., 

Calvert  Works, 

Norwich,  Norfolk  NOR  79K. 

C.W.S.  Limited, 
Handforth  Road, 
Handforth,  Wilmslow, 
Cheshire. 

E.  Davids  &  Co.  Ltd., 
378,  Essex  Road, 
London  N.  1. 

Estchem  W/Sale  Supplies, 
95/97.  Northmoor  Road, 
Manchester  12. 

S.  Landaw&Co.Ltd., 
156,  Manor  Park  Road, 
London  N.W.10. 

M acton  (South  Wales}  Ltd., 
Unit  No.  8, 
Glanylln  Square, 
Taffs  Well,  Cardiff. 

George  Mitchell  &  Co.  Ltd., 
80,ElswickRoad, 
Newcastle-on-Tyne  NE4  6JJ. 

East  Midland  Toiletries  Ltd., 
8/10,  Easthorpe  Street, 
Ruddington,  Notts. 

Paul  Murray  Ltd,, 
Speedwell  Close, 
Chandlers  Ford  Ind.  Estate, 
Eastieigh,  Hants.  S05 3YN. 

Nekem, 

27/32,  Edgar  Street, 
Ropery  Street, 
HullHU3  2DA. 

Dennis  E.  Riches, 
29/31,  Malvern  Road, 
Homchurch,  Essex. 

Sherlock  Bros.  Ltd., 
355/357,  City  Road, 
London  E.C.I. 

A.  L.  Simpkin  &  Co.  Ltd., 
3,  Hunter  Road, 
Hillsborough, 
Sheffield  S64LD. 


Supervite  (London)  Ltd., 
Second  Floor,  Unit  5, 
25,  Lattimore  Road, 
St,  Albans,  Herts. 

Unichem  Limited, 
Crown  House, 
Morden,  Surrey. 

Vernon  Powell  Ltd., 
Verona  House, 
54,  Selsdon  Road, 
South  Croydon,  Surrey. 

Wains  of  Tunbridge  Wells, 
31/33,  Albion  Road, 
Tunbridge  Wells,  Kent. 

Western  Trading  Co., 
32A,  Allenbank  Crescent. 
Off  Whitchurch  Road, 
Cardiff. 

Williamson  &  Co., 
{Cornwall)  Ltd.. 
1,  Higher  Fore  Street, 
Redruth,  Cornwall. 

Scotland: 

Aberdeen  Chemists  Sundries, 
17,  St.  Nicholas  Street. 
Aberdeen. 

Wm.  Davidson  Limited, 
WestTullos  fnd.  Estate, 
Aberdeen  AB98BE. 

Feman  (Sundries)  Ltd., 
Springkerse  Estate, 
Cunningham  Road,  Stirling. 

Wm.Knotts(Ayr)Ltd., 
1,  Camck  Road,  Ayr. 

Hugh  Reynolds, 
(Chemists  Sundries)  Ltd., 
10,  Whitehouse  Loan, 
Edinburgh  EH91AX. 

Northern  Ireland: 

S.  Haydock  Limited, 
31,  Ballynahinch  Road, 
Carryduff,  Belfast. 

D.  L.  Kirkpatrick  &  Son  Ltd., 
246B,  Newtownards  Road, 
Belfast  5. 

H.Mitchefl&Co.Ltd., 
Boucher  Road,  Belfast. 
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Nowyou 
even  more 


Rich  Chestnut  Brown 


That's  right! 

Colour  Confidence  now 
boasts  two  more  super  colours. 

Deep  Auburn.  And  Rich 
Chestnut  Brown. 

They're  beautifully  rich. 


Flattering.  Fashionable. 

And  every  bit  as  easy  to 
use  as  the  rest  of  the  Colour 
Confidence  best  sellers. 

Colour  Confidence  is  goo 
news!  It's  the  fastest  growing 


I 


Deep  Auburn. 

colourant  on  the  market. 

And  well  be  promoting  it 
in  a  big  way. 

So  take  a  tip  from  the  top. 
Get  Confidence. 

From  Wella,  naturally. 


WGII3    cs  e||s 

^  ..QO'Syr  .colour 
confidence  >nf  idence 

Beautiful  shampoo-in  Hair  Colour  ifu,  shampoo-in  Hair  Colour 


DEEP 
AUBURN 


mu a 

we  know  about  hair. 


A  new  model 


.  lill 


111 


II 

Mils* 


■ 


To  electrify  your  sales  we've 
come  up  with  trie  550  watt 
HP4119  pistol  hairdrier.  Like 
the  best-selling  HP4118,  it 
blows  hot  ancfcool  air  and  has 
a  thermal  cut  out  to  prevent 
overheating.  But  it  also  has  a 
unique  air-flow  system,  dual 
heat  controls  and  inlets  on  both 
sides  to  prevent  hair  tangling. 

And  its  trade  price  is 
only  ^5.30. 


1| 
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However  we  reckon  it's 
going  to  be  just  one  half  of 
your  hairdner  sales.  Because 
we've  reduced  the  trade  price 
of  the  HP4118  to  a  more  than 
competitive  ^4.63. 

So  take  stock  now.  Then 
you'll  have  two  models  on  your 
shelves  whose  sales  will  make 
your  hair  curl. 

Simply  years  ahead 


IllffffiP 
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Haircare 


A  NEW  WAVE  FORECAST 


Gillette's  personal  care  division  looks  at  perms 


After  year's  of  straight,  geometric  hair- 
styles there  is  a  new  wave  appearing  on 
the  hair  fashion  scene.  Curls  and  waves 
are  back  leading  a  trend  towards  softer, 
more  feminine  styling  for  all  ages.  This 
will  mean  extra  business  for  the  retailer 
with  the  renewed  interest  in  all  hair  curl- 
ing products  particularly  home  perms. 

For  most  women  a  curlier  hairstyle 
means  some  form  of  permanent  wave  to 
keep  it  looking  soft  and  bouncy.  Now- 
adays, a  salon  perm  can  easily  cost  £20 
or  more  and  with  the  wide  range  of 
home  perms  currently  available,  many 
women  are  inevitably  going  to  consider 
perming  their  own  hair.  This  will  give  a 
great  boost  to  a  market  which  in  recent 
years  has  shown  a  steady  gradual  decline. 
Gillette,  who  make  Toni  perms,  the  home 
perm  brand  leader,  forecast  that  in  1978 
this  market  will  show  a  significant  upturn 
increasing  in  value  to  £3.92  million. 

Amongst  younger  women,  where  the 
new  curly  trend  is  at  its  strongest,  will 
be  many  who  have  never  had  a  perm 
before  and  will  require  guidance  and  ad- 
vice from  their  retailer  on  what  is  really 
involved.  Varieties  of  home  perm  cover 
the  strength  of  the  perming  lotion,  the 
amount  of  hair  to  be  permed,  either  the 
whole  head  or  just  the  tips,  and  the 
depth  of  curl  required.  A  new  develop- 
ment in  line  with  today's  fashion  for 
casual,  unstructured  hairstyling,  is  the 
Toni  body  perm,  which  gives  lift  and 
wave  to  the  hair  without  significant  curls. 

Cold  perming 

In  cold  perming — the  method  used 
almost  exclusively  today  in  both  salon 
and  home  perms — the  first  stage  of  the 
internal  structure  change  in  the  hair  is 
produced  by  the  application  of  a  water- 
based  perming  lotion,  containing  ammon- 
ium thioglycollate,  a  reducing  agent.  It  is 
usually  applied  as  the  perming  curlers 
are  inserted. 

The  effect  of  this  reducing  agent  is 
two-fold.  Firstly,  the  liquid  enters  the 
hydrogen  bonding  of  the  hair,  causing 
the  hair  to  swell  and  weakening  the  di- 
sulphide  bonds  between  the  polypeptide 
chains.  Secondly,  the  reducing  agent  in 
the  perming  lotion  attacks  the  weakened 
linkages,  gradually  breaking  them  down. 
When  a  sufficient  number  of  linkages 
have  been  broken  the  hair  is  ready  to 
accept  the  curve  of  the  perming  curler. 

The  perming  lotion  is  usually  left  on 
the  hair  for  between  five  and  thirty 
minutes,  according  to  the  strength  of  the 
perm  used  and  the  quality  and  condition 
of  the  hair.  The  length  of  time  to  allow 
is  crucial  to  the  success  of  a  perm.  In  a 
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salon  this  decision  is  made  by  the  hair- 
dresser, but  at  home  the  user  must  time 
herself.  When  reading  the  home  perm 
instructions  always  take  into  account 
hair  condition  and  time  accordingly  as 
directed  by  the  manufacturer.  If  in 
doubt,  a  good  guide  is  to  perm  a  test 
curl  in  advance  which  will  show  how  the 
hair  will  react  when  permed.  Advice  on 
how  to  do  this  will  be  found  in  the  in- 
struction leaflet. 

At  the  end  of  the  first  processing  the 
hair,  still  in  curlers,  is  thoroughly  rinsed 
with  warm  water  to  eliminate  all  the 
perming  lotion.  Now  in  the  second  stage 
it  is  necessary  to  rebuild  the  broken  hair 
linkages  in  new  positions  in  which  they 
will  again  act  as  contracting  forces  tend- 
ing to  hold  the  hair  in  its  new  curled 
shape,  instead  of  tending  to  return  it  to 
its  original  straight  form. 

In  salon  and  most  home  perms  this 
process  is  achieved  by  applying  an  oxidis- 
ing agent  generally  termed  the  "neutral- 
iser"  although  the  change  it  brings  about 
is  oxidation  not  neutralisation.  Its  active 
component  is  usually  hydrogen  peroxide 
in  a  water-based  solution.  Alternative 
oxidising  agents  include  solutions  of 
sodium  bromate  or  sodium  perborate. 
Certain  home  perm  kits  contain  a  neut- 


raliser in  powder  form  which  needs  to  be 
mixed  with  water  before  use.  Toni  perms 
present  the  neutraliser  already  in  liquid 
form  in  a  snip-top  applicator  bottle.  In  a 
salon  perm  the  neutraliser  is  usually 
applied  as  a  foam. 

Neutralisation  processes 

Some  home  perms  vary  slightly  in  the 
method  by  which  the  neutralising  is  car- 
ried out.  In  Prom  home  perms,  for  ex- 
ample, oxidation  is  carried  out  on  a 
longer  time  span  using  oxygen  from  the 
air.  The  effect  of  oxidation  on  the  modi- 
fied keratin  molecules  is  to  remove  the 
hydrogen  atoms  from  the  thiol  groups  in 
the  cysteine  molecules  so  that  the  two 
adjacent  sulphur  atoms  are  fused  to  form 
a  new  disulphide  bond. 

In  a  home  perm,  the  neutraliser  is 
usually  left  on  the  hair  for  between  two 
and  three  minutes  before  unwinding  the 
curlers,  and  a  minute  or  so  afterwards. 
In  a  salon  neutralising  may  take  slightly 
longer.  Following  final  rinsing  the  hair  is 
now  ready  for  dressing  in  the  usual  way. 
It  is  helpful  to  recommend  using  a  con- 
ditioner at  the  final  rinse  as  this  makes 
the  hair  easier  to  handle. 

So  u  can  be  seen  that  to  achieve  a 
permanent  curl  by  the  cold-wave  process 
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an  equilibrium  must  be  established  by 
balancing  the  opposing  forces  of  curler 
geometry,  strength  of  the  reagents  and 
the  time  they  are  left  on  the  hair.  And 
what  if  a  perm  does  not  turn  out  quite 
as  expected?  Unsatisfactory  results  are 
caused  by  creating  an  imbalance  between 
these  opposing  forces. 

For  example,  if  the  perming  reagent  is 
rinsed  out  too  early  an  insufficient  num- 
ber of  disulphide  linkages  will  be  broken 
down  and  rebuilt  and  the  contracting 
forces  will  be  only  slightly  in  favour  of 
the  curled  form,  so  that  the  movement 
given  by  the  curler  collapses  under  the 
stress.  This  condition  can  also  cause  hair 
damage. 

Neutralising  must  also  be  carried  out 
with  care  as  even  if  a  sufficient  number 
of  linkages  is  broken  by  the  first  reagent, 
the  result  will  be  neither  satisfactory  nor 
permanent  unless  the  neutraliser  also 
rebuilds  a  sufficient  number  of  linkages. 
When  a  customer  goes  to  the  hairdresser 
for  a  perm,  the  first  act  of  an  experienced 
operator  will  be  to  judge  the  condition 
of  the  hair  and  establish  whether  perm- 
ing or  permanent  colouring  have  been 
carried  out  during  the  past  six  months 
so  the  correct  strength  can  be  used. 

With  a  home  perm,  however,  this 
judgment  must  be  made  by  the  customer, 
with  the  help  and  advice  of  the  retailer. 
Hair  condition  before  perming  is  vitally 
important.  Since  perming  permanently 
modifies  the  internal  structure  of  the 
hair,  it  follows  that  any  one  head  of  hair 
can  only  be  subjected  to  a  certain  amount 
of  chemical  treatment  within  a  given 
period.  Hair  which  has  been  persistently 
colour  treated  is  most  at  risk.  For  hair 
such  as  this  use  a  gentle  strength  perm 
and  leave  it  on  for  the  shortest  recom- 
mended processing  time  to  avoid  any 
damage  to  the  hair. 

Reperming  hair 

Only  reperm  hair  when  all  the  previous 
perm  has  grown  out,  that  is  when  there 
is  no  trace  when  the  hair  is  either  wet  or 
dry.  Perming  also  reduces  colour  so  if 
a  customer  intends  to  both  perm  and 
colour  her  hair,  she  should  perm  first 
and  colour  at  least  one  week  later.  By  its 
very  nature  a  perm  is  "permanent",  but 
what  can  be  done  to  help  remedy  the 
situation  if  home  perm  results  are  not 
totally  as  anticipated?  If  there  is  not 
enough  curl  and  it  needs  doing  again  the 
above  perming  rule  applies. 

In  the  case  of  overprocessing  or  poss- 
ible hair  damage,  the  retailer  should  al- 
ways refer  the  customer  direct  to  the 
manufacturer  of  the  home  perm  used. 


Ashe  Laboratories  start  a  major  television 
campaign  for  Vitapointe  in  June,  tying 
in  with  the  Press  campaign  on  the  theme 
"No-one  need  ever  know  you  have  dry 
hair."  The  campaign  has  been  timed  to 
coincide  with  the  rising  summer  tempera- 
tures which  Ashe  say  make  the  public 
more  aware  of  the  problem. 

Beecham  Toiletries  are  giving  national 
television  support  for  Silvikrin  shampoo 
and  hairspray,  starting  July,  and  from 
May   22   there    will    be  price-marked 


packs.  In  June  a  new  "harder-selling" 
television  campaign  will  start  for  Vosene 
with  the  theme  "Ask  more  of  Vosene." 
Nature's  Riches,  Beecham's  conditioner, 
will  be  promoted  with  a  half-price  pack 
offer  on  both  sizes,  selling  in  June  to 
July.  A  new  Toners  colour,  warm  hazel, 
joins  the  range  in  June  and  a  new  Press 
campaign  for  Softly  Blonde  begins  at  the 
same  time. 

Continued  on  pllO 


we're  conditioning 
your  customers.... 

To  buy  more  Linco-Beer  shampoo. 

Which  may  be  why  sales  are  up  20%  on  last  year. 

National  Newspapers. 
Women's  Magazines. 
Radio  Luxemburg. 

We're  advertising  in  them  all  -  and  sponsoring  a  racing  car 
as  well  -  to  tell  your  customers  about  Linco-Beer's  built-in 
beer  conditioner;  how  Linco-Beer's  rich 
creaminess  leaves  even  fine,  greasy 
hair  with  extra  body  and  bounce. 

And  to  keep  things  bubbling, 
we're  changing  the  packaging 
a  little;  to  something  a  bit 
prettier,  a  bit  more 
feminine. 


Because  of  all  this 
activity,  we're  geared 
up  for  a  continuing 
rise  in  demand  for 
Linco-Beer  shampoo. 
Are  you? 


5ft 


Linco-Beer 

conditioning  shampoo 


sachets 
57g  barrels 


185g  barrels 


International  Laboratories  Ltd.,  Sunbury-on-Thames  TW16  7HN. 
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Hair  dyes — a  balanced  view 

by  Angela  Janousek,  scientific  officer,  Toilet  Preparations  Federation  Ltd 


Hair  dyes  have  been  in  use  for  many 
years  but  some  questions  on  their  safety 
were  raised  in  March  1975  as  a  result 
of  tests  carried  out  by  Dr  Bruce  Ames 
of  the  University  of  California.  His 
report  suggested  that  hair  dyes,  which 
were  among  the  substances  he  had 
tested,  could  potentially  cause  cancer. 

The  "Ames  test"  is  a  pre-screening 
procedure  to  determine  whether  sub- 
stances produce  any  genetic  changes  in 
bacteria  but  from  this  test  it  cannot  be 
concluded  that  hair  dyes  can  cause  can- 
cer in  animals  or  human  beings.  Pre- 
screening  bacterial  tests  like  those  con- 
ducted by  Dr  Ames  indicate  that  tests 
on  higher  animals  should  be  conducted. 
Many  such  experiments  have  been  and 
still  are  being  done.  From  these  animal 
tests,  there  is  no  valid  evidence  to  show 
that  hair  dyes,  used  in  the  prescribed 
manner,  can  cause  cancer  to  humans. 

Doubting  article 

In  spite  of  this,  a  great  deal  of 
publicity  was  given  to  these  results  at  the 
time.  In  March  1978,  New  Scientist 
published  an  article  where  some  doubt 
was  thrown  on  the  Ames  test.  In  the 
USA  the  National  Cancer  Institute 
(NCI)  conducted  tests  on  animals  which 
were  highly  criticised  because  of  severe 
overdosing  (6,000  to  600,000  times  the 
expected  human  exposure — equivalent  to 
drinking  25  bottles  a  day  of  hair  dye  for 
life)  and  they  were  conducted  as  feeding 
studies  instead  of  the  dye  being  applied 
topically. 

A  number  of  papers  were  published  on 
animal  tests,  that  were  conducted  to 
meet  the  NCI  guidelines,  but  all  gave 
negative  results  with  the  exception  of  one 
by  Searle  and  Jones  in  England.  In  this 


study  tumours  occurred  in  dye-treated 
mice,  but  this  paper  is  open  to  criticism. 
The  hair  colourant  industry  is  continuing 
its  programme  of  safety  testing. 

Recently  an  epidemiologic  study  has 
been  published  in  the  USA  sponsored  by 
the  National  Institute  for  Occupational 
Safety  and  Health  (NIOSH).  From  these 
data  NIOSH  concluded  that  there  is  a 
suggested  association  between  cancer  and 
occupation,  although  not  directly  attri- 
butable to  hair  dyes.  Two  prominent 
workers  in  the  field  of  epidemiology  have 
very  strongly  criticised  the  NIOSH 
study.  Dr  E.  Klein,  a  world-renowned 
skin  cancer  specialist  at  the  Rosewell 
Park  Memorial  Institute  (USA),  has 
said:  "The  majority  of  chemical  agents 
which  cause  skin  cancer  produce  it  at  the 
site  where  it  makes  its  first  contact  with 
the  body — usually  the  skin,  because  its 
impact  is  strongest  at  that  particular 
place.  In  my  opinion,  if  hair  dyes  were 
a  serious  cause  of  cancer  they  would 
have  produced  skin  cancers  on  the  scalps. 


Promotions 

Continued  from  p769 

Bristol-Myers  have  advertisements  for 
Born  Blonde  scheduled  to  appear  in 
popular  magazines  early  in  the  summer 
and  a  television  commercial  for  Nice  'n 
Easy  is  planned  for  the  autumn. 

Colgate-Palmolive  have  a  campaign 
starting  this  month  and  lasting  all  sum- 
mer for  Palmolive  shampoo.  The  cam- 
paign, the  first  ever  to  be  exclusive  for 
the  shampoo,  will  appear  in  women's 
magazines. 


Almost  any  agent  can,  under  very  un- 
usual circumstances,  cause  cancer,  but 
fortunately,  these  circumstances  apply  to 
less  than  one  in  a  million." 

Retrospective  studies  show  that  mor- 
tality rates  for  bladder  cancer  have  been 
decreasing  in  women  over  the  past  40 
years,  during  which  period  hair  dye 
usage  has  considerably  increased.  Perhaps 
the  points  can  be  best  summarised  by  the 
comments  of  E.  Cuyler  Hammond  Sc  D, 
vice-president  for  Epidemiology  and 
Statistics  of  the  American  Cancer  Society : 

"If  instead  of  putting  hair  dyes  on  the 
hair  or  handling  them  or  working  with 
them,  you  drank  a  glass  full  of  hair  dye 
a  day,  maybe  they  would  cause  cancer. 
Things  are  sold  on  condition  that  they 
are  safe  if  used  in  the  intended  way. 
Look  at  knives.  A  knife  is  very,  very 
useful.  It  could  also  be  used  to  commit 
murder  or  suicide.  To  ban  hair  dye  on 
the  grounds  that  it  might  kill  you  if 
you  drink  a  glassful  of  it  day  would  be 
the  height  of  absurdity." 


Reckitt  Toiletry  Products  are  backing 
their  Supersoft  hair  care  range  with 
heavy  advertising  this  year.  About  £lm 
is  being  spent,  £700,000  of  which  will  go 
on  the  television  campaign.  The  first 
screenings  were  in  the  first  three  months 
of  the  year  with  a  further  burst  planned 
for  autumn.  For  the  Supersoft  shampoo 
range,  Reckitt  are  using  a  45-second 
version  of  the  "psychiatrist"  cinema 
commercial  and  for  hairsprays  45-second 
"Napoleon"  and  "Crosby"  commercials. 

Wella  are  using  the  Daily  Mail  until 
mid  June  and  Cosmopolitan  and  19 
magazines  until  the  end  of  July  for  their 
Bio  Dry  lotions. 


Lustrous,  healthy  hair.  .  is  a  first  priority  in  any  woman's  beauty 

programme.  So  a  Mason  Pearson  brush  is  a  first  priority  in  her  hair  care.  Why? 
Because  every  time  she  uses  it  she'll  be  giving  her  hair  a  conditioning  treatment. 
Because  there's  nothing  quite  as  efficient  as  that  famous  functional  design  first 
introduced  and  perfected  by  Mason  Pearson.  Because  no  other  hairbrush  is  so 
carefully  crafted  for  superb,  lasting  quality.  And-best  of  all-because  regular 
Mason  Pearson  brushing  brings  so  many  admiring  glances  her  way! 

MASON        -the  great 
*pEARSON  original 

Mason  Pearson  Brothers  Limited, 

157-160  Piccadilly,  London  Wl  V  9DF\ 
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Why  hair  needs  care! 

The  condition  of  hair  works 
rather  like  a  "barometer."  It 
tells  you  a  lot  about  a  person's 
general  state  of  health.  But 
there  are  other  factors 
which  can  make  hair  look  out 
of  sorts.  It  can  become  dull  and 
disobedient  as  a  result  of: 
*  fume  laden  atmosphere 
•k  convenience  foods  -v  the  misuse 
of  hairdryers,  rollers  or  even  harsh 
hairbrushes. 

Plus,  hair  is  fashion.  More 
people  are  discovering  the  quick 
change-for-the-better  they  can 
achieve  by  colouring  their  hair 
lighter  or  darker  or  richer.  From 
curling  or  uncurling  it,  to  match 
the  mood  or  the  moment. 

Hair  has  never  been  such 
fun!  And  hair  conditioners  have 
^  never  had  such  a  valuable  part  to 
<4C  play.  Reason?  They  put  back  i  nto 
hazards  ol  everyday 


can  reduce  or  actually  remove  this 
natural  suppleness. 

Result?  Hair  loses  its  moist 
ture  and  suppleness,  splits,  fades 
looks  dull  -and  is! 

Hair  in  its  Old  Age 

As  hair  "rows  longer  and  ertder  the 
ends  become  harder  andmore  brittle 


is  stage  it  can  actually  lose  haT 
hair 


.its  thickness  and  weight. 
The  message  is 


needs  help. 


WEALTHY  WAfE  W  OCOO 

Common 


Q^hairw 


hatth( 


Q. 

UJ 
UJ 
* 
Q 
Z 
< 
H 
D 

o 

D 

O 


living  taliFotrt^hen  your  hair  looks 
«gt)o"a^y^uTeTrgood.  - 

Natural  Protection 
outside... 

Everything  nature  ere 
she  protects.  An  appl 
is  a  good  example: 
the  waxy  layer  of 
skin  helps  shield 
the  fruit  from  bact- 
erial infection,  heat, 
wind  and  rain. 

A  healthy  scalp  produces  a 
natural  protecting  oil  called  Sebum: 
this  is  nature's  own  hair  conditioner. 
It  protects,  lubricates  and  shines. 

...and  Inside 

The  hair  shaft  stores  natural 
internal  moisture,  suppleness  and 
strength.  But  environmental  'assault 
and  battery1  and  abusive  treatment 


Hard  to  believe  that  not  so 
long  ago  people  accepted  that 
conditioning  was  merely  a  question 
of  superficial  moisturising  on  the 
outside  of  the  hair.  The  only 
conditioners  available  were  in  an  oil 
or  fatty  base,  and  these  needed  to  be 
left  on  the  hair  for  up  to  30  minutes. 
No  good  at  all  for  the  fast  life  of  today. 

The  breakthrough  came  with 
Wella  Lifetex  Balsam.  Here  at  last 
was  an  I  INSTANT  conditioner.  It  was 
a  total  innovation:  formulated  to 
moisturise  and  repair  the  hair  not 
from  the  outside,  but  from  within. 
Lifetex  Balsam  became  THE  H  AIR 
CONDITIONER  in  the  minds  of  Un- 
people who  knew  -  the  hairdressers, 
and  it  achieved  world  distribution 
'  and  acclaim. This  is  the 
background  story  to  the 
range  of  Wella  conditioners 
which  are  available 
for  use  at  home. 

The  Blue  Conditioner 

For  normal  and  damaged  hair,  this 
penetrates  the  hair  shaft  to 
moisturise  the  dry  fibrous  structure 
of  the  Cortex.  The  hair  absorbs  only 
as  much  Blue  Conditioner  as  it  needs. 
At  the  same  time  the  Cuticle  is 
soothed  and  smoothed,  and  cracks 
and  splits  along  the  hair  shaft  are 
temporarily  filled  in. 


ie  Pink  Conditioner 

For  tine,  fly-away  hair.  A  penetra- 
trating,  moisturising,  nourishing 
body-builder.  It  forms  a  compound 
with  the  hair  shaft  and  contains 
i  ngredients  to  strengthen  the 
structure. 

The  White  Conditioner 

Is  the  only  conditioner  then1  is 
specifically  formulated  for  hair  that 
has  been  coloured  or  bleached.  It 
does  everything  Blue  Conditioner 
does  and  more.  It  a)  penetrates  the 
hair  shaft  and  nullifies  residual 
oxygen  remaining  after  colour 
treatments,  and  b)  goes  on  caring 
between  one  treatment  and  the  next. 

The  Whys  and  Wherefores 
of  Creme  Rinses... 

With  all  the  benefits  of  modern 
conditioners,  plus  the  natural 
conditioning  process  which  goes  on 
in  healthy  hair,  it  is  possible  for  hair 
to  become  over  conditioned.  Look  for 
these  giveaway  signals:  -k  Hair  is 
floppy  soft;  *  May  have  lost  its  shine 
and  bounce. 

This  tells  you  that  it  could  be 
better,  in  this  case,  to  advise  alter- 
nating the  regular  conditioner  with 
creme  rinse.  Your  customer  will 
quickly  discover  the  permutation 
which  works  best  for  her.  Creme 
rinses  maintain  hair  between 
shampoos,  eoati  ng  each  hai  r  with  a 
micro-fine  moisturising  film.  There 
are  three  Balsam 
Creme  Rinses: 
Almond 
Balsam 
Creme  Rinse 
for  Dry  Hair. 
Herbal  lor  Normal 
and  Lemon  for 
Creasy  Hair. 

Fact  File  No. 2  explores  and 
explains  "Hair...  the  miracle  fibre." 


WELLA 

we  know  about  hair. 
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This  year  people  wil 
because  they  are  dazdta 

The  star  in  question  islbny  Curtis, 
His  first  ever  appearance  in  aT V 
commercial  is  in  this  country,  for  Foster 
Grant  sunglasses.  { 


e  buying  Ibster  Grants 
by  stars* 

We  think  demand  will  be  enormous 
To  meet  that  demand, we're  offering 
you  instant  re-ordering  from  the  stockists 
below 

Just  phone,  and  you  could  be  stock- 
jing  Foster  Grants  almost  immediately 

Foster  Grants* 

jWeVe  got  the  looks,  the  lens.  ♦  .and  the  stars. 


FOSTER  GRANT  WHOLESALE  STOCKISTS. 


BRADFORD  CHEMIST  ALLIANCE 
Bradford  33951 

BRANDED  GOODS 
Stoke  on  Trent  312196 

BLEASDALELTD. 
York  22196 

E.H.BUTLER  &  SON  LTD. 
Leicester  51711 

RICHARD  DANIEL  &  SON  LTD. 
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WM.  DAVIDSON 
Aberdeen  873522 

H.  &  B.  DORLING  LTD.,  WHITEFIELD 
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HERBERT  FERRYMAN  O.TC. 
SUPPLIES  LTD. 

Southampton  555641 


GRIMWADE  RIDLEY,  IPSWICH 
Ipswich  42431 

HALL  FORSTER  LTD. 
Newcastle  UponTyne  862911 

PAUL  MURRAY  LTD. 
Chandlers  Ford  68444 

NORCHEMLTD. 
Rushyford  661 

D.E.RICHES 
Hornchurch  44155 

RIDLEY  LTD. 
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L.ROWLAND  &  CO.  LTD. 
Wrexham  51581 
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SWANSEA  WHOLESALE 
Glantawe  843326 

JAMES  TAYLOR  (TRONGATE)  LTD. 
Dundee  21611 

UNICHEM-ALL  BRANCHES 
VESTRIC  -  ALL  BRANCHES 

CHANNEL  ISLES 
CHANDIS  COMPANY  LTD. 
St.  Helier  36401 
ISLE  OF  MAN 
S.R.KEIG 
Douglas  4349 

N.  IRELAND 
VESTRIC 
Belfast  51741 

HAROLD  MITCHELL  LTD. 
Belfast  662221 


You  can  order  Foster  Grants  from  any  of  these  wholesale  stockists* 


1977  was  a  fantastic  year  for  Denim  sales. 
Make  1978  even  better. 

We're  splashing  out  £700,000  in  advertising 
back-up  between  now  and  Christmas  to  launch 
two  new  lines  in  the  Denim  range  -Denim 
Splash  On  Lotion  and  Denim  Anti-Perspirant 
Roll  On.  Order  your  stocks  early  And  be  sure  of 
a  cool  summer  and  a  cosy  winter. 
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Wellcome 

MSUUNS  SERVICE 

The  Wellcome  Insulins  Service  is  Also  remember,  wholesalers  throughout 
designed  to  complement  the  wide  the  country  stock  Wellcome*  Insulins- 
range  of  high  quality  insulins  available  so  supplies  are  always  easily  available, 
from  Britain's  largest  insulin  supplier.  trademark 


It  is  a  service  to  all  involved  in  the 
supply  and  use  of  insulin,  including 
booklets  and  cards  for  patients,  note 
pads,  charts,  help  and  advice  for  you. 


Wellcome  Medical  Division 
The  Wellcome  Foundation  Ltd. 
WellCOme  Berkhamsted,  Herts 


Specify  Wellcome  Insulins 


Protect  from  light'— a  study 
of  how  and  why 

by  L.  C.  Dudley,  W.  J.  Irwin  and  M.  H.  Jepson,  department  of  pharmacy,  University  of  Aston 

Many  medicines  deteriorate  when  exposed  to  light  but  can  usually  be 
adequately  protected  by  the  choice  of  an  appropriate  container  and  by  suitable 
formulation.  Miss  Dudley  won  the  first  C&D  medal  for  practice  research — 
presented  at  last  year's  BP  Conference  (C&D,  September  24,  p451) — for  a  paper 
on  the  light  protective  properties  of  some  dispensing  containers.  In  this  article 
she  and  her  co-authors  explain  how  they  carried  out  their  evaluations. 


The  light-initiated  decomposition  of 
many  medicinal  compounds  has  been 
studied  and  a  wide  variety  of  products 
and  reactions  have  been  elucidated.1'2,3 
The  deterioration  of  pharmaceutical 
formulations  on  exposure  to  light  has 
also  been  clearly  recognised  and  pre- 
parations susceptible  to  photochemical 
degradation  may  usually  be  adequately 
protected  by  an  appropriate  container4. 
To  evaluate  the  efficiency  of  a  series  of 
containers  a  selection  of  oral  liquid 
preparations  and  aqueous  solutions  of 
their  active  ingredients  were  stored  in 
amber  glass,  white  glass  and  high-density 
polythene  containers,  and  illuminated. 
The  changes  in  their  contents  were  moni- 
tored during  exposure  to  ultra-violet 
light,  sunlight  and  artificial  light. 

Light-Resistant  Containers 

White  glass,  the  most  widely  used 
multi-purpose  container  material,  has  the 
disadvantage  of  being  transparent  to 
light  of  wavelengths  above  300  nm.s 
Hence  amber  glass,  which  absorbs  a 
greater  proportion  of  the  light  spectrum, 
has  been  used  extensively  by  the  pharma- 
ceutical industry.  Since  light-resistant 
containers  are  defined  in  the  current 
British  Pharmaceutical  Codex  as  those 
through  which  the  light  transmitted  does 
not  exceed  10  per  cent  at  any  wavelength 
in  the  range  from  290  nm  to  450  nm, 
amber  but  not  white  glass  bottles  con- 
form to  this  standard. 

Figure  1.  Comparison  of  iso- 
merisation  rates  of  trans- 
stilbene  with  different  filters 
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To  compare  the  protection  afforded  by 
these  containers  and  that  of  translucent 
high-density  polythene  containers  against 
light-induced  changes  of  medicaments, 
three  light-sensitive,  official  oral  liquid 
preparations  and  aqueous  solutions  of 
their  active  ingredients  were  exposed  to 
various  light  sources  when  stored  in  each 
of  these  containers.  Ultra-violet  light 
(Hanovia  100W  photochemical  reactor), 
natural  sunlight  and  the  light  from  a 
tungsten  filament  lamp  were  used  as 
sources  of  radiant  energy.  Changes  in 
UV  absorbance,  pH,  colour  and  odour 
of  the  preparations  were  monitored  for 
periods  of  up  to  one  month. 

Rate  of  isomerisation 

Quantitative  comparisons  of  the  light 
protective  properties  of  the  containers 
were  obtained  by  measuring  the  rate  of 
the  photochemical  isomerisation  of  trans- 
stilbene  to  c/.y-stilbene6.  The  filters  used 
were  cut  from  the  containers  in  the 
experiments  and  were  placed  in  front  of 
the  stilbene  solution  arranged  so  that  any 
light  reaching  the  solution  must  first  pass 
through  the  filter  being  tested. 

Figure  1  illustrates  the  rate  plots 
obtained  for  these  various  filters  and 
shows  that  amber  glass  afforded  the  best 
protection  against  the  light-induced  iso- 
merisation ot  /rarts-stilbene  and  that  less 
change  occurred  when  a  white  glass  filter 
was  used  than  with  a  filter  from  the 
translucent  high-density  polythene  bottle. 

The  three  BPC  elixirs  and  the  solutions 
of  the  active  medicaments  studied  (chlor- 
promazine  hydrochloride  0.5  per  cent, 
chlorpheniramine  0.04  per  cent  and 
orciprenaline  sulphate  0.2  per  cent) 
showed  great  variation  in  their  sensitivity 
to  light.  7'8  There  was  little  change  in  any 
of  the  BPC  elixirs  studied  when  these 
were  exposed  to  the  light  sources  showing 
that  careful  formulation  can  minimise 
photochemical  effects.  Changes  which  did 
occur,  of  pH  in  the  case  of  orciprenaline 
and  chlorpromazine  elixirs  and  of  colour 
in  all  three  formulations — were  most 
marked  in  the  elixirs  stored  in  white  glass 
bottles,  less  in  the  polythene  containers 
and  insignificant  or  absent  in  amber  glass 
bottles. 

Marked  changes  in  the  pH,  absorbance 
and  colour  of  the  chlorpromazine  hydro- 
chloride aqueous  solution  in  the  white 
glass  and  polythene  bottles  occurred  when 
exposed  to  ultra-violet  light  and  sun- 


Miss  Lucy  Dudley  with  her  C&D  medal 


light  and  slight  changes  occurred  in  the 
aqueous  solutions  in  the  same  bottles  ex- 
posed to  the  tungsten  filament  lamp 
(simulating  artificial  lighting)  while  no  or 
virtually  no  change  in  these  parameters 
in  the  aqueous  solutions  in  the  amber 
bottles  was  noticed  (table  1 ).  Little  change 
in  the  pH  or  absorbance  of  chlor- 
pheniramine maleate  or  orciprenaline 
sulphate  aqueous  solutions  occurred  in 
any  of  the  containers  studied. 

Amber  glass  best 

Throughout  the  experimental  work 
amber  glass  was  found  to  afford  greater 
protection  against  light-induced  changes 
than  white  glass  or  the  translucent  high 
density  polythene.  The  relative  protec- 
tion afforded  by  white  glass  and  poly- 
thene against  light  is  more  difficult  to 
evaluate.  In  the  stilbene  isomerisation 
experiments  white  glass  showed  up  as  the 
better  but  there  was  a  significant  advan- 
tage of  polythene  over  white  glass  in  pre- 
venting changes  in  chlorpromazine  and 
orciprenaline  elixirs  and  chlorpromazine 
hydrochloride  aqueous  solution  when 
these  were  exposed  to  light.  This  may  re- 
flect the  different  wavelengths  necessary 
to  initiate  the  various  reactions,  for  the 
polythene  containers  were  found  to  pro- 
tect the  chlorpromazine  hydrochloride 
solution  significantly  better  than  the  white 
glass  when  exposed  to  UV  light,  sunlight 
and  the  tungsten  filament  lamp.  One  fur- 
ther difference  between  the  stilbene 
experiment  and  the  other  investigations 
which  could  explain  this  effect  was  that 
the  curved  polythene  container  was  pres- 
sed flat  when  cut  out  to  act  as  a  filter 
thus  introducing  reflectance  differences. 

Continued  on  p778 
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Continued  from  p777 

To  investigate  whether  this  curvature 
was  an  important  difference,  white  glass 
and  polythene  bottles  containing  trans- 
stilbene  solution  were  exposed  to  the  UV 
light  source  and  the  rate  of  isomerisation 
of  the  stilbene  monitored  in  each  con- 


tainer. The  isomerisation  rate  was  less 
when  the  stilbene  was  irradiated  in  the 
translucent  polythene  bottle  than  when 
in  the  white  glass  bottle  suggesting  that 
the  curvature  as  well  as  the  composition 
of  the  container  may  be  an  important 


factor  contributing  to  the  light-protective 
properties  of  that  container. 
As  an  extension  of  this  work  a  fourth 
type  of  container  was  examined,  com- 
posed of  high-density  polythene  made 
opaque  to  visible  light  by  the  addition  of 
titanium  dioxide.  Quantitative  investiga- 
tions, again  using  the  isomerisation  of 
f/-a/2.y-stilbene  as  the  light-induced  re- 
action, showed  that  this  material  falls  be- 
tween amber  and  white  glass  in  its  light- 
protective  properties  when  pressed  flat  to 
act  as  a  filter.  It  might  be  expected  that 
the  light-protective  properties  of  this 
material  would  be  greater  when  the 
material  was  curved,  as  shown  for  the 
translucent  high-density  polythene. 

These  experiments  have  shown  that  the 
recommendation  of  the  Pharmaceutical 
Society  that  all  liquid  preparations  be 
dispensed  in  amber  glass  bottles  is  sound 
as  far  as  protection  of  drugs,  dyes  and 
flavouring  agents  against  light-induced 
changes  is  concerned.  However  there  is 
still  the  problem  of  content  inspection 
when  using  these  bottles.  The  only 
material  which  came  near  amber  glass  in 
terms  of  light-protective  properties  in 
these  experiments  was  the  opaque  high- 
density  polythene  which  presents  just  as 
much,  if  not  more,  of  a  problem  of  con- 
tent inspection.  This  problem  could 
possibly  be  overcome  by  the  use  of  white 
glass  or  transparent  plastic  containers  in- 
corporating colourless  UV  absorbers  if 
these  were  proved  to  be  as  economic  and 
efficient  in  protection  against  light- 
induced  reactions  as  the  amber  glass 
containers. 

Curvature 

Curvature  of  the  container  seems  to 
have  been  an  important  parameter  in  the 
light-transmitting  properties  of  the  con- 
tainer in  the  case  of  the  high-density 
polythene  bottle.  This  curvature  effect 
does  not  apparently  apply  to  glass  since 
the  reflectance  properties  of  the  poly- 
thene and  those  of  glass  differ  with  their 
respective  structures.  Thus  it  appears 
that  a  curved  glass  bottle  would  not 
offer  the  same  degree  of  light-protective 
advantage  over  a  flat  piece  of  glass  that 
the  curved  polythene  bottle  has  been 
shown  to  do.  This  is  an  area  for  further 
investigation. 

The  results  also  draw  attention  to  the 
increasing  need  for  more  precise  quanti- 
tative data  on  the  relative  degree  of 
stability  or  instability  of  products  for 
dispensing  rather  than  the  vague 
generalisation  "protect  from  light". 
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Table  1.  Chlorpromazine  hydrochloride  aqueous  solution  after 
26  days  in  sunlight 


Container 

Amber  glass 
Translucent  polythene 
White  glass 


Change  in  absorbance       Change  in  pH  Colour 


0.038 
0.195 
0.305 


1.65 
2.71 
3.26 


Light  pink 
Brown 
Dark  brown 
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...it  s  the  most  widely  prescribed 
method  of  removing  ear  wax 
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prescription  product? 
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Cerumol  is  the  most  effective 
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advice  about  'blocked  ears'  yo 
know  you  can  recommend 
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We'd  like  to 
rub  in  a  few 

facts  about 


Deep  Heat  is  bought  by  more  rheumatic,  lumbago  and 
fibrositis  sufferers  than  any  other  muscular  rub  on  the  market. 

Deep  Heat  is  more  heavily  advertised  than  any  other 
muscular  rub. 

Deep  Heat  is  the  only  muscular  rub  to  have  been  selected  by 
the  Scottish  Football  Association  for  the  World  Cup  in  Argentina. 

Deep  Heat  will  be  supplied  to  the  England  Athletics  Team  for 

the  1978  Commonwealth  Games  in  Canada.  >,  , 

I       /  Menfboiafiiiii 

Deep  Heat  is  on  the  General  Sales  List  and  can  be  placed  i 

anywhere  in  the  pharmacy.  /      /  .  
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for  external  l*S£ 


for  nappy  rash 


Our  new  Thovaline  retail  unit  will  replace 
the  present  40g  size,  providing  a  more 
attractive  and  convenient  unit  to  the  customer. 
The  new  Thovaline  50g  unit  is  presented  in 
convenient  packs  of  one  dozen. 
Make  sure  you  specify  the  new  50g  size  when 
ordering  from  your  Wholesaler. 


lion  Laboratories  (Hamilton)  Ltd. 
Lome  Street,  Hamilton,  Scotland 


Contact  your  nearest  wholesaler  or  direct  from: 
Marketing  Manager, 

Undercover 

Products  (International)  Ltd., 
Queensway  Industrial  Estate, Queensway, 
Wrexham,  Clwyd.  Tel:  (0978)  53535 


BY  APPOINTMENT  BY  APPOINTMENT 

TO  HER  MAJESTY  QUEEN  ELIZABETH  II        TO  H.  M.  QUEEN  ELIZABETH.  THE  QUEEN  MOTHER 
CHEMISTS  CHEMISTS  . 


NELSON'S 


Britain's  leading  specialists  in  homoeopathic 
preparations,  Nelson's  produce  a 
comprehensive  range  of  medicines, 
specialities  and  toiletries,  manufactured 
under  modern  laboratory  conditions. 
Established  in  1860,  Nelson's  have  built  up  a 
worldwide  reputation  for  technical 
excellence,  quality  and  service  which  they 
are  striving  constantly  to  enhance.  Lists  of 
Nelson's  Homoeopathic  Medicines  and 
Products  are  available  on  request. 


A.  NELSON  &  CO.  LTD. 


Laboratories  and  Accounts 
215-223  Coldharbour  Lane 
London  SW9 
Tel.0 1-274  3237 


Registered  Office 
73  Duke  Street 
Grosvenor  Square 
London  W1M  6BY 


Telex  268312  HAH  N  EM  A  NELSON 
Cables  HOMOEOPATH  LONDON  Wl 


780    Chemist  &  Druggist 


13  May  1978 


LETTERS 

Miss  Tomison's 
resignation 

I  am  sure  that  many  pharmacists,  es- 
pecially those  in  general  practice,  will 
have  learned  of  Miss  Tomison's  resigna- 
tion with  surprise  and  dismay.  For  the 
first  time  in  years,  and  maybe  for  the 
first  time  ever,  pharmacy  appeared  to  be 
coming  into  its  own  in  terms  of  en- 
hanced public  relations,  community 
prestige  and  professional  authority.  We 
can  have  no  doubt  as  to  where  the  credit 
lies. 

In  view  of  the  critical  phase  now 
reached  by  the  PSNC  in  its  negotiations 
with  Mr  Ennals,  any  move  which  results 
in  a  slackening  of  publicity  will  certainly 
reduce  chances  of  success. 

I  believe  that  Pharmaceutical  Society 
members  are  entitled  to  an  explanation  of 
the  events  which  precipitated  Miss  Tomi- 
son's resignation.  They  would  also  wel- 
come an  assurance  from  the  secretary 
that  appropriately  urgent  meaures  are 
being  taken  to  ensure  continuity  of  effort 
in  the  field  of  public  relations  (see  presi- 
dent's statement  p739 — Editor). 
C.  T.  Cresswell 
Wendover,  Bucks 

How  grateful  I  an;,  and  T  am  sure  other 
pharmacists  feel  the  same,  to  your 
journal  for  the  publicity  gii-en  to  the  un- 
fortunate event  of  Miss  Tomison's  ie- 
signation.  I  feel  that  it  is  shameful  that 
the  Pharmaceutical  Journal  can  only  give 
2\  lines  in  its  current  issue.  Until  Miss 
Tomison  joined  the  staff  of  the  Society 
our  publicity  was  feeble  and  worthless. 
I  do  hope  that  the  president  will  allow 
the  emergency  resolutions  to  be  dis- 
cussed next  week  (see  p739 — Editor).  Ts 
it  to  late  to  ask  Miss  Tomison  to  return 
to  her  former  post? 
A.  Jordan 

Southend-on-Sea,  Essex 

John  Ties  has  succinctly  expressed  in  his 
letter  last  week  how  the  majority  of  the 
many  pharmacists  to  whom  T  have 
spoken  feel  about  Miss  Tomison's  re- 
signation. But  why  does  the  Pharma- 
ceutical Journal  feel  that  this  news  merits 
only  three  lines  tucked  av, ay  in  an  ob- 
scure corner?  Is  it  so  out  of  touch  with 
the  grass  roots  of  the  profession  that  it 
feels  the  matter  is  unimportant? 
John  D.  Tombs 
Enfield 

It  was  with  great  regret  that  T  heard 
from  the  Pharmaceutical  Society's  Press 
office  of  the  resignation  of  Miss  Maureen 
Tomison. 

I  heard  her  speak  at  a  pharmacy 
contractors'  meeting  and  have  since 
spent  a  year  in  eager  anticipation  of 
meeting  her  again.  I  am  bitterly  dis- 
appointed to  have  to  cancel  this,  missing 
a  golden  opportunity  to  preach  our 
Gospel. 

I  endorse  all  the  comments  about  her 


in  the  C&D.  I  am  much  impressed  by 
the  work  she  has  done  for  pharmacy 
and  hope  that  all  pharmacists  realise 
what  a  loss  we  sustain  at  her  departure. 

The  Council  must  be  made  to  realise 
the  importance  of  finding  a  successor  of 
equal  calibre,  so  that  we  may  continue 
to  pull  ourselves  out  of  our  mire  of 
obscurity,  apathy,  and  self-denigration. 

I  hope  that  my  grateful  thanks  and 
those  of  my  fellow  pharmacists  will  be 
conveyed  to  Miss  Tomison  for  the 
valuable  work  she  has  done  for  phar- 
macy in  so  short  a  while. 
Miss  S.  M.  Esmond 
Cheltenham,  Glos. 

Miss  Tomison  herself  has  received  over 
350  letters  from  pharmacists  thanking 
her  for  her  work  and  is  endeavouring  to 
reply  personally  to  them  all! — Editor 

Enjoyable  evening 

Thank  you  for  publishing  the  account  of 
the  reception  at  which  my  former  staff 
and  students  of  University  College  Hos- 
pital (and  one  who  was  my  deputy  at 
Charing  Cross  Hospital)  made  a  presen- 
tation to  my  wife  and  me. 

I  should  like  to  take  this  opportunity 
of  expressing  our  thanks  to  all  who  con- 
tributed and  to  say  how  very  much  we 
enjoyed  the  evening  which  gave  us  the 
opportunity  of  meeting  so  many  old 
friends.  I  shall  be  writing  personally  to 
all  whose  address  I  know.  I  also  send 
greetings  to  my  former  staff  and  students 
wherever  they  may  be.  I  am  always  glad 
to  meet  them  at  meetings  and  confer- 
ences in  many  parts  of  the  world. 

My  wife  and  I  are  especially  grateful 
to  Mrs  "Midge"  Davies  and  Mr  Stephen 
Powlson  who  did  so  much  to  make  the 
reception  a  most  memorable  occasion. 
Dr  T.  D.  Whittet 
Harpenden,  Herts. 

Stock  control  a 
year  round  task 

I  have  always  thoroughly  enjoyed 
Xrayser's  column  and  have  been  very 
appreciative  of  the  sound  common 
sense  which  he  has  expounded. 

There  was,  however,  in  his  recent 
column  of  April  22  under  the  heading 
"Spring",  something  which  I  felt  in- 
dicated an  area  in  which  further 
thought  could  profitably  be  given.  This 
was  the  indication  that  he  had  run  his 
stocks  down  prior  to  stock-taking  and 
the  Budget  and  had,  in  fact,  placed 
orders  to  come  in  after  these  two  events. 

There  does  appear  to  be  a  widely  held 
belief  in  pharmacy  that  it  is  wise  to  run 
stocks  down  prior  to  stock-taking.  This 
belief  is  almost  a  reflex  action  on  the 
part  of  many  pharmacists,  a  sort  of 
annual  purge  and  washout.  I  have  never 
understood  the  reason  for  this  action  and 
it  is  in  fact  totally  contra-indicated  in 
today's  fiscal  climate  and  taxation 
system.  It  is  not  wise  to  run  stock  down 
at  the  end  of  the  financial  year  as  the 
balance  sheet  will  then  be  misleading  and 
at  the  same  time  no  benefit  can  be 
obtained  from  stock  appreciation  relief, 


which  for  all  the  criticism  we  might  have 
of  the  present  Government,  is  one  piece 
of  legislation  which  could  be  of  con- 
siderable benefit  to  those  pharmacists 
holding  stocks  ie  nearly  everybody. 

As  another  thought,  when  stocks  are 
run  down  it  is  the  fast  movers  which 
suffer  and  the  slow  movers  are  not 
affected — stock  control  or  stock  effici- 
ency cannot  be  obtained  by  one  or  two 
month's  effort,  it  is  very  much  a  twelve 
month  exercise. 

Perhaps  the  idea  of  running  stocks 
down  at  the  end  of  the  financial  year  is 
a  hangover  from  the  days  when  there 
was  negative  rate  of  inflation,  ie  in  the 
early  1930s.  Most  of  us  now,  of  course, 
have  never  known  such  a  situation. 
W.  M.  Cox 
Managing  director 
Herbert  Ferryman  Ltd 
Southampton 


Stop  smoking  to 
help  disabled 

The  Royal  Association  for  Disability 
and  Rehabilitation  (RADAR)  is  organ- 
ising a  sponsored  anti-smoking  cam- 
paign starting  June  1. 

RADAR  is  supplying  a  kit  with  anti- 
smoking  literature  and  campaign  forms. 
Smokers  are  encouraged  to  give  it  up 
for  at  least  four  weeks  and  find  people 
to  sponsor  them  at,  say,  50p  for  every 
week  they  do  not  smoke — the  proceeds 
going  to  RADAR.  Incentive  prizes  in- 
clude a  holiday  in  Corfu,  a  refrigerator 
and  Rotary  watches. 

A  leaflet  inside  the  kit  from  Action  on 
Smoking  and  Health  mentions  the  fol- 
lowing aids  as  being  available  from 
chemists:  Tabmint.  Respaton,  Test  60. 
Lobidan,  Refrane,  Tabano,  Nicobrevin. 
Tar  Guard,  MD4. 

RADAR  is  an  amalgamation  of  the 
British  Council  for  Rehabilitation  of  the 
Disabled  and  the  Central  Council  for 
the  Disabled,  and  helps  the  physically 
handicapped  with  mobility,  housing  and 
other  needs.  The  anti-smoking  campaign 
kit  and  posters  are  available  from 
RADAR,  25  Mortimer  Street,  London 
WIN  8AB. 

Fast  new  world 
marks  the  old 

On  Monday  the  same  day  as  the  Inter- 
City  125  train  service  started  between 
London  and  Edinburgh,  a  plaque  was  un- 
veiled in  Edinburgh's  Waverley  Station 
to  commemorate  the  foundation  of  the 
old  Physic  Garden.  The  garden  was 
established  in  1675  by  two  founders  of 
the  Royal  College  of  Physicians  at  Edin- 
burgh to  provide  pharmaceutical  plants 
and  existed  until  1763.  It  occupied  the 
site  of  the  present  car  park  at  the 
station.  Edinburgh's  Royal  College  of 
Physicians,  the  University  of  Edinburgh, 
the  Royal  Botanic  Garden  (successor  to 
the  Physic  Garden  at  Tnverleith)  with  the 
cooperation  of  British  Rail,  collaborated 
on  the  preparation  of  the  plaque. 
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Pharmaceutical  Society  Statutory  Committee 

Pharmacy  'recommended 
by  addicts'  for  sales 


The  Pharmaceutical  Society's  Statutory 
Committee  was  told  last  week  that  a 
Tipton  pharmacy  was  "known  by  addicts 
to  be  a  place  where  they  could  obtain 
all  their  requirements  of  Castellan  no 
10,"  a  cough  mixture  subject  to  abuse. 
The  superindendent  pharmacist  was  sub- 
sequently ordered  to  be  struck  off  the 
Society's  Register. 

Mr  Robert  Chatterton,  a  Society 
inspector,  said  the  allegation  was  made 
in  a  letter  received  from  a  teacher, 
Mrs  Andrea  Martin,  who  urged  the 
Society  to  investigate.  He  visited  the 
pharmacy  in  High  Street,  Princes  End, 
with  Mrs  Martin  and  she  emerged  with 
10  bottles  of  Castellan  no  10  and  one 
bottle  of  codeine  linctus  BP.  Mr  Chat- 
terton said  the  company  operating  the 
pharmacy,  C.  G.  Murray  and  Son  Ltd, 
was  later  prosecuted  by  the  Society. 

The  company  was  fined  £100  at  West 
Bromwich  Magistrates'  Court  last 
December  after  pleading  guilty  to  selling 
codeine  phosphate  in  a  bottle  not 
properly  labelled  with  the  name  of  the 
poison,  and  selling  the  preparation  with- 
out the  supervision  of  a  registered  phar- 
macist. As  a  result  of  this  conviction  the 
company  appeared  before  the  Committee 
along  with  Mr  Clive  Murray,  of  Wrens 
Avenue,  Tipton,  the  superintendent  phar- 
macist at  the  time  of  the  offence,  and 
his  father,  Mr  Cyril  Murray,  of  Wood- 
croft  Avenue,  Tipton,  the  pharmacist  in 
charge  at  the  time. 

Excessive  sales  of  Phensedyl 

Mr  Chatterton  said  the  pharmacy  had 
made  excessive  sales  of  Phensedyl  to  at 
least  nine  people.  One  man  had  bought 
19  bottles  between  January  19  and  Feb- 
ruary 23,  1976.  Mrs  Martin  said  she  had 
bought  a  friend,  Mr  John  Ball,  six 
bottles  of  Castellan  no  10  at  weekends 
and  between  two  and  four  bottles  once  or 
twice  during  the  week,  between  early 
1976  and  1977.  She  said  Mr  Clive  Murray 
occasionally  served  her  but  she  was 
usually  dealt  with  by  an  assistant.  She 
was  never  asked  why  she  was  buying  the 
Castellan  nor  was  any  limit  set  on  the 
number  of  bottles  she  bought. 

Mr  Ball  told  the  committee  that  in 
1975  someone  told  him  about  Mr  Mur- 
ray's and  from  then  on  he  went  there 
every  day.  He  and  another  addict  used  to 
buy  about  12  bottles  a  day  between 
them. 

Mr  Peter  St  John  Howe,  for  Mr  Clive 
Murray,  said  that  he  could  not  have 
supplied  an  amount  like  36  bottles  a  week 
to  Mr  Ball  as  he  did  not  have  this  supply 
in  the  shop.  Between  July  1976  and 
May  1977  a  total  of  593  bottles  of 
Castellan  had  been  supplied  to  Murrays, 
averaging  on  13  bottles  a  week.  Mr  Ball 
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agreed  with  Sir  Gordon  Willmer  that 
six  bottles  would  cost  him  £5.70  a  day — 
a  total  of  nearly  £40  a  week.  He  said  he 
had  not  been  working  at  the  time  but  had 
bought  his  supplies  out  of  his  redundancy 
payment. 

Mr  Cyril  Murray,  82,  told  the  com- 
mittee that  seven  years  ago  he  had 
handed  over  the  business  to  his  son  and 
daughter-in-law  and  had  only  worked 
part-time  since.  He  had  been  on  duty 
when  the  test  purchases  were  made.  His 
son  and  daughter-in-law  were  on  holiday. 
He  said  he  had  admitted  the  complaints 
but  he  had  been  quite  oblivious  of  the 
sales  taking  place  until  afterwards.  Now 
he  understood  that  the  position  had  been 
regularised.  His  son  had  given  instruc- 
tions that  the  pharmacist's  attention  must 
be  called  to  such  sales.  A  shop  assistant 
said  Castellan  no  10  was  now  no  longer 
sold  there.  She  said  Mr  Murray  was  a 
good  chemist  and  most  of  the  people  of 
Tipton  thought  a  lot  of  him. 

Stopped  in  February 

Mr  Clive  Murray  said  that  he  had 
stopped  sales  of  Phensedyl  in  February 
1976  and  in  November  that  year  he  had 
ceased  sales  of  J.  Collis  Brown's  Chloro- 
dyne  because  he  felt  sales  were  becoming 
excessive.  He  would  not  have  allowed 
the  test  sale  of  10  bottles  of  Castellan, 
if  he  had  been  present.  He  did  not 
accept  that  Mr  Ball  called  regularly  at 
his  shop  over  a  period  of  a  year  or  that 
he  was  a  Castellan  addict. 

Giving  the  committee's  decision, 
Sir  Gordon  said  that  Mr  Clive  Murray 
had  been  very  self-confident  and  quite 
satisfied  as  to  his  integrity  and  proper 
conduct. 

"But  in  several  instances  he  said  what 
we  can  only  regard  as  palpable  lies," 
said  Sir  Gordon.  "And  we  are  not  there- 
fore prepared  to  accept  his  evidence  at 
anything  like  its  face  value.  Quite  clearly 
the  pharmacy  had  a  small  but  regular 
clientele  of  drug  addicts,  of  which 
Mr  Ball  was  the  extreme  case." 

Mr  Clive  Murray  was  exercising  no 
supervision  whatsoever  over  the  sales  of 
certain  drugs  and  had  never  instructed 
his  staff  in  the  proper  procedures.  The 
committee  had  no  alternative  but  to 
direct  that  his  name  be  struck  off  the 
Register.  The  committee  would  take  no 
action  regarding  the  company  and 
Mr  Cyril  Murray,  who  had  not  been 
present  when  the  items  were  sold  and 
had  assumed  that  his  son  had  instructed 
the  staff  properly  in  the  sales  of  restricted 
medicines. 

Mr  Murray,  a  successful  Conservative 
candidate  in  the  local  council  elections, 
has  three  months  in  which  to  appeal 
against  the  committee's  decision. 


unco-operative' 

Carlisle  pharmacist,  Mr  Jack  Hubert, 
was  "rude  and  unco-operative"  the  com- 
mittee was  told. 

Labour  MP  for  Carlisle,  Mr  Ron 
Lewis,  wrote  to  the  committee  that  he 
had  received  "strong  complaints"  about 
Mr  Hubert's  attitude  towards  customers. 

"I  was  told  that  old-age  pensioners 
went  by  bus  to  town  rather  than  visit 
his  shop,"  the  letter  said.  The  letter  was 
read  out  by  Mr  Josselyn  Hill,  for  the 
committee,  to  support  allegations  of  mis- 
conduct against  Mr  Hubert  and  his 
company,  Hubert  the  Chemist  Ltd. 
Neither  Mr  Hubert,  a  superintendent 
pharmacist  of  Petteril  Banks  Road,  nor 
a  representative  of  the  company,  attended 
the  hearing. 

Occupational  health  nurse,  Mrs  Olga 
Rumney,  said  Mr  Hubert  was  rude  and 
she  had  complained  to  the  Cumbria 
Family  Practitioner  Committee  that  he 
had  given  short  measure  in  prescriptions. 
Mr  William  Mills,  administrator,  Cum- 
bria FPC  said  they  had  found 
Mrs  Rumney's  complaint  proved  and 
recommended  that  £1,000  be  withheld 
from  Mr  Hubert's  remuneration.  They 
passed  the  complaint  on  to  the  Statutory 
Committee. 

Mr  Mills  said  that  Carlisle  Executive 
Council  had  held  hearings  in  1970  and 
1971  into  complaints  against  Mr  Hubert. 
Both  resulted  in  findings  of  breaches  of 
terms  of  service  and  each  time  directed 
that  £25  be  withheld  from  his  remunera- 
tion. Since  1974  the  FPC  had  heard  four 
complaints.  The  first  involved  giving  a 
wrong  substance  against  a  prescription, 
resulting  in  a  recommendation  that  £100 
be  withheld  from  his  remuneration.  The 
second  concerned  Mrs  Rumney's  com- 
plaints. There  had  been  two  more 
complaints  since  and  one  was  the  subject 
of  an  appeal,  said  Mr  Mills. 

The  chairman,  Sir  Gordon  Willmer, 
postponed  judgment  until  the  September 
session  to  enable  Mr  Hubert  to  attend. 
Sir  Gordon  said  a  strongly-worded  letter 
would  be  sent  telling  him  it  was  in  his 
interest  to  appear  before  the  committee. 

Forged  'scripts' 

The  committee  suspended  judgment 
for  12  months  on  a  pharmacist  who 
made  £3,346  in  under  a  year  by  forging 
prescriptions. 

Mr  Jitendrakumar  Patel,  who  runs  a 
pharmacy  in  Godstone  Road,  Why- 
teleafe,  altered  prescriptions  after  dis- 
pensing them  so  he  could  claim  back 
more  than  he  was  due  from  the  NHS. 

The  chairman,  Sir  Gordon  Willmer, 
told  him  the  adjournment  would  enable 
him  to  prove  he  had  succeeded  in  "going  I 
straight."  Mr  Josselyn  Hill,  for  the 
Committee,  said  that  Mr  Patel,  of  Fowler 
Road,  Mitcham,  was  accused  of  mis- 
conduct. He  was  sentenced  to  12  months 
imprisonment  at  Guildford  Crown  Court 
last  July  after  he  admitted  three  charges 
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Polaroid  announces 
a  remarkable  new 

SX-70  film: 

Brilliant  colours  that 
develop  twice  as  fast. 


When  you  first  use  our 
new  SX-70  film,  we  think 
you'll  be  delighted  with  it. 

Now,  SX-70  pictures 
develop  twice  as  fast  as 
before.  In  just  seconds  you 
can  begin  to  see  an  image 
appear.  Minutes  later  you 
see  the  fully  developed  pic- 
tures. And  you'll  see  a  picture 
with  richer,  brighter  colours 
than  before. 

Better  colours. 

The  colours  are  per- 
ceptibly brighter.  The  develop- 
ment is  noticeably  faster.  They 
are  the  result  of  the  latest 
negative  and  newest  positive 
sheet  developed  by 
Polaroid  scientists. 


This  means  cleaner  and 
crisper  yellows,  greens,  and 
whites.  Superb  reds  and 
deeper  blues.  A  better  colour 
saturation  throughout  and 
brilliant  colours  overall. 

A  better  picture. 

Outdoors,  the  difference 
is  noticeable.  It  is  possible  to 
catch  the  many  subtle  greens 
of  a  tree,  the  delicate  colour 
variations  in  flowers. 

What's  more,  our  new 
film  allows  pictures  to  be 
taken  over  a  wide  tempera- 
ture range  (7°C-35°C)  with 
more  consistent  colour  even 
when  it's  hot.  You  get  sharp, 
clear  SX-70  pictures  in  bright 
sunlight  and  shade,  indoors 
and  out,  summer  and  winter. 

A  picture  that  lasts. 

The  SX-70  pictures  are 
extraordinarily  durable. 
They're  automatically 
ejected  from  the 
camera  hard,  flat 
and  dry. 


<Sg0Hi-  "POLAROID"  AND  "SX-70"  ARE  REGISTERED  TRADEMARKS 
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POLAROID  (U  K  )  LTD  ASHLEY  ROAD.  ST  ALBANS,  HERTS  ©POLAROID  1978 


da 


Pass  them  around.  Finger- 
prints wipe  off.  Water  doesn't 
bother  them. 

And  the  colours  last. 
The  SX-70  dyes  are  among 
the  most  stable  and  fade 
resistant  ever  known  to 
photography. 

An  anti-reflective  coating 
on  the  surface  of  the  prints 
dramatically  reduces  glare, 
even  when  looking  at  pictures 
in  bright  sunlight. 

You  get  fresh  power 
every  time  you  load  SX-70 
film,  because  a  unique 
battery  is  built  right  into  the 
film  pack. 

Sales  that  happen 
twice  as  fast. 

Polaroid's  new  fast 
developing  SX-70  film  fits  a 
range  of  seven  cameras,  from 
the  technologically  sophisti- 
cated SX-70  Alpha  I  Deluxe 
to  the  new  Polaroid  1000,  the 
simplest  camera  in  the  world. 
Altogether,  it's  a  package  that 
will  guarantee  you  sales  -  so 
make  sure  your  stocks  are 
high. They'll  be  disappearing 
twice  as  fast  as  ever  before. 


POLAROID 

SX-70  INSTANT 
PICTURE  CAMERAS. 
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Dorit  be  lost  for  words... 


. . .  when  your  customers  come  looking  for 
effective  relief  from  their  mild  sore  throats 
and  minor  mouth  irritations. 
Take  advantage  of  our  profitable  bonus 
offer  now  -  offer  ends  on  May  31  si 


Each  'Tyrozets'  lozenge  contains  1  mg  ty rothricin  and  5  mg  benzocaine  B  P 
Detailedl  information  is  available  on  request. 

TYROZETS" 

a  pharmacy  only'product 


MERCK 

SHARP  - 

dohme     Merck  Sharp  &  Dohme  Limited,  Hoddesdon,  Hertfordshire,  EN11  9BU. Telephone  Hoddesdon  67272 

®  denotes  registered  trademark.  By  permission  of  J.  W.  Spear  &  Sons  Ltd.,  manufacturers  of  Scrabble® 
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NHS  forgeries 

Continued  from  p782 

involving  altered  prescriptions;  two  of 
obtaining  money  by  deception;  and  one 
of  attempting  to  obtain  money  by  decep- 
tion. He  asked  for  2,328  similar  offences 
to  be  taken  into  consideration. 

Mr  Patel  had  repaid  the  £3,346  before 
his  court  appearance.  He  told  the  com- 
mittee he  bought  the  pharmacy  in  March 
1975,  but  it  ran  into  financial  difficulties 
When  nearby  supporting  businesses  closed 
down.  He  began  altering  prescriptions  a 
year  later.  He  assured  the  committee  that 
it  would  never  happen  again.  He  could 
not  afford  to  employ  a  pharmacist  and 
if  his  name  was  struck  off  the  Register, 
he  would  have  to  close  down.  Many 
elderly  patients,  to  Whom  he  delivered  the 
medicine  personally,  would  suffer  as  the 
nearest  pharmacy  was  about  H  miles 
away. 

The  committee  postponed  judgment  for 
six  months  in  the  case  of  Mr  Lawrence 
Abbott,  72,  of  Wimborne  Road,  Moor- 
down,  Bournemouth,  who  was  accused  of 
misconduct  following  two  convictions. 

Mr  Abbott  was  fined  £210  at  Bourne- 
mouth Crown  Court  last  July  after 
pleading  guilty  to  failing  to  register  the 
supply  of  Diconal,  five  charges  of  unlaw- 
fully supplying  the  drug  and  one  charge 
of  failing  to  register  the  receipt  of  the 
drug.  He  had  asked  for  13  other  offences 


to  be  taken  into  account.  He  was  given 
a  six  months  prison  sentence,  suspended 
for  two  years,  at  a  Pool  Crown  Court  last 
March  when  he  admitted  three  charges 
of  supplying  pethidine  and  a  charge  of 
failing  to  record  the  supply  of  the  drug 
in  the  register. 

For  the  Society,  Mr  Josselyn  Hill  said 
Mr  Abbott  had  become  "an  easy  target 
for  drug  addicts"  and  had  given  away 
Diconal  tablets  which  fetched  between 
£2  and  £3  each  on  the  illicit  drugs 
market.  Police  Sergeant  Thomas  Gill 
told  the  committee  that  the  police  in  the 
Bournemouth  area  had  a  great  problem 
with  the  abuse  of  Diconal. 

He  said  Mr  Abbott  admitted  supplying 
Diconal  without  a  prescription  and  that 
the  amount  dispensed  on  valid  prescrip- 
tions was  deliberately  recorded  incor- 
rectly to  conceal  the  unlawful  handouts. 
But  he  had  told  the  police  he  had  not 
supplied  the  tablets  for  cash,  adding: 
"I've  lost  money  on  it.  I've  just  given 
them  away."  Sergeant  Gill  said  he 
believed  Mr  Abbott  knew  the  serious- 
ness of  what  he  was  doing.  "But  there 
were  occasions  when  he  was  put  in  fear 
by  these  people,"  he  added. 

Mr  Abbott  told  the  committee  he  had 
been  "lending"  Diconal  tablets  to  addicts 
after  they  promised  to  bring  in  prescrip- 
tions later.  He  finally  tumbled  to  their 
game  and  told  them  there  would  be  no 
more  tablets  without  prescriptions.  He 
did  not  think  at  the  time  it  was  wrong 
to  have  given  a  sick  woman  extra 
amounts  of  pethidine  without  prescrip- 


tion. "But  I  realise  now  it  was  wrong. 
I  did  it  for  compassionate  reasons  to 
ease  her  pain." 

A  petition  containing  2,000  signatures 
had  been  sent  to  the  Society  asking  the 
committee  to  show  leniency  towards  Mr 
Abbott. 

The    committee    adjourned    for  the 
second  time  a  case  in  which  an  Oxford 
pharmacist    is   accused   of  misconduct 
following     his     conviction     for  drug 
offences.  The  Society  had  written  to  the 
pharmacist  at  an  address  in  India  r 
vided  by  the  police  but  there  ha^? 
no  reply  so  the  case  would  be  ac\ 
until  July  hearing  to  give  him 
to  attend. 

Display  comply 
procedure,  Kir 

A  call  for  information 
about  procedure  in  event  of  a  o 
was  made  by  Mr  Jerem  Mih 
tor  of  the  National  Consun  .VmnciJ, 
last  week.  Speaking  at  a  symposium  of 
home  economists,  he  said  shoe  shops  dis- 
played leaflets  on  the  coo.-:  of  practice, 
including  complaints  procedure 
to  shoes  and  he  would  like  to  see  it 
extended  to  other  goods  and 
He  believed  it  would  be 
terests  in  the  long  term  because  shopp&  - 
would  have  more  faith  in  irganisa- 
tion  which  publicly  proclaimed  its  wish 
to  maintain  high  standards  and  promised 
to  investigate  complaints  thoroughly. 


Get  ready  for  summer.  Stock  up  with  Ag 


agfchrome  m 

SUPERB 


The  popular 
Agfamatic  2008 
and  Autostar  Pocket 

The  Agfamatie  2008 
with  Philips  Top  Flash 
has  quickly  established 
itself  as  one  of  the  most 
popular  in  the  range  of  Agfa  pockets. 
And  the  Autostar  Pocket,  the  least  expensive 
in  the  range,  offers  real  value-for-money  in  low  price  cameras. 
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Sure  to  be  a  best-seller 
with  the  new  low  prices 
combined  with  Agfa's 
consistent  quality  colour 
prints. 

Big  value  C?13  and  C721 
in  two-film  Valupaks  at  your 
own  special  price.  Your  cust- 
omers get  the  well-known  benefits 
of  natural  colour  rapid  processing 
and  plastic  frame;-  plus  an  inter- 
esting special  offer.  Namely,  i 
OFF  Agfa's  "Colour  in  Focus"  Book- 
over  100  pages  of  expert  advice 
from  two  leading  photographs 


For  basic  trade  prices 
contact  your  local  Vestric  branch. 
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COMPANY  NEWS 


UK  drug  companies 
should  export  more 

UK  pharmaceutical  trade  in  the  world 
could  be  expanded  in  view  of  the  attrac- 
tions of  the  UK  as  a  manufacturing 
base,  but  export  pricing  would  have  to 
be  raised  more  rapidly  in  the  future  it 
full  advantage  is  to  be  taken.  This  is 
one  of  the  main  conclusions  of  the  1978 
edition  of  the  ICC  business  ratio  report 
on  pharmaceutical  manufacturers. 

This  year  the  number  of  companies 
included  in  the  report  has  been  in- 
creased from  60  to  99,  grouped  into  six 
categories  according  to  country  of  origin, 
company  status  and  purpose  of  business. 
The  report  analyses  their  performance 
for  the  three  years  to  April  1977. 

Sales  rose  49.4  per  cent  during  this 
period,  due  largely  to  price  increases  be- 
tween 65  and  74.5  per  cent,  the  rise  in 
sales  volume  being  only  8.3  per  cent. 
The  UK  industry  was  slow  to  raise  ex- 
port prices  and  the  trade  balance  re- 
mained static  in  value  terms  in  spite  of 
a  drop  in  import  value  and  a  10  per  cent 
rise  in  export  volume. 

It  was  found  that  overseas  companies 
are  generally  more  capital  intensive  per 
employee  than  UK  companies,  and  that 
their  profit  per  employee  is  much  higher. 
The  report  recommends  that  British  com- 
panies would  benefit  from  utilising  their 
capital  more  efficiently  and  that  they 
should  look  for  greater  sales  growth,  par- 
ticularly through  exports.  This,  however, 
would  be  contrary  to  many  companies' 
policy  of  manufacturing  in  local  markets. 

Other  points  from  the  report  are  that 
loss  makers  have  been  almost  totally 
eliminated,  and  the  average  return  on 
capital  in  1976-77  was  21.6  per  cent 
Thirteen  companies  showed  sales  grow- 
ing at  more  than  30  per  cent  a  year. 
Subsidiaries  of  American  companies  ex- 
port 35  per  cent  of  their  turnover  and 
also  give  their  employees  the  highest 
average  remuneration. 
Business  Ratio  Report  on  Pharmaceutical 
Manufacturers,  Inter  Company  Com- 
parisons Ltd,  81  City  Road,  London 
EC1Y  1BD,  price  £50.00. 

Booker  profits  up 
by  23  pc  in  1977 

According  to  the  annual  report  of 
Booker  McConnell  Ltd  for  1977,  issued 
recently,  sales  of  the  subsidiary  com- 
pany Booker  Pharmaceuticals  Ltd  were 
31  per  cent  above  the  1976  figure  and 
trading  profit  increased  23  per  cent.  This 
company  comprises  Kingswood  Chemists, 
E.  E.  Russell  (Chemists)  and  Rusco 
Pharmaceuticals,  and  at  April  1,  1978, 
had  86  retail  shops  (75  a  year  ago),  one 
wholesale  depot  and  one  manufacturing 
unit. 

The    turnover    from  pharmaceutical 


retail  operations  in  1977  was  £8. 6m 
(£6.5m  in  1976),  and  from  pharma- 
ceutical wholesaling  £l.lm  (£0.9m). 
Another  subsidiary,  Booker  Health 
Foods,  achieved  a  36  per  cent  increase 
in  sales  and  62  per  cent  in  trading  profit. 
The  health  group  comprising  Booker 
Pharmaceuticals,  Booker  Health  Foods 
and  Health  Supply  Centre  (Canada) 
together  have  2,100  employees.  (For 
results  of  the  parent  company  see  C&D, 
March,  p472.) 

Glass  mergers  will 
not  be  allowed 

The  proposed  mergers  between  the 
Rockware  Group  Ltd  and  Redfearn 
National  Glass  Ltd  and  between  United 
Glass  Ltd  and  Redfearn  National  Glass 
Ltd  would  be  against  the  public  interest 
and  should  not  go  ahead,  says  the 
Monopolies  and  Mergers  Commission  in 
a  report  published  last  week.  In  the 
light  of  the  findings,  the  Secretary  for 
Prices  and  Consumer  Protection,  Mr  Roy 
Hattersley,  has  asked  for  undertakings 
from  Rockware  and  United  Glass  to  that 
effect. 

The  Commission  considered  the  mer- 
gers might  be  expected  to  have  the 
following  adverse  effects:  Diminished 
competition;  the  risk  of  less  adequate 
provision  of  capacity  in  the  UK  to  meet 
market  demand;  and  the  risk  of  increased 
imports.  The  Commission  did  not  con- 
sider that  possible  cost  reductions  from 
either  merger  would  counterbalance  the 
disadvantages,  and  was  unable  to  recom- 
mend any  action  which  would  remedy  or 
prevent  adverse  effects  if  either  merger 
were  permitted.  Rockware  Group  Ltd, 
United  Glass  Ltd,  Redfearn  National 
Glass  Ltd,  A  Report  on  the  Proposed 
Mergers  (HM  Stationery  Office,  £1.35). 

S  &  N  ahead  on  sales 
in  first  quarter 

External  sales  of  Smith  &  Nephew 
Associated  Companies  Ltd  in  the  12 
weeks  to  March  25  amounted  to  £42.5m, 
an  increase  of  5.5  per  cent  over  the 
£40.3m  achieved  in  the  same  period  of 
1977.  The  pre-tax  profit  was  £4. 4m 
(£3. 7m  last  year),  an  increase  of  20.8 
per  cent. 

Westland  buy  Glenco 

Westland  Plastics  Inc,  a  subsidiary  of 
Guinness  Morison  International  Ltd,  the 
non-brewing  division  of  Arthur  Guinness 
Son  &  Co  Ltd,  have  purchased  Glenco 
Infants  Items  Inc,  a  leading  manufac- 
turer in  the  USA  of  infants'  hooded 
towels,  washcloths,  boxed  gift  sets  and 
bibs.  As  a  result  of  the  acquisition,  the 
Tommee  Tippee  infant  accessory  interests 
of  Westland  Plastics  are  to  be  merged 
with  those  of  Glenco. 

Mr  Graham  McConnochie  and  Mr 
Philip  Kemp,  who  are  directors  of  West- 
land  Plastics,  are  to  join  the  Glenco 
board.  Mr  Robert  Fazekas,  vice-president 
of  Glenco,  has  been  promoted  to  pre- 
sident of  sales. 


R  &  C  spend  £3m  on 
pharmaceutical  plant 

According  to  the  annual  report  of  Reckitt 
&  Colman  Ltd  for  1977,  issued  last  week, 
capital  expenditure  totalled  some  £25m, 
and  the  largest  single  investment  in  pro- 
duction facilities  was  for  pharmaceuticals 
at  Hull.  Expenditure  on  this  development 
in  1977  totalled  £3m  and  the  first  stage 
has  come  on  stream  with  the  transfer  to 
the  factory  of  production  of  "wet" 
pharmaceutical  products  such  as  the 
Dettol  range. 

This  will  be  followed  by  the  transfer 
of  creams,  lotions  and  ointments,  fol- 
lowed by  the  installation  of  plant  for 
"drug"  pharmaceuticals.  The  final  phase 
will  involve  the  provision  of  plant  for 
recently  introduced  products  such  as 
buprenorphine  (Temgesic).  For  company 
results  see  C&D,  April  8,  p560. 


APPOINTMENTS 


Mr  John  Morrison,  Lilia-White 


Lilia-White  Ltd:  Mr  John  Morrison  has 
been  appointed  product  manager  on  Dr 
White's.  He  was  previously  with  Marks 
&  Spencer. 

Vestric  Ltd:  Mr  H.  H.  Walmsley  has 
been  appointed  financial  director  in  suc- 
cession to  Mr  A.  R.  Hewett  who  has 
returned  to  Glaxo,  New  Zealand,  after 
a  three-year  secondment. 
Jeyes  Ltd:  Mr  Kenneth  J.  Bruton  has 
been  appointed  sales  training  manager. 
He  has  previously  held  sales  manage- 
ment posts  with  Colgate-Palmolive, 
Gillette  and  Alberto  Culver. 
E.  C.  De  Witt  &  Co  Ltd:  Mr  Martin 
Cook  has  been  appointed  marketing 
manager.  For  the  past  six  years  he  was 
product  manager,  proprietary  medicines 
with  International  Chemical  Co  Ltd,  and 
before  that  he  was  overseas  marketing 
manager  with  Stafford  Miller  Ltd. 
Optrex  Ltd:  Mr  John  Woodford,  general 
manager,  has  been  appointed  chief 
executive,  following  the  resignation  of 
Dr  G.  Bassil.  Mr  Woodford  has  been 
with  the  company  for  six  years.  Mr  John 
Lewis-Lloyd  has  been  appointed  deputy 
chief  executive  and  Mr  Howard  Rose 
is  now  technical  services  manager. 
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Now:  together:  a  unique  ostomy  system 

and  the  best  in  skin  care 


Trademark 

Surgicare™  System  2 
saves  the  daily  trauma 
of  peeling  off  adhesive 
bags  often  resulting  in 
irritation,  soreness 
and  discomfort. 
The  Stomahesive™  with 
Flange  can  be  left  on 
the  skin  undisturbed 
for  several  days  whilst 
pouches  are  replaced  as 
often  as  necessary. . . 
so  simply. 

Kinder  to  the  skin 

Stomahesive™  with  Flange 
may  be  used  by  patients 
who  have  experienced 
sensitivity  reactions  when 
using  ordinary  adhesives 
and  karaya  or  where 
perspiration  under 
the  adhesive  is  a  regular 
source  of  irritation 
and  discomfort 

Unequalled  comfort 

The  Stomahesive™  base 
will  mould  to  irregular 
contours  of  the  skin  and 
is  so  easy  to  apply 
without  wrinkling. 
Comfort  is  derived  not 
only  from  the  feel  of 
Stomahesive™ 
against  the  skin 
but  from  the  confidence 
that  the  appliance 
will  be  secure 
and  leak  free 
irrespective  of 
the  condition 
of  the  skin. 


I 


System  2 


Avoids  adhesive  trauma 

With  the  Stomahesive™ 
flange  remaining 
undisturbed,  pouches  may  be 
removed  and  replaced  as 
necessary. 


Thecolostomist, 
for  example,  may  change 
pouches  several  times  a  day 
without  the  need  to 
I    disturb  the  Stomahesive™ 
base  and  its  flange. 


I  Please  send  me  your  illustrated  brochure  on  Surgicare™  System  2  No  stamp  required     block  capitals 
Address  your  envelope  to  Squibb  Surgicare  Limited,  Freepost  TK  245,  Twickenham  TW1 1  BR 

Name  Address 


CD1 


 I 


Squibb  Surgicare  Limited  Regal  House  Twickenham  TW1  3QT  Telephone  01-892  01 64 
Made  in  England  Authorised  user  of  the  trademarks  Surgicare  and  Stomahesive  Surgicare  is  the  trademark  of  E.  R.  Squibb  and  Sons  Inc. 
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MARKET  NEWS 

Botanicals  lower 

London,  May  10:  Botanicals  of  North 
American  origin  which  have  been 
going  up  in  price  weekly  over  a  con- 
siderable period  may  have  reached 
their  peak  at  the  end  of  April.  The 
past  week  has  seen  a  break  in  that 
pattern  especially  in  the  spot  position. 
Holders  facing  dearer  interest  rates, 
the  expectation  of  new  crop  offerings 
in  the  near  future  and  an  extremely 
sluggish  demand  for  most  items,  may 
have  decided  to  generate  some 
interest  by  quoting  lower  prices.  Until 
the  new  crop  rates  are  established, 
however,  there  is  not  likely  to  be 
much  interest  shown  by  buyers.  Lower 
were  cascara,  cherry  bark,  henbane, 
nydrastis,  ipecacuanha,  senega,  witch- 
hazel  leaves,  valerian,  tonquin  beans 
and  aloes.  On  the  other  hand  balsams 
Canada  and  Peru,  gentian  root,  lemon 
peel  and  podophyllum  were  dearer. 

Among  spices  Madras  finger 
turmeric  was  being  offered  at  £1,250 
metric  ton;  two  years  ago  it  could  be 
bought  for  £1,000  less.  There  are  no 
signs  of  an  end  to  the  export  ban  of 
the  Madras  product.  Meanwhile  other 
countries,  for  example,  Peru  and 
China  are  offering  supplies  but  they 
do  not  have  the  market  appeal  that 
the  Indian  type  has.  Cochin  ginger 
is  offered  by  second-hand  sellers  at 
a  lower  rate  than  origin. 

Among  essential  oils  there  were 
few  changes,  eucalyptus  and  sandal- 
wood being  dearer  and  cassia  lower. 

Pharmaceutical  chemicals 


Bismuth  salts:  £  per  kg 


50-kg 

250-kg 

carbonate 

10.46 

10.41 

salicylate 

8.70 

subgallate 

9.24 

subnitrate 

9.47 

9.40 

Bromides: 

Crystals   £   per  metric 

ton. 

Under  50-kg 

50-kg 

1 ,000-kg 

Ammonium 

1,111 

950 

891 

Potassium 

crystals  1,140 

960 

918 

Powder 

1,043 

1,001 

Sodium 

1,140 

967 

924 

Brucine  sulphate:  £45.00  kg. 

Butabarbital:  Acid  £17.72  kg;  sodium  £18.90  kg  in 
50-kg  lots. 

Carbon  tetrachloride:  BP  5-ton  lots  in  290-kg  drums, 
£253  per  metric  ton. 
Chloral  hydrate:  50-kg  lots  £1.43  kg. 
Ephedrine:    (Per   kg    in   50-kg    lots)  hydrochloride 
t16.40;  to  £18  as  to  makes;  sulphate  £18. 
Homatropine:     Hydrobromide     £90.20     kg;  methyl- 
bromide  £102 — both  in  i-kg  lots. 
Hydrogen  peroxide:  35  per  cent  £223  metric  ton. 
Hydroquinone:  50-kg   lots  £2.67  kg. 
Hyoscine:   Hydrobromide  £482.10  kg. 
Hyoscyamine:  Sulphate,  100-kg  lots  £160.60  kg. 
Magnesium   carbonate:   BP   per   metric   ton — heavy 
£550  to  £590,  light  £450. 

Magnesium  chloride:  BP  crystals  £0.68  kg  for  50-kg 

lots. 

Magnesium  dihydrogen  phosphate:  Pure  £198.32  kg 

in  50-kg  lots. 

Magnesium  hydroxide:  (metric  ton)  BPC  light 
£1,240;  28  per  cent  paste  £440. 

Magnesium  oxide:  BP  per  metric  ton,  heavy  £1,350; 

light  £1,240. 

Magnesium  sulphate:  BP  E116.70-E124.70  metric  ton 
commercial  £103.50-2111.50;  exsiccated  BP  £249.40. 
Magnesium  trisilicate:  £1  kg  (metric  ton  lots); 
£1.20  kg  (500  kg  lots). 

Noscapine:  Alkaloid;  £31.85  kg  for  25-kg  lots;  £30  kg 
for  100-kg.  Hydrochloride  £35.65  and  £33  kg  for 
similar  quantities. 

Petroleum  jelly:  BP  soft  white  £356.60  metric  ton 
delivered  UK;  yellow  BP  £338.55 
Phthalylsulphathiazole:  50  kg  lots  £3.56  kg. 
Physostigmine:  Salicylate  £1  per  g;  sulphate  £1.28 
in  100-g  lots. 

Pilocarpine:    Hydrochloride    £328    per    kg;  nitrate 

£308. 

Saccharin:   BP   in   250-kg    lots   £4.93   kg;  Sodium 

£4.25. 


Stilboestrol:  BP  in  25-kg  lots,  £115.50  kg. 
Strychnine:  Alkaloid   £74.30  per  kg;   sulphate  and 
hydrochloride  £60.40  kg,  5-10  kg  lots. 
Succinylsulphathiazole:  50-kg  lots  £5.32  kg. 
Sulphacetamide  sodium:  BP  £7.25  kg  for  50-kg. 
Sulphadimidine:  50-kg  lots  £5.20  kg. 
Sulphamethizole:  £8.26  kg  in  1,000-kg  lots. 
Sulphaquinoxaline:   BVetC  £11.20  kg;   sodium  salt 
£12.71   kg  both  in  50-kg  lots. 

Talc:  BPC  sterilised  £501  metric  ton  in  50-kg  lots; 

£301  for  1,000  kg  lots. 

Tartaric  acid:  £770  per  metric  ton. 


Crude  drugs 

Aloes:  Cape  £1,020  ton  spot;  £1,000,  cif.  Curacao 
£2,420  afloat. 

Balsams:    (kg)    Canada    firmer    at    £10.95  spot; 

£10.85,  cif.  Copaiba:  £2.15  spot;  no  cif,  Peru:  £6.25 

spot;  £6.05,  cif.  Tolu:  £4.85  spot. 

Cascara:  £1,220  metric  ton  spot;  no  cif. 

Cherry  bark:  spot  £1,250  metric  ton;  nominal;  no  cif. 

Chillies:   New  Guinea  birdseye  £2,150  metric  ton 

spot. 

Cinnamon:  Seychelles  bark  £390,  cif.  Ceylon  quills 
4  o's  £0.75}  lb;  featherings  £310  metric  ton,  cif. 
Cloves:    Madagascar-Zanzibar    £4,250    metric  ton, 
cif. 

Gentian:  Root  £1,330  metric  ton  spot;  £1,330,  cif. 
Ginger:  Cochin  new  crop  £1,070  metric  ton,  cif, 
(May  June)  second-hand  sellers.  Other  sources  not 
offering. 

Henbane:  Niger,  £1,620  metric  ton  spot;  £1,600,  cif. 
Hydrastis:  spot  £10.90  kg;  forward  £10.90,  cif. 
Ipecacuanha:  (kg)  Costa  Rica  £9.65  spot;  £9.50,  cif. 
Lemon  peel:  Unextracted  £1,060  metric  ton  spot; 
shipment  £1,040,  cif. 

Liquorice  root:  Russian  £350  metric  ton  spot;  £340, 
cif,  for  new  crop.  Block  juice  £147  per  100  kg  spot; 
spray  dried  E1.50-E1.60  kg. 

Nux  Vomica:  No  spot;  forward  £255  metric  ton,  cif. 
Pepper:    (ton,    cif)    Sarawak    black    £1,190  spot; 
£1,100,  cif;  white  £1,765  spot;  £1,645,  cif. 
Pimento:  Jamaican  £1.050  metric  ton,  cif. 
Podophyllum:  Root  Chinese  £420  metric  ton,  cif; 
Indian  £820,  cif. 

Seeds:  (metric  ton).  Anise:  China  star  £975  spot; 
£760,  cif.  Caraway:  £730-£760  as  to  source.  Celery: 
Indian  new  crop  £470.  Coriander:  Moroccan 
£310.  Cumin:  Egyptian  £880;  Turkish  £880;  Iranian 
£785.  Dill:  Moroccan  £210;  Indian  £525.  Fennel: 
Chinese  £200.  Fenugreek:  Moroccan  £185.  Maw: 
£470. 

Senega:  Canadian  £13.20  kg  spot;  £13.00,  cif. 
Tonquin  beans:  £2.50  kg  spot;  £2.40,  cif. 
Turmeric:     (metric    ton)     Madras    finger  £1,250. 
Peruvian    £800;    Chinese    £1,025.    Alleppy  finger 
£915,  cif  (May-June). 

Valerian:  Indian  root  £1,190  metric  ton  spot;  £1,140 
forward;  European  £1,820  spot;  £1,770,  cif. 
Witchhazel  leaves:  Spot  £3.30  kg;  no  cif. 


Essential  oils 

Anise:  (kg)  Spot  £14.85;  shipment  £14.50  cif. 
Cassia:   Shipment  £34   kg,   cif.,    English  distilled 

from   bark  £160. 

Cedarwood:  Chinese  £1.50  kg  spot  and  cif. 
Citronella:  Ceylon  £1.40  kg  spot;  £1.33,  cif;  Chinese 
£2.12  spot  and  cif. 

Eucalyptus:  Chinese  £2.20  kg  spot;  £2.10,  cif. 
Sandalwood:  Mysore  £65  kg  spot. 

The  prices  given  are  those  obtained  by  Importers  or 
manufacturers  for  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  May  15 

East  Metropolitan  Branch,  Pharmaceutical  Society, 

Churchill  Room,  Wanstead  Library,  Spratt  Hall  Road, 
Wanstead,  E11,  at  8  p.m.  Talk  by  Alan  Smith 
(chief  executive,  PSNC). 

Wednesday,  May  17 

Chemical  Society,  analytical  division,  radiochemicals 
methods  group,  Royal  Marsden  Hospital,  Sutton, 
at  10.30  a.m.  "Radiochemistry  in  medicine." 
Faculty  of  the  history  and  philosophy  of  medicine 
and  pharmacy,  Worshipful  Society  of  Apothecaries, 
Apothecaries  Hall,  Blackfriars  Lane,  London  EC4, 
at  5.30  p.m.  Gideon  de  Laune  lecture.  Mr  N.  C. 
Cooper  (chief  pharmacist,  Northern  Ireland 
department  of  health)  on  "The  apothecaries  of 
Dublin." 

Pharmaceutical  Society.  1  Lambeth  High  Street, 
London  SE1,  at  7  p.m.  Annual  meeting. 

Advance  information 

Leamington  Spa  Health  Festival,  July  15  to  16, 
Pump  room  gardens,  Leamington  Spa.  Further 
information  from  Robin  Snell,  Leamington  Spa 
Health  Foundation,  3B  Arlington  Avenue, 
Leamington  Spa. 

Postgraduate  course  in  powder  technology,  faculty 
of  engineering,  King's  College,  University  of 
London.  Starting  October,  the  course  leads  to  an 
MSc  or  to  a  college  postgraduate  diploma.  Further 
details  from  J.  D.  McCormack,  registrar,  King's 
College,  Strand,  London,  WC2. 
Photoklna,  World's  Fair  of  Photography,  Cologne, 
Germany,  September  15  to  21.  Details  from  Messe- 
Und  Austellungs-Ges  mbH  Koln,  D-5000  Koln  21. 


NEWS  IN  BRIEF 

□  Chemist  contractors  in  England  dis- 
pensed during  February  25,852,724  pre- 
scriptions (15,685,339  forms)  at  a  cost 
of  £50,510,372— an  average  of  £1.95  per 
prescription. 

□  The  Calendar  of  the  Pharmaceutical 
Society  of  Ireland  1978,  corrected  to 
December  31,  1977,  is  now  available  from 
the  Pharmaceutical  Society  of  Ireland, 
18  Shrewsbury  Road,  Dublin  4. 

□  In  1976,  5,939,000  prescriptions  for 
oral  contraceptives  were  dispensed  in 
England  and  Wales  compared  with 
1,357,000  prescriptions  in  1974  for  drugs 
that  could  be  used  for  contraceptive 
purposes,  according  to  Mr  David  Ennals, 
Secretary  for  Social  Services,  in  a  written 
Commons  reply. 

□  Over  300  people  have  signed  a  petition 
asking  Basingstoke  and  Deane  Borough 
Council  to  provide  a  pharmacy  in  the 
new  Popley  Two  estate  in  Basingstoke. 
According  to  the  Southern  Evening  Echo, 
the  residents  would  like  a  "dispensing 
counter"  to  be  provided  in  the  same 
building  as  a  new  clinic  on  the  estate. 

□  Sales  of  British-made  glass  containers 
continued  to  run  at  a  high  level  in  1977, 
comparable  to  the  figures  achieved  as 
a  result  of  the  long  hot  summer  of  1976. 
Total  sales  were  6548m  units,  valued  at 
£267. 4m,  compared  to  sales  of  6546m 
units  worth  £220.6m  in  the  previous 
year.  Sales  to  the  chemical  and  phar- 
maceutical industries  were  612m  units. 

□  A  study  of  chronic  atrophic  candidosis 
prevalent  in  denture  wearers,  is  to  be 
undertaken  at  the  department  of  oral 
medicine  and  pathology,  Glasgow  Uni- 
versity. The  Scottish  Home  and  Health 
Department  has  made  a  grant  of  £11,311 
available  for  a  two-year  study  of  the 
disease,  its  possible  connection  with 
the  disease  in  patients  before  and  after 
treatment  and  the  adhesion  of  yeasts  to 
plastic  denture  material. 

□  More  than  80,000  full-colour  posters 
are  being  distributed  widely  as  part  of 
a  national  campaign  by  the  Health  and 
Safety  Executive  to  publicise  the  statu- 
tory labelling  scheme  for  dangerous 
chemicals  (see  C&D,  March  11,  p  340). 
The  poster  "Stay  safe — learn  the  labels" 
has  been  printed  in  two  sizes:  A2  (420 
x  594mm)  and  A3  (297  x  420mm);  they 
are  available  free  from  area  offices  of 
the  Health  and  Safety  Executive. 

□  A  complete  record  of  the  chemicals 
distribution  conference  held  in  February 
by  the  Chemical  Industries  Association, 
which  stressed  the  special  problems  of 
moving  hazardous  goods,  has  been  pub- 
lished. The  illustrated  proceedings, 
"Chemical  distribution  into  the  80s",  in- 
clude a  transcript  of  the  26  papers  and 
may  be  obtained  from  CIA,  Alembic 
House,  93  Albert  Embankment,  London 
SE1  7TU,  price  £6.00. 
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Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food  G  rade  Ethanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Montford  Place  London  SE11 

Tel:  01-735  8131 


D.I.Y. 

INI 

§§§ 

LEAPS  AHEAD-  , 

Now's  the  time  to  move  into  HomeBrew 

An  estimated  one  in  ten  people  in  Britain  are  now 
committed  Home  Brew  enthusiasts,  making  good 
quality  wine  or  beer  at  home.  So  if  your  shelves 
don't  carry  Homebrew  supplies,  that's  one  in  ten  of 
your  regular  customers  shopping  elsewhere  for  items 
they  need  as  regularly  as  coffee  or  tea. 

Post  the  coupon  for  details  of  Homebrew  products. 


SOUTHAMPTON  HOMEBREWS  LTD 

Brewmaker  House.  12  Rochester  St.  Northam. 
SOUTHAMPTON,  Tel.  36044/5/6 

Name  


HOMEBREWS  Address 


Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Square,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date. 
Advertisements  should  be  prepaid. 


Circulation  ABC  January/December  1976:  14,510 

Display/Semi  Display  £5.00  per  single  column 

centimetre,  min  25mm.  Column  width  44mm. 

Whole  Page  £350  (275mm  x  1 86mm) 

Half  Page  £200  (1 35mm  x  1 86mm) 

Quarter  Page  £110  (135mmx91mm) 

Lineage  £1.00  per  line,  minimum  5  lines  at  £5.00 

Box  Numbers  £0.50  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


APPOINTMENTS 


R.  GORDOH  DRUmmODD  ltd. 

merchandiser . 


R.  Gordon  Drummond,  the  Retail  Chemist  chain  with  150 
branches  Nationally,  has  commenced  a  major  refurbishing  and 
store  opening  programme. 


We  require  personnel  who  have  experience  in  handling  chem- 
ist and  allied  goods  to  merchandise  these  products  under  the 
direction  of  a  Retail  Development  Manager. 


Full  training  and  detailed  direction  will  be  provided  by  our 
recently  formed  central  merchandising  department. 


All  applicants  will  be  required  to  travel  and  some  may  be 
required  to  stay  away  from  home  on  a  regular  basis.  Good 
salary  and  all  expenses  involved  fully  recoverable.  Pension 
Scheme.  Please  apply  giving  full  details  of  age,  experience  and 
present  salary  to,  Mr.  N.  R.  Hillier,  Guinness  Retail  Holdings 
Limited,  40  West  Street,  Marlow  Bucks.  Telephone:  Marlow 
73111. 


A  GROWTH  COMPANY 
OFFERS  A 
UNIQUE  OPPORTUNITY 
IN  SELLING 


We  are  market  leaders  with  a  growth  record  in  excess  of  50%  per 
annum. 

We  manufacture  a  range  of  contact  lens  solutions  and  accessories 
for  both  hard  and  soft  lenses. 

We  market  our  quality  products  through  Opticians  and  Chemists. 
Our  requirement  is  for  a  professional  representative  with  man- 
agement potential  to  manage  our  most  important  territory  Central 
London  plus  the  Northern  Home  Counties. 

WE  OFFER 

A  clear  cut  promotional  path. 

Above  average  salary,  commission  and  bonus. 

The  opportunity  to  work  in  an  unusual  and  exciting  market. 

All  of  the  fringe  benefits  you  would  expect  from  market  leaders. 

Full  product  training  and  back  up. 

REQUIREMENTS 

Age  24/35 

2/3  years  experience  of  selling  fast  moving  lines. 
Good  education. 
Smart  appearance. 

A  "Go  Getter"  with  a  real  desire  to  progress  their  career  in  selling 
and  marketing,  and  with  a  proven  record  of  success. 
Write  with  details:  The  Sales  Director,  Contactasol  Ltd., 
Ruxiey  Towers,  Claygate,  Esher,  Surrey. 
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GENTS 


Agenls  required — All  areas — To  handle 
an  excellent  middle  market  ladies  &  gents 
fragrance  range  for 

SHANNON  COSMETICS  LTD. 

Live  contacts  with  co-ops,  departmental 
stores,  chemists,  drug  stores  essential. 
Contact  P.  Day  192  Ashby  Rd. 
Hincley,  Leics.  0455-38741 


AN  IDEAL 
OPPORTUNITY 

for  Sales  Agents  with  experience  of 
the  fragrance/cosmetic  industry  to 
participate  in  the  1978  UK  launch  of 
3  new  major  product  ranges. 

Strong  retail  connections  especially 
department  stores  are  essential. 
Vacant  areas,  Yorkshire,  Hum- 
berside,  Lancashire,  Derbyshire, 
Nottinghamshire,  Lincolnshire, 
Buckinghamshire,  Bedfordshire. 

BOX  2533 


EXPERIENCED  AGENTS 

required  for 

HAIRCARE/TOILETRY 
ACCESSORIES 

Having  successfully  launched  a 
new  range  of  Haircare  Manicure 
and  Cosmetic  Accessories,  a  well 
established  manufacturing  Com- 
pany wishes  to  appoint  agents  in 
most  areas  of  the  United  Kingdom 
as  part  of  an  expansion  prog- 
ramme. 

Agents  with  well  established  con- 
nections with  Wholesale  Chemist 
and  leading  Store  Groups,  please 
write  giving  details  of  current  lines 
and  territory  covered  to  Box  2536. 


APPOINTMENT 
WANTED 


DISPENSING  ASSISTANT 
(Apoth.  Hall) 

Many  years  hospital  experienced  requires 
part  time  post  or  locums. 

Tel.  Leeds  693331 
72  Sandringham  Drive,  Leeds  17. 


SHOPFITTING 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds.  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote.  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases. Early  delivery  direct  from  mak- 
ers. THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  OPD. 
Tel:  01-946  2291. 


MISCELLANEOUS 


YOUNG   FRENCH   PERFUME  and 

beauty  products  manufacturer  seeks 
outlet  in  Gt.  Britain.  Please  contact 
friend— Mrs.  Vesely  of  J.  Vesely,  30/2, 
Station  Parade,  Willesden  Green,  Lon- 
don, N.W.2— tel.  01-452  6809  for  more 
details. 


FOR  SALE 


JEWELLERY.  Sterling  silver  and  9ct 
gold.  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc.,  brought  to  your 
door  at  best  cash  prices.  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead. 


ONE-SIZE  TIGHTS  from  £1.95  doz. 
plus  VAT.  Mm.  order  6  doz.  overall 
CWO  Carriage  free.  Full  range  Price 
List  Edward  Kaye  Ltd.,  3  South 
Place,  London  EC2. 


SINGLE  EDGE  BLADES  (E.R.  TYPE). 

Packs  of  100  £4.50  inc  VAT,  post  free. 
Free  sample  on  request.  Cheque  with 
order.  Gordon  Chemists,  2b  Cnck- 
lewood  Lane,  London,  NW2  1EX. 


FOR  SALE 

Pharmacy  fittings  in  excellent  condition 
Apply  Mr.  Jones 
15  The  Broadway 
Broadstairs,  Kent. 

Telephone.  Thanet  62702 


FOR  SALE  CASH  REGISTER.  NCR 

Model  24  Multitotal.  Unused.  £600. 
Cost  over  £800.  Telephone  01-935 
2987. 


Telephone 
01-353  3212 
to  advertise! 


CAPACITY  REQUIRED 


MANUFACTURING  CAPACITY 
REQUIRED 

Proprietors  of  well  established  diet- 
ary supplement  company  seek 
ongoing  arrangements  with  a  con- 
tract tablet  manufacturer  to  create 
regular  business  supply  situation. 
Located  South-East. 

Reply  in  confidence  to  Box  No. 
2534. 


AGENCIES 


Scotland,  Strathclyde  area.  A  few 
Ethical  agencies  required  by  organ- 
isation under  personal  qualified 
pharmacist  supervision. 

BOX  2537 


WANTED 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc., 
urgently  wanted.  Kindly  contact  Robin 
Wheeler  Antiques,  Parklands,  Park 
Road,  Ashtead,  Surrey.  Telephone: 
Ashtead  72319. 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  for  manufacturers'  clearing 

lines,  and  retailers  stocks. 

8   Northburgh  Street,  London 

EC1V  0BA.  Tel:  01-253  1184/5. 

Telegrams:  "Salvall",  London, 

E.C.1. 


We  have  room 
for  other  eggs 
in  our  nest. 

We  are  a  well  established  and  successful 
pharmaceutical  and  toiletries  manufacturing 
company  with  a  national  sales  force  and  full 
D.H.S.S.  manufacturers  licence  for  our  premises. 
Our  expanding  U.K.  and  Export  operation  can  offer 

■5^    Sales,  warehousing  and  distribution 
for  U.K.  and  Export  markets 

Product  manufacturing  and  packaging 
with  marketing  guidance  as  required 

so  if  you've  an  egg  without  a  nest  we'll  hatch  it  for  you. 
CONTACT  BOX  No.  2535 


Classified 
Advertisements 

Situations  Vacant 
Hospital  Appointments 
Trade  Services 
Business  Opportunities 
Wanted 
For  Sale 

A  classified  advertisement  in  Chemist  & 
Druggist  gets  results. 

Put  it  to  the  test  by  posting  us  your  next 
ad.  or  by  telephoning  us  on:  01  -353  321 2. 

CHEMIS 
DRUGGI 
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AIR  FRESHENERS 

Airwick  Air  Fresheners  are  available  from: 
Jeyes  UK  Limited,  Brunei  Way,  Thetford, 
Norfolk  IP24  1  HA.  Tel.  Thetford  4567.  Telex: 
81401. 

ANTASIL 

Stuart  Pharmaceuticals  Ltd,  Carr  House,  Carrs 
Road,  Cheadle,  Cheshire  SK8  2EG.  Tel: 
061-491  1444.  Grams:  Stuart,  Cheadle,  Che- 
shire. Telex:  668585. 


ASPRO  CLEAR 


Nicholas  Laboratories  Ltd,  225  Bath  Road. 
Slough.  Bucks.  Tel.  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ASPRO  REGULAR 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

ATHLETIC  SUPPORTS 
(BODYBELTS) 

Salhs,  E.  Ltd.,  Vemon  Works,  Basford,  Not- 
tingham NG6  00H.  Tel.  Nottingham  77841- 
2/78545-2. 

BABY  FEEDING  BOTTLES 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Staincross,  Barnslev,  South  Yorkshire. 
Tel.  0226-84081. 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd., 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

BABY  FEEDING  PRODUCTS 

"Canon  Babvsafe"  distributed  by:-  Jackel  & 
Co.  Ltd.,  Kitty  Brewster  Estate,  Blyth,  North- 
umberland. Tel:  Blyth  2596/7/8. 

BABY  FEEDING  REQUISITES 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 
'Canon  Babysafe,'  Jackel  &  Co.  Ltd.,  Kitty 
Brewster  Estate,  Blvth,  Northumberland.  Tel: 
Blyth  2596/7/8. 

BABIES'  NAPPIES,  PANTS, 
FEEDERS 

The  Trimster  Co.  Ltd.,  Portland  Road,  Dork- 
ing, Surrey  RH4  1EW. 

BABY  PANTS 

Lewis  Woolt  Griptight  Ltd..  144  Oakfield  Rd.. 
Sellyoak.  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

Hellane  Manufacturing  Ltd.,  Burdett  House, 
Newbridge  Street,  London  EC4.  Tel:  01-248 
0276. 

Trimster  Co.  Ltd.,  Portland  Road.  Dorking, 
Surrey.  (0306)  4970. 

BATHROOM  SCALES 

Hanco  International  Ltd.,  Unit  1 5,  Arden  For- 
est Ind  Est,  Alcester.  Warwickshire.  Alcester 
3456. 

BATTERY  OPERATED  WALL  CLOCKS 

Hanco  International  Ltd.,  Unit  15,  Arden  For- 
est Ind  Est,  Alcester,  Warwickshire,  Alcester 
3456. 

BOOKS  BY  JENSEN  TO  GUARD 
YOUR  MONEY 

"Buying  a  Shop  with  Notes  on  Selling"  could 
save  you  thousands.  Includes  specimen  con- 
tract, goodwill  assessment  factors  etc.  "More 
Profit  from  your  Stock."  How  to  use  space 
profitably,  how  to  budget,  how  to  research 
your  market,  etc.  £2.50  each  (inc.  UK  postage) 
from  booksellers  or  direct  from  author,  con- 
sultant Eric  Jensen.  B.Com.  M  P  S.,  39  With- 
dean  Crescent,  Brighton  BN 1  6WG.  Tel: 
(0273)  501079. 

BUBBLE  BATH 

The  best  buy  at  its  price.  Andre  Philippe  Ltd., 
71/71b  Gowan  Avenue,  Fulham,  SW6  6RJ. 
Tel:  2194/2397.  Cables:  Andrephil,  London. 

BURSON  HOSIERY 

Credenhill  Ltd.,  214  Queens  Road,  Beeston, 
Notts  NG9  2DB.  Tel:  Nottingham  225913. 

CAPTAIN  MOLYNEUX 

Parfums  Molvneux,  Allenby  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

CHEMIST  SUNDRIES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnsley,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 


CONTACT  LENSES 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 

CONTACT  LENS  SOLUTIONS 

Contact  Lenses  (Manufacturing)  Ltd.,  14-16 
Child's  Place,  Earls  Court,  London  SW5  9RX. 
01-373  6607/9,  01-373  5000.  Telex:  919031. 
Barnes-Hind  Ltd.,  lsis Trading  Estate,  Statton 
Road,  Swindon.  Wilts  SN1  2PQ.  Tel:  0793 
26591.  Telex:  499654. 

COLOSTOMY  & 
ILEOSTOMY  APPLIANCES 

Danmed  Ltd..  Somersham  Road,  St  Ives, 
Cambs.  Tel:  0480-62600.  Telex:  32674. 

CONTRACEPTIVE  SHEATHS— HORI- 
ZON, CONTURE,  TAHITI,  STIMULA 

Contact  Wendy  King,  Sales  Administration 
Manager  ot  Chelaro  Proprietaries  Limited, 
Crown  House,  London  Road.  Morden,  Surrey. 
Telephone:  01-542  3402. 

CONTAINERS— DISPENSING 
PLASTIC/GLASS  SAFETY  OR 
STANDARD  PACKS 


Ceebnte  Ltd.,  Newgate  Street  Village. 
Herts.  Cuffley2622  (London  Code  284). 


COPPER  BRACELETS 

Sabona  Rheumatic  Relief  Co.  Ltd.,  73  New 
Bond  St.,  London  Wl.  01-727  4165. 

COSMETIC  PURSES  AND  HOLDALLS 

John  O'Donnell,  Box  33,  Chelmsford  CM1 
5NH,  Tel:  Chelmsford  (0245)  56112. 

COSMETICS  a  TOILETRIES 

F.  C.  Paton  (Southport)  Ltd..  43a  Old  Park 
Lane,  Southport,  Merseyside,  Southport 
27717. 

COSMETIC  MANUFACTURERS 
(TANGEC) 

Winarick  (UK)  Ltd.,  Unit  15,  Heywood  Indus- 
trial Estate,  Heywood,  Lanes.  (0706)  66201. 

COSMETICS 

Afro  Girl  Cosmetics  Ltd.,  77  Lower  Clapton 
Road,  London  E5.  01-985  8819  and  01-476 
5414. 

Creme  Simon  Ltd.,  7  Lauderdale  Parade, 
Lauderdale  Road,  London  W9  1LU.  Tel- 
01-286  7509. 

CREAMS 

H.  E.  B.  Pharmaceuticals  tor  dermatological 
creams  and  ointments.  J.  Waterhouse  &  Co. 
Ltd.,  6  Church  Street,  Ashton-u-Lyne,  Man- 
chester. 061-330  5667. 

CYDER  VINEGAR 

Wlutewavs  of  Whimple  Ltd.,  (Whiteways) 
Whimple.  Exeter  EX5  2QJ  (0404)  822332 
Telex:  42959, 

DANDRUFF  SHAMPOO 

Stafford-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.,  Hattield  63221. 

DANDRUFF  SHAMPOO 
MEDCROSS  MEDICATED 

Andre  Phillipe  Ltd..  7 1/7 lb  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736-2194/2397. 
Cables:  Andrephil  London. 

DENTURE  CLEANERS 

Stattord-MMIer  Ltd..  166  Great  North  Road. 
Hatfield,  Herts.  Hatfield  63221. 

DENTURE  FIXATIVES 

Staftord-Miller  Ltd.,  166  Great  North  Road, 
Hatfield,  Herts.  Hatfield  63221. 
Aezodent,'  Ayrton  Saunders  &  Co.  Ltd..  34 
Hanover  St.,  Liverpool  L69  1BL.  Tel-  051- 
709  8282.  Telex:  62771  1. 

DENTURE  REPAIR  UNITS 

"Dentitix"  available  from:  Dental  Projects 
(Laboratories)  Ltd.,  75A  High  Street,  Staines, 
Middx.  Tel:  Staines  54166. 

DISTRIBUTORS  OF  COSMETICS  AND 
FRAGRANCES 

Germame  Monteil  (UK)  Ltd.,  33  Old  Bond 
Street,  London  Wl.  01-629  1378.  Telex- 
264320  BACLDNG. 

DISPENSING  TABLETS 


DISPOSABLE  NAPPIES 

Lewis  Woolf  Griptight  Ltd.,  144  Oakfield  Rd.. 
Sellyoak,  Birmingham  B29  7EE.  021-472 
4211.  Telex:  338666. 

DORMEL  MINIATURE 
FEEDERS/TEATS 


United  Novelties  Ltd.,  Field  Works, 
Leagrave  Street,  Clapton  Park.  London 
E5  9QT,  01-985  2219. 


ELASTIC  AND  SUPPORT  HOSIERY 

Credenhill  Ltd..  214  Queens  Road,  Beeston, 
Notts.  NG9  2DB.  Tel:  Nottingham  225913. 

ELASTIC  HOSIERY  LENTON 
PRODUCTS  (SUPREME) 

Newcastle  House,  Castle  Boulevard,  Not- 
tingham NG7  1HF.  Tel:  Nottingham  45462. 

ETHICAL  MEDICINES 
(POTABA  MYOTONINE) 

Glenwood  Laboratories  Ltd.,  19  Wincheap. 
Canterbury,  Kent.  (0227)  60139. 

EVANOL 

Benton  Beauty  Productions  Ltd..  Naseby 
House,  49  Elwood  Street.  Highbury,  London 
N5  1  EE.  Tel:  226  1 984.  Cables:  Limitex,  Lon- 
don N5. 

FACECLOTHS 

John  O'Donnell,  Box  33,  Chelmsford  CM  I 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

FASHION  JEWELLERY 

Exclusive  lines,  latest  fashions.  Jodez  (Man- 
chester) Ltd.,  34  Shudehill,  Manchester  M4 
1FY.  Tel:  061-832  6564. 

FEMINAX 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

FIXTURES  AND  FITTINGS 


Fixtures  and  Fittings  for 
Dispensaries 
Complete  service  by  specialists 
Phone  Allan  Campbell 
AC  SHOPFITTERS 
34B  Jeffery  Street 
Gillingham,  Kent 
Medway  (0634)  55508 


Approved  Prescription  Services  Ltd..  PO  Box 
1 5.  Whitcliffe  Road.  Cleckheaton,  West  York- 
shire. England  BD19  3BZ.  Tel:  Cleckheaton 
(0274)  876776. 


GARDEN  PRODUCTS 

Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel: 
01-902  8686. 

GEORGE'S  AMERICAN  MARVEL 
LINAMENT 

Hubert  Thomas  A.  C.  &  Co.  Ltd.,  Cop- 
perworks  Road.  Llanelli.  Dyted.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576. 

GROSS  PHARMACIST  CASH 
REGISTER 

Gross  Cash  Registers  Ltd..  Crowhurst  Road. 
Hollingbury,  Brighton.  East  Sussex  BN  1  8AQ. 
Tel:  0273  506241. 

HACTOS 

Hubert  Thomas  A.  C.  &  Co.  Ltd..  Cop- 
perworks  Road.  Llanelli.  Dvfed.  Tel:  Llanelli 
2576.  Telex:  Thomas  2576.' 

HAIR  CARE  PRODUCTS 

Alberto-Culver  Co.,  Hound  Mills  Industrial 
Estate,  Telford  Road,  Basingstoke,  Hants. 
RG21  2YZ.Tel:  0256-66808.  Telex:  858708. 

HAIR  COSMETICS 

Wella  (GB)  Ltd.,  Wella  Road,  Basingstoke, 
Hampshire  RG22  4AF.  Tel:  Basingstoke 
20202.  Telex:  858378. 

HAIR  FASHION  AIDS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HAND  BAG  ACCESSORIES 

Laughton  &  Son  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

HOMEBREWING  &  WINEMAKING 

Southampton  Homebrews  Ltd.,  Brewmaker 
House,  12  Rochester  Street,  Northam.  South- 
ampton SOI  1QW.  Tel:  36044/5/6. 
Viking  Brews  Ltd.,  28/29  Clive  St.,  North 
Shields,  Tyne  &  Wear.  Tel:  North  Shields 
73402. 

HOSPITAL  AND  HOME 
NURSING  REQUISITES 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works.  Staincross.  Barnsley.  Tel:  Barn- 
sley 84041.  Telex:  547186. 


HOT  WATER  BOTTLES 

Cannon  Rubber  Co.  Ltd..  Ashlev  Road,  Tot- 
tenham, London.  Tel:  01-808  6261/9.  Telex: 
261906. 

William  Freeman  and  Company  Ltd.,  Suba- 
Seal  Works,  Staincross,  Barnslev,  South  York- 
shire. Tel:  Barnsley  84081.  Telex:  547186. 

INSECTICIDES 

De  Witt  International  Ltd..  (Dethlac),  Sey- 
mour Road,  London  E10  7LX.  01-539  3334. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wemblev.  Middlesex  HA9  0LX.  Tel: 
01-902  8686  ' 


INTER-DENS  STICKS 
pp^pPp*"'* 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

INTER-DENS  TOOTHBRUSHES 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

ITALIAN  PERFUMES  (NAPOLEON) 
DESIREE'  PERFUMES  AND 
COLOGNES 

'IN'  EAU  DE  PARFUM  AND 
ATOMISERS 

Andre  Philippe  Ltd.,  71/716  Gowan  Avenue, 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

KITCHEN  SCALES 

Hanco  International  Ltd.,  Unit  15.  Arden  For- 
est Ind.  Est.,  Alcester,  Warwickshire,  Alcester 
3456. 

KWELLS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

LITESOME  SUPPORTERS 

Credenhill  Ltd..  214  Queens  Road,  Beeston. 
Notts  NG9  2DB  Tel:  Nottingham  225913. 

MANICURE  ACCESSORIES 

John  O'Donnell,  Box  33.  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

MANICURE  ACCESSORIES 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Tel:  Chelmsford  (0245)  561  12. 

MATEY 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  848388. 

MEDICATED  TOOTHPASTE 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield,  Herts.  Hattield  63221. 

MEN'S  AFTERSHAVE  LOTION 
(MONSIEUR  PHILIPPE) 

Andre  Philippe  Ltd.,  71/71b  Gowan  Avenue. 
Fulham  SW6  6RJ.  Tel:  736  2194/2397. 
Cables:  Andrephil  London. 

NATURAL  PRODUCTS  LTD. 
MANUFACTURERS  &  DISTRIBUTORS 

Natura  Products  Ltd..  90  Belsize  Lane,  Lon- 
don NW3.  01-435  1193/4  or  01-794  2244 
(Replica  27893). 

NEW  VAGINAL  SYRINGE 

Saffron.  5  Rowlands  Road,  Worthing,  West 
Sussex  3JJ  BN11.  Tel:  Worthing  (0903- 
34034). 

PERFUME  (FETE) 

Parfums  Molvneux.  Allenbv  House,  3  Main 
Street,  Fulford,  Yorks.  0904  29752. 

PERFUME  (VIVRE) 

Parfums  Molyneux.  Allenby  House,  3  Main 
Street.  Fulford,  Yorks.  0904  29752. 

PHOTOGRAPHIC  EQUIPMENT 

Ag-fa-Gevaert  Ltd..  Great  West  Rd., 
Brentford.  Middlesex  TW8  9AX.  Tel-  560- 
2131  (25  lines). 
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PHOTOGRAPHIC  PROCESSORS 

Tynecolour  Ltd..  Western  Approach.  South 
Shields.  Tvne  &  Wear.  Tel:  0632  56391 1. 

PHOTOGRAPHIC  PROCESSING 
COLOUR—  B/W 


SHOPFITTING 


RAPIDFOTO  LABS 

24-hr.  London  pick-up.  Same  day  mail 
service  return.  93  Crawford  St.,  London 
Wl.  Tel;  01-723  601  I 


PHOTOGRAPHIC  WHOLESALERS 

Tynecolour  Ltd..  Western  Approach.  South 
Shields,  Tvne  &  Wear.  Tel:  0632  563911. 

POLLEN  TABLETS 


j^pollenaps 

Approved  Prescription  Services  Ltd.. 
P.O.  Box  15.  Whitcliffe  Road.  Cleck- 
heaton.  West  Yorkshire,  England  BD19 
3BZ.  Tel;  Cleckheaton  (0274)  876776. 


POWDER  COMPACTS 

Laughton  &  Sons  Ltd.,  Warstock  Road,  Bir- 
mingham B14  4RT.  021-474  5201. 

PRICE  MARKING 

Dymo  Ltd..  Retail  Systems  Division,  Victoria 
Road,  Feltham.  Middlesex.  01-890  1388. 
Telex:  21204. 

PRICE  TICKETS,  LABELS  AND 
POSTERS 

Falconcraft  (Aluminium )  Ltd..  Hainault  Road. 
Romford.  Essex.  Tel:  Romford  24621. 

RADOX  BATH  SALTS 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas  Slough.  Telex:  84X388. 

RADOX  HERBAL  BATH 


Nicholas  Laboratories  Ltd..  225  Bath  Road, 
Slouch,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

RADOX  SHOWERFRESH 


Nicholas  Laboratories  Ltd.,  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas,  Slough.  Telex:  848388. 

RENNIE 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough.  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 

RODENTICIDES 

Rentokil  Ltd.  (Alphakil,  Rodine,  Biotrol) 
Products  Division  Felcourt,  East  Grinstead, 
Sussex.  East  Grinstead  23661. 
Sorex  (London)  Ltd.,  Fulton  House,  Empire 
Way,  Wembley,  Middlesex  HA9  0LX.  Tel. 
01-992  8686. 

RUBBER  STAMPS 

Mark  C.  Brown  &  Son  Ltd.,  P.O.  Box  69 
4  Baker  Street.  Hull.  Tel:  0482  23464. 

SUNGLASSES 


Sale  Optical  Company,  Normanhurst, 
195  Brooklands  Road,  Sale,  Cheshire. 


SURGICAL  DRESSING 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street,  Manchester 
Ml  7DC.  Tel:  061-273  5285. 

SHOPFITTINGS  AND 
EQUIPMENT 

Falconcraft  ( Aluminium )  Ltd.,  Hainault  Road. 
Romlord.  Essex.  Tel:  Romlord  24261. 


ALPLAN 
SHOPFITTING  LTD. 

Alplan  House,  Cavalier  Road 
Heathfield,  Newton  Abbot 

Devon  T012  6TG 
Tel.  Bovey  Tracey  (0626) 

832059  —  3  lines 
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Modular  units  with  complete 
shopfitting  services.  NPU-NPA 
recommended  (for  15  years). 
Coloured  brochure  from: 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herts.  HP4  1EG.  Tel:  5417/9 


E.  Plan  Ltd.,  E.  Plan  Estate.  New  Road. 
Newhaven  BN9  0HE. 

SHOP  FITTINGS  AND 
SELFSELECTION  SYSTEMS 

Modern  Merchandising  Services  Ltd..  P.O. 
Box  17,  Vicarage  St..  Oldburv,  Warlev.  West 
Midlands,    B68    8HG.    Tel:    No.  021- 

552-2696/7. 

SHOPKIT 


SHOPKIT 

The  world's  first  D.I.  Y.  professional  shop- 
fitting  system.  Free  installation  offer  Most 
shopfitters  would  charge  you  over  £3,000 
for  a  complete  refit  —  the  SHOPKIT  Price 
would  only  be  in  the  region  of  £1,600.  So, 
apart  from  saving  you  £1,400,  we  will 
deliver  and  install  your  SHOPKIT  free  if 
your  order  exceeds  this  amount. 

Details  from: 

SHOPKIT 

50  Ivatt  Way 
Peterborough  PE3  7PN 
Tel:  Peterborough  0733  265263 
Manchester  061-228  2561 

London  01-653  6653 
Birmingham  021-643  4636 


SILICONE  COATED  FOLEY 
CATHETER 

Warne  Surgical  Products  Ltd.,  South  Way, 
Andover,  Hampshire  SPIO  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SKIN  ADHESIVES 

Warne  Surgical  Products  Ltd.,  South  Way. 
Andover,  Hampshire  SP10  5GB.  Tel: 
Andover  4261.  Telex:  47236. 

SOAP  AND  PERFUME 
MANUFACTURERS 

Creme  Simon  Ltd.,  7  Lauderdale  Rd.,  London 
W9  1LU.  Tel:  01-286  7509. 

SOOTHERS 

Lewis  WoolfGriptightLtd.,  144  Oakfield  Rd., 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
421  1.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Staincross.  Barnsley.  South  Yorkshire 
Tel:  0226  84081, 

SUPPORT  HOSIERY 

LENTON  PRODUCTS  (SUPREME).  New- 
castle House.  Castle  Boulevard.  Nottingham 
NG7  1HF.  Tel:  Nottingham  45462. 

SURGICAL  DRESSINGS 

Adhesive  Fabrics  (Manchester)  Ltd., 
Washington  Mill,  1  York  Street  (off  Charles 
St.  J.Manchester  Ml  7DE.  Tel:  061-273  5285. 

"SPECIALIST"  CONTACT  LENS 
SOLUTION  WHOLESALERS 
1-1000  BOTTLES 

Hillyard  Contact  Lens  Supplies,  55  Barton 
Road,  Water  Eaton  Estate,  Milton  Keynes, 
Bucks.  (0908)  74537. 

SWIM  CAPS 

William  Freeman  and  Company  Ltd..  Suba- 
Seal  Works.  Staincross,  Barnslev,  South  York- 
shire. Tel:  Bamsley  84081.  Telex:  547186. 

TAMPONS 


Tampax  Ltd.. 

Dunsbury  Way 

Havant 

P09  5DG. 

Hampshire,  Hav 

int.  Tel: 

474141. 

TEATS 

Lewis  WoolfGriptightLtd..  144  Oakfield  Rd.. 
Sellyoak  Birmingham  B29  7EE.  Tel:  021-472 
4211.  Telex:  338666. 

William  Freeman  &  Co.  Ltd.,  Suba-Seal 
Works.  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  0226  84081. 

TINOL  TEETHING  SYRUP 

Chemist  Supplies.  103  Charlestown  Road 
East,  Woodsmoor,  Stockport,  Cheshire.  Tel: 
061-483  7630. 

TOILET  BAGS 

John  O'Donnell.  Box  33,  Chelmsford  CM1 
5NH.  Telephone:  Chelmsford  (0245)  56112. 

TONIC  WINE 

Whitewavs  of  Whimple  Ltd.,  (Whiteways) 
Whimple,  Exeter  EX5  2QJ  Tel:  (0404) 
822332.  Telex:  42959. 

TOOTHBRUSHES 

Staftord-Miller  Ltd.,  166  Great  North  Road. 
Hatfield,  Herts.  Hatfield  63221. 

TRANSLET  ROYAL  COLOSTOMY  SET 

Searle  Medical,  P.O.  Box  88,  High  Wvcombe, 
Bucks  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  OSTOMY  DEODORANT 

Searle  Medical,  P.O.  Box  88,  High  Wvcombe, 
Bucks,  HP12  3RE.  Tel:  High  Wvcombe 
446551.  Telex:  837555. 

TRANSLET  KARAYA  GUM  FOR 
OSTOMISTS 

Searle  Medical,  P.O.  Box  88.  High  Wycombe 
Bucks  HP12  3RE.  lei:  High  Wycombe 
446551.  Telex:  837555. 

TRAVEL  SICKNESS  REMEDIES 

Stafford-Miller  Ltd..  166  Great  North  Road. 
Hatfield.  Herts.  Tel:  Hatfield  63221. 

TRUGEL 


UVISTAT 


W.  B.  Pharmaceuticals,  P.O.  Box  23 
Bracknell.  Berkshire.  Tel:  Bracknell 
50222.  Telex:  847634. 


UROLOGICAL  FOLEYS 

Warne  Surgical  Products  Ltd..  South  Way, 
Andover,  Hampshire  SP10  5GB.  Tel- 
Andover  4261.  Telex:  47236. 

WATER  PIK 


Teledyne  Water  Pik  (UK)  Heathrow 
House,  Bath  Road,  Cranlord.  Hounslow 
Tel:  01-897  2501. 


WHIRLING  SPRAYS 

Saffron.  5  Rowlands  Road.  Worthing,  West 
Sussex  3JJ  BNll  Tel:  Worthing  (0903- 
34034). 

William  Freeman  &  Co.  Ltd..  Suba-Seal 
Works.  Staincross,  Barnsley,  South  Yorkshire. 
Tel:  Barnsley,  84081.  Telex:  547186. 

WHISTLING  POPS 


Nicholas  Laboratories  Ltd..  225  Bath  Road. 
Slough,  Bucks.  Tel:  Slough  23971.  Grams: 
Nicholas.  Slough.  Telex:  848388. 

WHOLESALERS 

M.  Baum.  Wholesale  Chemists  Ltd.,  Monk- 
wearmouth.  Sunderland.  Tel:  Sunderland 
71081. 
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CASH  &  CARRY 

(T.  BRYANT  &  SON  LTD.) 

OLD  BOSTON  TRADING  ESTATE 
PENNY  LANE.  HAYDOCK 

Telephone: 
Ashton  in  Makerfield  76644 

Service  to  the  Independent  Trader 


Nicholas  Laboratories  Ltd.,  225  Bath  Road, 
Slough,  Bucks.  Tel:  —  Slough  23971.  Grams: 
—  Nicholas  Slough.  Telex:  —  848388. 


ZEISS  SUNGLASSES 

Carl  Zeiss  (Oberkochen)  Ltd.,  3136  Foley 
Street,  London  W1P  8AP.  Tel:  01-636  8050 
(15  lines)  Telex:  24300. 


ORDER  NOW 

CHEMIST  &  DRUGGIST 
DIRECTORY  1978 

Manufacturers  &  Suppliers 
List  of  Multiple  Retail  Outlets 
Law  for  Retailers 
Value  Added  Tax 
Who  Owns  Whom 
Pharmaceutical  Organisations 
Forensic  Pharmacy 

These  are  just  some  of  the  sections  included  in  The  Chem- 
ist &  Druggist  Directory  1978. 

The  essential  reference  for  every  pharmaceutical  retailer, 
wholesaler  and  manufacturer.  Send  for  your  copy  today: 

Chemist  &  Druggist, 
25  New  Street  Square, 
London,  EC4A  3JA. 

Price  £15  including  postage  and  handling.  C&D  sub- 
scribers only  £12  including  postage  and  handling. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15  Printed  by  Riverside  Press  Ltd.,  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD  ,  25  New  Street  Square.  London 

EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  38/22/8S. 


Acne 

responds  to 

QuinodenrJ 

QUINODERM  CREAM 

available  to  Pharmacies  only  on  prescription  or  for 
O.T.C.  Sales.  Rec.  Retail  Price  52p  incl.  VAT 

Quinoderm  Cream 

25G.  Benzoyl  Peroxide  10.0%,  Potassium 
Hydroxyquinoline  Sulphate  0.5%  in  an 
astringent  cream  base. 

QUINODERM 
HYDROCORTISONE 

is  available  on  prescription  only.  Subject  to  T.S.A. 

Quinoderm  Hydrocortisone 

30G.  Benzoyl  Peroxide  10.0%, 
Potassium  Hydroxyquinoline  Sulphate  0.5%, 
Hydrocortisone  1%  in  an  astringent 
cream  base. 

QUINODERM  LIMITED 

Manchester  Road,  Oldham 
OL8  4BR 


Stop  thefts, 
increase  profits. 


VolumaticV 

Volumatic  Limited, .Kingfield  Road, 
Coventry  CV6  5AS  Tel: (0203)  84217 


Good-looking  garments 

fromGARDINER'S 


Smartly  turned-out  staff  inspire  confidence  and 
demonstrate  to  your  customers  that  you  run  an 
efficient  business. 

A  comprehensive  range  of  well-cut,  good-looking 
garments  are  in  stock.  They  are  made  from  first- 
class  materials  specially  chosen  for  their  hard- 
wearing  and  washing  performance...  qualities  you 
are  entitled  to  expect  from  Gardiner's,  London's 
leading  overall  specialists. 


As  illustrated:— 

HAMILTON  Well-cut  S.B.  style.  3  detachable  buttons. 

3  patch  pockets.  Chest  sizes  34"-46".  In 
white  satin  drill  £6.15.  In  Polyester/cotton 
£7.45. 

CHESTER     Ladies'  long  coat.  Detachable  buttons. 

3  patch  pockets  and  neat  step  collar.  Plain 
hemmed  cuffs,  vent  back.  Sizes  SW-OS.  In 
white  satin  drill  £7.70.  Polyester/cotton  £7.05. 

Fully  illustrated  overall  catalogue  is  available 
on  request. 

POSTAL  ORDERS  WELCOME. 
Postage  and  packing  extra. 
Access  and  Barclaycards  accepted. 


GARDINER'S 

154  Tottenham  Court  Road,  London  W1P  9LJ 
Telephone:  01-387  4721 
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And  your  sales 
are  extra  safe  too. 


The  makers  of  Durex  sheaths  have 
added  a  new  product  to  their  range. 

It's  called  DurexNu-Form  Extra  Safe. 

It  has  a  spermicidal  lubricant,  so  it's 
the  most  reliable  sheath  available. 

Because  there's  a  new  generation  of 
women  who  are  considering  coming  off 
the  pill,  Nu-Form  Extra  Safe  will  be  of 
great  interest  to  them. 

Their  husbands  will  find  it  interest- 
ing too.  For  the  simple  reason,  Nu-Form 
Extra  Safe  has  now  been  made  more 


sensitive  by  combining  a  lighter  sheath 
with  Nu-Form's  less  constricting  shape. 

That's  why  we're  taking  whole  pages 
in  major  women's  magazines. 

And  large  advertisements  in 
national  press. 

In  fact  this  will  be  the  biggest 
promotional  launch  ever  onto  the  con- 
traceptive market. 

So  if  you  want  to  keep  your  customers 
satisfied  you'd  better  start  stocking  up 
with  Nu-Form  Extra  Safe  now. 
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Durex  Nu-Form  Extra  Safe  is  a  trade  mark. 
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